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Everyone  talks  about  getting  young  adults 
reading  newsjjapers.  At  Penn  State  University, 
they’re  doing  it.  "I  felt  that  we  could  make  a 

encouraging 

reading  habits  earfy  " 

in  their  adulthood,”  o'.-., 

said  Penn  State 
President  Graham  |  ^ 
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and  society  around 
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increased  more  than  five-fold  among 
dormitory  residents.  About  1 ,300  praid  copies  of 
the  Centre  Daily  Times  are  distributed  each 
llinir)|i ' "  '■  class  day,  along  with 

two  national  piapers 
and  the  campus 
daily.  Eighty  percent 
^  ^  of  students  reported 

that  availability  of 
newspapers  in  the 
residence  halls 
contributed  to  the 
habit 

regular  basis. 
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,,  ii  Times  will 

I  f  continue  to  be  the 
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campus  in  State 

College,  as  well  as  branch  campuses  around 
the  state. 

Accessibility  makes  a  difference.  A  survey 
showed  readership  of  the  Centre  Daily  Times 


' -  for  the  13,000 

*A  t  A  In  dormitory  residents 

■V  m  nwllli  College.  The 

r  llAnTO  '  program  appears  to 
^  ll^mi  I  lyl  have  great  promise 

lA  for  newspapers  near 

I^H  campuses  across  the 

-  country.  Of  course 
being  a  partner  in  innovation  is  nothing  new  for 
the  Centre  Daily  Times,  or  the  30  other 
Knight  Bidder  newspapers.  What  a  difference  a 
newspiapier  makes. 
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Open  State  Records  —  For  Real 

IN  STATE  AFTER  state,  open  records  laws  resemble  many  a  family 
Bible:  They’ve  been  sitting  on  the  shelf  for  decades,  looking  nice 
and  making  everyone  feel  good,  but  mainly  gathering  dust  from 
disuse. 

Most  distressingly,  open  records  and  sunshine  laws  have  come  to 
be  seen  as  little  more  than  handy  job  tools  for  reporters  —  not  as 
vital  safeguards  ensuring  that  government  is  accountable  to  citizens 
in  all  walks  of  life. 

That’s  why  we  welcomed  the  innovative  joint  investigation  last 
year  by  seven  Indiana  newspapers. They  documented  how  access 
requests  were  simply  ignored  when  government  offices  believed  it 
was  John  Q.  Hoosier  doing  the  asking.  The  newspapers  sent  reporters 
and  interns  to  local  government  agencies  in  all  92  Indiana  counties 
to  see  if,  without  identifying  themselves  as  journalists,  they  could 
take  a  gander  at  public  information  such  as  coaches’  salaries,  police 
logs,  crime  reports,  school  board  minutes  and  death  certificates  —  the 
kinds  of  things  people  want  to  know  and  are  entitled  to  know.  The 
results  were  dispiriting,  if  not  surprising:  County  sheriffs,  for  instance, 
would  not  release  crime  reports  71%  of  the  time,  and  some  even  tried 
to  intimidate  the  “field  auditors”  by  conducting  background  checks. 

So  we’re  delighted  to  report  (pp.  12-13)  that  the  newspaper  initia¬ 
tive  is  changing  the  way  Indiana  government  treats  its  citizens.  Shaken 
by  a  project  published  in  all  corners  of  the  state,  Indiana  Gov.  Frank 
O’Bannon  has  appointed  a  pubic  records  ombudsman  and  is  warning 
state  department  heads  to  follow  access  laws.  Indiana’s  General 
Assembly,  which  previously  considered  open  records  a  parochial 
media  issue,  is  also  getting  into  the  act  with  its  own  investigative  com¬ 
mittee.  Still,  the  most  useful  outcome  may  be  from  the  newspapers: 
The  Society  of  Professional  Journalists’  Indiana  chapter  has  created  a 
special  Web  site  that  includes  sample  access  request  letters  designed 
to  help  anyone  get  the  information  that  belongs  to  everyone. 
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Schiller's  trash 
trashes  all 
newspapers 

I  HAVE  READ  the  latest  in  a  series  of 
articles  written  by  Jay  Schiller  (“Top 
10  Ways  Newspapers  Abuse  Carriers,” 
Aug.  l,p.  3).The  many  challenges  I 
face  in  trying  to  grow  circulation  and 
manage  personnel  during  these 
demanding  times  do  not  cause  me 
near  the  stress  of  10  minutes  spent 
reading  Schiller,  whose  main  thrust  is 
to  take  shots  at  newspapers’  employ¬ 
ees  and  executives. 

It  is  clear  he  writes  mainly  from  his 
days  as  an  auditor  and  is  motivated  by 
his  obvious  prejudice  against  newspa¬ 
per  executives.  His  carrier  piece  infers 
that  most  newspapers,  managers  and 
executives  of  circulation  departments 
abuse  their  carrier  force  verbally,  men¬ 
tally  and  financially.  1  take  personal 
exception  and  am  appalled  that  a  mag¬ 
azine  of  E&P's  reputation  would  pub¬ 
lish  this  type  of  trash. 

While  1  write  personally,  I  must  say 
that  as  president  of  a  five-state  circula¬ 
tion  executive  organization,  1  have 
heard  several  colleagues  say  the)'  feel 

Newspaperdom* 


50  YEARS  AGO  .  .  .  The  six-day, 
evening  Indianapolis  News  and 
seven-day,  morning  Indianapolis 
Star  merge  and  are  published  out  of 
the  Star's  offices,  each  with  sepa¬ 
rate  newsrooms.  No  changes  in  per¬ 
sonnel  are  made,  leaving  chief  exec¬ 
utives  and  general  managers  of  each 
paper  in  their  original  positions. 
Eugene  C.  Pulliam,  president  of  the 
Star  and  Indianapolis  Newspapers 
Inc.,  announces  this  is  the  end  of 
his  newspaper  expansion  goal. 

From  Editor  &  Pubusher 
September  4,  1948 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.meciiainfo.com 


as  I  do.  Schiller’s  experience  in  the 
decision  making  of  newspaper  man¬ 
agement  does  not  give  him  the  knowl¬ 
edge  to  make  the  derogatory  state¬ 
ments  about  people  who  do  have  the 
knowledge  and  actually  do  manage  cir¬ 
culation  departments. 


Robert  Perona 
circulation/production  director, 
Press-Enterprise,  Riverside,  Calif. 

Diversity  101: 
image  problem 

WHEN  I  READ  of  the  industry^’s 
struggle  to  diversify',  1  think  of 
teaching  Journalism  101  at  one  of  the 
Northeast’s  largest  j-schools,  looking 
out  on  a  lecture  hall  of  1 20  students, 
and  seeing  two  black  faces. Two. 

Maybe  there  is  a  cache  of  eager 
young  minority  journalists  somewhere 
for  recruiters  to  tap  into.  I  hope  so. 
Because  they’re  not  coming  from 
Northeastern  University.  Or  from  many 
others.  I'll  bet.  When  I  got  my  master’s 
in  journalism  at  Syracuse  five  years 
ago,  not  a  single  class  had  a  student  of 
color. 

Obviously,  newsrooms  cannot  hire 
minority  journalists  if  colleges  do  not 
produce  them,  and  j-schools  cannot 
produce  them  if  minorities  are  not 
interested  in  journalism.  So  what  are 
we  doing  about  it? 

Because  my  wife  is  a  minority  jour¬ 
nalist,  I  often  attend  minority  job  fairs, 
where  recruiters  complain  of  a  dearth 
of  candidates.  Over  lunch  or  coffee, 
journalists  despair  the  lack  of  color  in 
their  newsrooms.  Catnvention  speakers 
often  address  diversity'  by  imply  ing 
that  newsrooms  could  resemble  rain¬ 
bows  if  they  only  gave  minorities  a 
chance. 

It’s  as  if  every  one’s  afraid  to  take  a 
peek  on  campus  and  learn  the  stinging 
truth:  young  people,  especially  people 
of  color,  share  little  love  for  newspa¬ 
pers.  Instead  of  counting  heads  and 
wringing  hands,  we  probably  need  to 
confront  our  image.  It  won’t  be  easy. 
On  campus,  the  major  is  about  as  pop¬ 
ular  as  math,  as  esteemed  as  sales. 
Students  see  Washington  pack  journal¬ 
ism  on  TV  or  hear  of  the  new  “commu¬ 
nity  journalism,”  the  chance  to  cover 
suburban  meetings,  and  say, “No, 
thanks,”  But  they  glimpse  only  part  of 


the  profession,  and  usually  the  worst 
part.  Those  of  us  who  have  worked  for 
mid-sized  daily  newspapers  know'  the 
work  can  be  fun  and  meaningful. 
Newspapers  still  offer  a  rare  chance  to 
write,  to  explore  and  to  make  a  differ¬ 
ence  in  people’s  lives  —  qualities  1 
think  would  appeal  to  minority'  stu¬ 
dents.  How  about  try  ing  to  tell  them? 
Reaching  out  to  African-American  and 
Latino  studies  students  to  discuss  dual 
majors?  Following  the  lead  of  athletic- 
recruiters  and  identify  ing  promising 
high  school  journalists  and  helping 
them  toward  college,  as  the  Syracuse 
papers  have  been  doing  for  years? 

And  how  about  starting  to  ask  some 
hard  questions.  If  minority  students  see 
journalism  as  a  lousy  career,  we  need 
to  ask  why”,  and  be  ready  to  change. 

Robert  L.  Smith 

lecturer  journalism. 

Northeastern  University 
School  of  Journalism, 
Boston 


CAC  Introduces 

Newspaper 

Readership 

Report 

Certified  Audit  of  Circulations 
(CAC)  will  offer  a  Newspaper 
Readership  Report  as  an 
optional  supplement  to  the 
annual  Audit  Report  beginning 
September  1998.  Following  a 
standardized  format,  this  report 
allows  publishers  to  present 
authoritative  readership 
statistics  with  their  circulation 
data  and  provides  advertisers 
with  a  consistent  source  for 
market-by-market  comparisons 
and  consumer  research. 


For  further  information, 
please  contact  Laura  Adams  at 
1-800-346-1357,  ext.  131  or 
by  e-mail  at  cacaudit@aoI.com 


Certified  Audit 


".Member  e/Athenisimg 
Kesemrek  Femmdmttom” 


CAC 
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A  Defense  Of  The 
Audit  Bureau,  Auditors 

Perfect,  no.  Accurate,  reasonable,  cost  effective,  essential  —  you  bet. 


WHILE  RESEARCHING 
how  the  Tulsa  (Okla.) 
World  parted  ways 
with  the  Audit  Bureau 
of  Circulations,  I  spoke  with  World 
executives  who  mentioned  the  possi¬ 
bility  of  hiring  an  accounting  firm  such 
as  Arthur  Anderson  to  perform  future 
audits. 

Others  in  the  newspa¬ 
per  industry  are  giving 
the  notion  increasing  con¬ 
sideration  these  days.  I 
find  the  idea  ludicrous, 
not  just  because  I  have 
found  major  accounting 
firms  arrogant  and  expen¬ 
sive. 

While  no  organization 
is  beyond  improvement, 

ABC  remains  unparalleled  when  it 
comes  to  providing  a  set  of  standards 
recognized  and  accepted  by  advertis¬ 
ers.  How  many  colleges  would  accept 
Bob’s  Aptitude  Test,  or  BAT,  in  place  of 
the  SAT  from  someone  wanting  to 
matriculate? 

Like  the  SAT,  ABC  has  been  accused 
of  being  biased.  And  it  is:  toward  legiti¬ 
mate  paid-for  circulation.  ABC  auditors 
are  “circulation  cops.”To  a  large 
extent,  the  police  motto  —  protect 
and  serve  —  aptly  describes  what  ABC 
does  for  advertisers:  protecting  them 
from  publications  that  would  misrep¬ 
resent  circulation  and  serving  up 
reports  that  provide  what  advertisers 
need  to  make  informed  buying  deci¬ 
sions. 

Like  police  officers,  auditors  receive 
in-house  training  before  going  into  the 
field.  Rookies  are  matched  with  veter¬ 
an  auditors  who  show  them  the 
ropes.  Like  rookie  cops,  new  auditors 
tend  to  be  overzealous  in  their  desire 
to  nail  violators.  Later,  they  suffer  emo¬ 
tional  letdowns  when  those  they  bust 
for  misstating  numbers  are  released 
soon  after  with  their  numbers  intact. 
Unlike  circulation  personnel  who 


Schiller  is  a  circulation  consultant. 

4  Editor  &  PuBUSHER 


receive  bonuses  for  increases,  auditors 
realize  no  incentives  for  making 
deductions.  ABC  gives  no  Silver 
Scissors  award  for  making  the  biggest 
cut,  and  if  anything,  an  auditor’s  life  is 
much  easier  when  he  or  she  doesn’t 
rock  the  boat. 

New  ABC  auditors  generally  start 
out  making  modest 
salaries  —  under 
$30,000.They  spend  their 
first  couple  of  years  mak¬ 
ing  the  rounds  of  small 
papers  in  small  towns. 
Their  getting  home  on 
weekends  could  have 
inspired  the  movie 
Planes,  Trains  and 
Automobiles. Iheir  on¬ 
site  workstations  can  be 
the  desk  of  someone  on  vacation,  a 
supply  closet  or  a  space  in  the  mail- 
room.  The  professional  life  of  an  audi¬ 
tor  is  neither  glamorous  nor  lucrative. 

Auditors  have  to  do  in  days  what 
publication  staffers  sometimes  can’t 
do  in  years  —  become  experts  on 
their  system.  One  of  circulation  audit¬ 
ing’s  most  difficult  challenges  is  get¬ 
ting  in  hand  the  reports  and  paper¬ 
work  required.  Publishing  staffers 
often  don’t  understand  what  auditors 
need  or  do  understand  and  try  to  con¬ 
ceal  it. 

True  story:  When  I  was  a  rookie 
auditor,  my  ABC  field  trainer  told  me 
to  get  a  copy  of  the  Tn/Out’  from  the 
circulation  director  of  the  paper  we 
were  auditing.  When  I  asked  what  an 
Tn/Out’  was,  he  angrily  demanded, 
“How  could  anyone  with  previous  cir¬ 
culation  experience  [which  I  had] 

NOT  know  what  an  Tn/Out’  was?” 

After  settling  the  issue,  I  went  to 
the  circulation  director,who  pleaded 
similar  ignorance.  “How  could  YOU 
not  know,”  I  demanded. 

As  an  auditor,  I  frequently  ended  up 
explaining  billing  statements  to  carri¬ 
ers  I  interviewed  —  and  their  man- 
agers.The  sad  fact  is,  when  it  comes  to 
circulation  reporting  systems,  many 

http://www.mediainfo.com 


newspapers  speak  their  own  lan¬ 
guage.  However,  due  to  a  lack  of  on¬ 
site  personnel  versed  in  the  systems,  I 
ended  up  becoming  my  own  transla¬ 
tor. 

Effective  Jan.  1, 1999,  ABC  is  raising 
audit  rates  for  the  first  time  in  three 
years,  to  $65  an  hour,  from  $60. 
Technical  reviews  are  going  up  to 
$44.50  an  hour,  from  $42.50.Top 
accounting  firms  wouldn’t  spit  on  a 
newspaper  for  that  much;  I  believe 
their  minimum  spitting  rate  is  $125 
per  hour. 

In  the  scheme  of  things,  ABC  rates 
tend  toward  the  low  end  of  the  audit¬ 
ing  cost  spectrum.They  amount  to  a 
pittance  when  measured  against  news¬ 
paper  costs  and  revenues.  In  return, 
newspapers  get  ABC’s  logo  —  a  recog¬ 
nized  seal  of  approval  —  on  their  cir¬ 
culation  claims. 

There  are  a  lot  of  circulation  audit¬ 
ing  companies  cheaper  than  ABC,  but 
they  perform  much  easier  audits.  Like 
the  BAT,  many  of  their  audits  are  self- 
graded  in  the  absence  of  bylaws  and 
rules  like  those  ABC  has  developed 
over  80  years.  Like  Bob,  many  of  these 
companies  just  don’t  have  the 
answers. 

With  apologies  to  Arthur  Anderson 
and  other  big  accounting  firms,  what 
set  of  circulation  tenets  will  they  audit 
against?  Will  their  three-piece  suits  go 
digging  through  dumpsters  for  dis¬ 
carded  newspapers  being  counted  as 
paid?  Or  knock  on  a  door  in  ghetto 
areas  to  verify  subscribers?  Will  they 
define  “paid”  at  a  minimum  of  50%  of 
basic  prices?  Or  will  it  be  25%?  Will 
they  even  recognize  basic  prices? 

Make  no  mistake,  circulation  audits 
are  unique  and  go  beyond  reviewing 
numbers  on  pieces  of  paper.  The  ques¬ 
tion  that  needs  to  be  answered  is: 

What  can  a  major  financial  auditing 
firm  do  for  newspapers  beyond  a 
superficial  financial  audit? 

ABC,  of  course,  has  room  for 
improvement.  While  it’s  debatable 
(See  Circulation  Sense  on  page  30) 
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Andro  Controversy:  Part  II 

Denver  Post  sports  columnist  loses  credentials  in  incident  over  muscle-building  supplement 


How  DO  YOU  spell  instant  sports 
coverage  controversy? 
A-n-d-r-o-s-t-e-n-e-d-i-o-n-e . 

The  testosterone-producing  dietary 
supplement  that  nobody  had  ever 
heard  of  a  month  ago  fueled  its  second 
media  controversy  last  week  when  the 
Baseball  Writers  Association  of  America 
pulled  the  credentials  of  Denver  Post 
columnist  Mark  Kiszla. 

While  in  the  locker  room  of  the 
Colorado  Rockies  baseball  team  Aug.  26, 
Kiszla  took  a  bottle  of  androstenedione 
from  Dante  Bichette’s  locker  to  read  the 
label  —  and  replaced  the  bottle  when 
Rockies  players  Mike  Lansing  and  Todd 
Helton  noticed  and  told  him  to  stop. 

“Absolutely  no  harm  was  intended, 
but  plenty  of  offense  was  taken  by  the 
Rockies,  and  for  that  I  sincerely  apolo¬ 
gize,”  Kiszla  said  in  a  Post  article.  He  did 
not  return  a  phone  message  seeking 
comment. 

Bichette  said  he  accepted  the  apolo¬ 
gy,  but  the  Rockies  complained  to  the 
National  League.  The  baseball  writers 
group,  which  handles  press  credential- 
ing  for  Major  League  Baseball,  voted 


unanimously  to  suspend  Kiszla ’s  1998 
credentials  in  a  conference  phone  call  of 
its  directors  Aug.  27,  said  Jack  Lang,  the 
association’s  retired  executive  director. 

“What  he  did  was  obviously  unethi¬ 
cal,”  Lang  said.  Phone  messages  to  asso¬ 
ciation  president  Jim  Street,  a  Seattle 
Post-Intelligencer  sportswriter,  and  sec¬ 
retary/treasurer  Jack  O’Connell,  a 
Hartford  (Conn.)  Courant  sports- 
writer,  were  not  returned. 

Androstenedione  first  lit  a  firestorm 
—  over  the  issue  of  media  access  vs.  an 
athlete’s  privacy  —  when  Associated 
Press  national  sportswriter  Steve  Wilstein 
revealed  that  slugger  Mark  McGwire 
uses  the  supplement  as  he  chases  Roger 
Maris’  37-year-old  single-season  home 
run  record  iE&P,  Aug.  29,  pp.  10-11). 
The  supplement  is  legal  in  MLB,  but 
banned  by  the  NFL,  NCAA  and 
Olympics.  Wilstein  said  he  spotted  a 
bottle  of  it  in  McGwire’s  open  locker, 
and  never  touched  anything.  McGwire 
and  the  manager  of  the  St.  Louis  Cardi¬ 
nals  accused  the  reporter  of  “snooping.” 

The  Rockies’  Bichette  not  only  uses 
the  supplement  —  he  is  a  paid  endors¬ 


er  for  HAS,  a  Colorado-based  nutritional 
supplement  company  that  markets 
androstenedione  under  the  brand  name 
Andro-6.  After  the  flap,  Bichette,  a  con¬ 
tender  for  the  National  League  batting 
title,  said  he  had  stopped  using  Andro-6. 

Without  his  baseball  credentials, 
Kiszla  cannot  go  on  the  field  or  into  the 
clubhouse.  The  Rockies  refused  to 
extend  him  temporary,  daj  -to-day  cre¬ 
dentials.  But  Kiszla  apparently  faces  no 
sanction  from  his  own  paper. 

“We  in  no  way  condone  this  breach 
of  trust,  however  slight,  but  we  whole¬ 
heartedly  stand  by  Mark.  He  apologized 
to  the  people  that  matter  most  in  this  sit¬ 
uation  —  Dante,  (manager)  Don  Baylor 
and  (general  manager)  Bob  Gebhard  — 
and  they  all  accepted  his  explanation,” 
sports  editor  Neal  Scarborough  said  in  a 
Post  article.  Scarborough  referred  calls 
to  editor  Dennis  Britton,  who  could  not 
be  reached  before  deadline. 

In  a  Post  column  the  day  Kiszla  was 
sanctioned,  he  urged  the  drug’s  manu¬ 
facturer  to  “take  the  initiative  and  dis¬ 
continue  the  sale  of  Andro-6.” 

—  Mark  Fitzgerald 


China  Chief  Plays  Media  Game  With  AP  Brass 


CHINESE  PRESIDENT  JIANG  Zemin  shakes  hands  with 
Associated  Press  president  and  CEO  Louis  D. 
Boccardi  (left  photo)  as  AP  chairman  Donald  E. 

Newhouse  looks  on.  Jiang  met  with  senior  AP  execs  and 
current  and  former  board  members  at  Beijing’s  Diaoyutai 
State  Guest  House  for  two  hours  Aug.  25  (right  photo). 

William  E.Ahearn,AP  vice  president  and  executive  edi¬ 
tor,  mined  the  meeting,  conducted  through  an  inter¬ 
preter,  to  generate  a  story,  moved  under  a  byline  identify¬ 


ing  him  as  an  AP  writer. 

The  account  led  with  Jiang’s  assessment  that  the 
floods  devastating  China  would  not  seriously  impact  the 
nation’s  economic  growth.  Ahearn’s  story  said  Jiang  occa¬ 
sionally  interspersed  English  phrases  in  his  remarks  and 
cited  Mark  Twain,  Longfellow  and  Confucius. 

AP’s  tour  includes  five  Chinese  cities  and  the  newest 
of  the  cooperative  news  agency’s  three  Chinese  bureaus 
in  Shanghai.  —  George  Garneau 
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Symposium  tackles 
'News  Millennium* 

The  future  of  the  news  industry  will  be  the  focus  of 
a  major  symposium  Sept.  10  in  New  York  involving  the 
presidents  of  three  major  newspaper  groups  and  the  new 
publisher  of  the  Miami  Herald  as  well  as  the  publisher  of 
the  Riverside,  C>alif.,  Press-Enterprise. 

Hosted  by  Editor  &  Publisher  magazine,  the  symposium 
will  be  the  kickoff  for  events  at  the  Newseum/New  York  in 
celebration  of  a  new  approach  and  new  look  for  the  maga¬ 
zine. 

“The  News  Millennium  —  Who,  What,  When,  Why  and 
How  the  News  Industry'  Will  Thrive”  will  be  the  topic  of  dis¬ 
cussion  and  debate  between  Frank  A.  Bennack  Jr.,  president 
and  CEO  of  Hearst  Corp.;  William  R.  Burleigh,  president  and 
CEO  of  E.W  Scripps  Co.;  Stewart  M.  Garner,  president  and 
(!EO  ofThomson  Newspapers;  Alberto  Ibarguen,  publisher 
of  the  Miami  Herald]  Robert  M.Jelenic,  chairman,  CEO  and 
president  of  Journal  Register  Co.;  and  Marcia  McQuern, 
president,  publisher  and  CEO  of  the  Riverside,  Calif.,  Press- 
Enterprise. 

Newspaper  stocks  resist 
Aug.  31  sell-off 

Though  most  stocks  skidded  during  the  confi¬ 
dence-shattering  Aug.  3 1  sell-off  that  sent  markets 
plummeting,  newspaper  stocks  showed  surprising 
strength. 

The  5 1 2-point  nose  dive  —  the  market’s  second-largest 
one-day  loss  —  caused  the  Dow  Jones  industrial  average  to 
drop  6.4%.  But,  at  least  for  one  day,  most  newspaper  stocks 
fared  better  than  the  market. 

Newspaper  stocks  whose  prices  plunged  over  the  sum¬ 
mer  (£'<S'P,Aug.  22,  pp.  8-9),  arousing  fears  the  newspaper 
business  cycle  had  peaked,  fared  well  in  the  bear  rampage. 

The  New  York  Times  Co.,  down  almost  25%  over  the  two 
months,  .slipped  just  2.1%  Aug.  31.  Knight  Ridder,  down  15% 
over  the  summer,  ended  the  day  3.7%)  lower.  Gannett  Co., 
off  10%  since  July,  skidded  4.5%)  for  the  day,  as  Journal 
Register  Co.  lost  2.5%  of  its  value. 

Hard-hit  companies  included;  Hollinger  International, 
down  8.9%  on  the  day;  Lee  Enterprises,  down  7.8%);  and 
McfTatchy  Newspapers,  down  6.4%. 

Polk  I.affoon,  Knight  Ridder  corporate  relations  chief,  sug¬ 
gested  newspaper  stocks  may  have  hit  bottom.  “Newspaper 
stocks  have  taken  a  drubbing  up  until  now,  so  it’s  pos.sible 
that  some  of  the  air  has  gone  out  of  them  in  a  way  that  was 
in  advance  of  the  rest  of  the  market,”  he  said. 

Laffoon  also  suggested  that  pure  newspaper  companies 
like  Knight  Ridder  are  particularly  vulnerable  to  investor 
fears  about  the  economy,  which  could  fuel  additional  slip¬ 
page  in  stock  prices. 

BT  Alex.  Brown  analyst  Peter  Appert  cautioned  against 
drawing  any  inferences  from  day-by-day  results. “I  would 
read  almo.st  nothing  into  individual  day  performance,”  he 
said.  “Year  to  date,  newspaper  stocks  are  basically  doing 
worse  than  the  market.”  —  Robert  Neuwirth 


EdfP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

9/1/98 

8/26/98 

8/29/97  1 

A.H.  Belo  Corp.  (NY)e 

19.313 

20.188 

43.563 

American  Media  Inc.  (NY) 

5.875 

5.500 

8.250 

Central  Newspapers  Inc.  (NY) 

60.750 

64.938 

68.375 

Dow  Jones  &  Co.  Inc.  (NY) 

49.875 

52.750 

43.000 

E.W.  Scripps  Co.  (NY) 

45.688 

49.938 

39.438 

Gannett  Co.  Inc.  (NY)# 

58.875 

63.688 

48.000 

Gray  Comm.  Sys.  (NY) 

29.063 

31.500 

21.750 

Harte-Hanks  Inc.  (NY)++ 

21.563 

24.188 

30.563 

Hollinger  International  (NY) 

14.000 

16.188 

13.188 

Journal  Register  Co.  (NY) 

16.438 

16.000 

16.938 

Knight  Ridder  (NY) 

47.063 

51.000 

51.063 

Lee  Enterprises  Inc.  (NY) 

25.313 

26.750 

25.500 

McClatchyCo.  (NY) 

30.188 

33.938 

30.500 

Media  General  Inc.  (AM) 

45.750 

47.438 

36.750 

New  York  Times  Co.  (NY)+++ 

28.875 

30.625 

48.000 

News  Corp.  Ltd. 

25.250 

26.813 

17.938 

Pearson  Ltd. 

17.000 

18.000 

7.275 

Pulitzer  Publishing  Co.  (NY) 

79.250 

80.875 

52.250 

Quebecor  Inc.  Class  A 

18.625 

19.500 

25.900 

Sun  Media  Corp.  (TSE)## 

12.250a 

13.000a 

N/A 

Thomson  Corp.  (TSE) 

35.300a 

37.900a 

32.050a 

Times  Mirror  Co.  (NY) 

57.125 

60.625 

50.750 

Tribune  Co.  (NY)* 

62.875 

67.250 

49.625 

Washington  Post  Co.  (NY) 

513.063 

534.000 

424.500 

*  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Initial  public  offering  completed  on  12/15/97 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 

(a)  Canadian  dollars 
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BY  JOE  NICHOLSON 

Sex  And  The  Presidential 
Reporters:  A  Changed  World 

Top  Washington  journalists  say  the  Monica  Lewinsky  scandal  has  forever  changed  the  rules  of 
reporting.  Questions  about  sex  are  likely  to  be  a  routine  part  of  political  coverage. 


The  sex  lives  of  presidents  and  presiden¬ 
tial  candidates  may  be  a  routine  subject  of 
inquiry  for  the  news  media  from  now  on, 
according  to  top  Washington  journalists 
interviewed  last  week  by  E&P. 

Most  agree  that  the  Clinton-Lewinsky  scandal 
has  forever  changed  the  rules  on  capital  reporting, 
sweeping  away  traditional  taboos. 

“All  candidates  are  going  to  have  to  be  ready  for 
that  (adultery)  question  early  in  the  campaign,” 
said  Jake  Thompson,  Washington  bureau  chief  of 
the  Omaha  (Neb.)  World-Herald.  “President 
Clinton  has  now  made  this  a  standard  question  for 
the  2000  presidential  campaign.” 

Reporters  predicted  that  some  media  outlets 
will  attempt  to  track  down  a  candidate’s  lover  or 
lovers  —  perhaps  based  on  the  justification  of 
attempting  to  ascertain  if  a  lover  was  on  a  public 
payroll.  “It’s  an  unseemly  business,”  said 
Thompson. “Not  a  pretty  picture.” 

In  interviews  with  E&P,  12  Washington  bureau 
chiefs  and  correspondents  said  they  would  not  ask 
a  candidate  about  adultery  unless  there  was  a 
“foundation”  for  the  question. 

For  some,  however,  the  threshold  for  that  foun¬ 
dation  was  low. 

Hearst  bureau  chief  Charles  Lewis  said  any  cred¬ 
ible  candidate  must  portray  himself  or  herself  as  a 


moral  leader,  and  that  would  be  sufficient  to  pro¬ 
vide  a  justification  for  the  “obvious”  follow-up: 
“Have  you  ever  been  unfaithful  to  your  spouse?” 

Other  correspondents  insisted  they  would  not 
invade  a  candidate’s  privacy  until  they  had  exten¬ 
sive  evidence  of  improper  payroll  use,  flaunted 
hypocrisy  or  perjury.  „ 


HOW  MANY  TIMES? 

Some  suggest  that  questions  about  sexual  habits 
are  likely  to  go  beyond  adultery,  especially  for 
candidates  who  admit  any  history  of  unfaithful¬ 
ness. 

“I  would  want  to  know  whether  this  was  a 
recidivist  activity  or  if  it  was  a  one-time  or  occa¬ 
sional  lapse,”  said  Lewis.  He  said  he  would  shun 
“voyeuristic”  questions  about  the  extramarital  sex, 
but  might  ask:  “What  was  your  spouse’s  evaluation 
of  that  violation  of  marital  trust?  Was  the  other  per¬ 
son  an  employee  of  yours?” 

The  World-Herald's  Thompson  said  he  would 
seek  direction  from  his  editors  before  he  consid¬ 
ered  raising  such  an  issue  with  an  elected  official 
like  Bob  Kerrey,  a  Nebraska  senator  and  potential 
presidential  candidate. 

Many  other  reporters  also  hope  to  toss  the  hot 
potato  to  their  editors  but  admit  that  dodge  may 
not  work. 


EVERY  SATURDAY  SINCE  1884 


“The  truth  is  we  end  up  doing  this  in  packs. 
Political  reporters  often  act  like  mobs,”  said  San 
Francisco  Chronicle  bureau  chief  Marc  Sandalow. 

Sandalow  said  he  hasn’t  “ever  come  close”  to 
asking  a  politician  about  his  or  her  sex  life  even 
though  “I  certainly  know  politicians  who  have 
been  engaging  in  affairs.” 

Now  he  may.  Referring  to  the  criticism  of 
Clinton’s  unfaithfulness  by  Lamar  Alexander,  a 
potential  Republican  presidential  candidate, 
Sandalow  said,  “It  would  be  within  bounds  to  ask 
Alexander,  ‘Does  that  mean  you  have  never  done 
anything  like  that  yourself?’” 

Adulterv'  alone  is  unlikely  to  derail  a  candidacy, 
according  to  Doyle  McManus,  bureau  chief  of  the 
Los  Angeles  Times.  “The  history'  of  this  issue  is  that 
it  takes  adultery'  and  some  additional  problem,”  he 
said.  “Did  the  candidate  lie  in  public?  Lie  under 
oath?  Put  his  significant  other  on  the  public  pay¬ 
roll?” 

If  a  presidential  contender  confesses  adultery 
during  an  interview,  .M/V/m/  Herald  correspondent 
Carol  Rosenberg  said  she  had  no  idea  what  she 
would  ask  next. 

“I  guess  the  question  might  be,‘Is  this  still  going 
on?’  Or, ‘Does  your  partner  know  about  this?’  ”  said 
Rosenberg,  who  referred  some  questions  to  Tom 
Fiedler,  the  Herald's  political  editor  and  the 
reporter  who  wrote  the  first  story'  about  1987 
presidential  front-runner  Gary'  Hart,  whose  wife 
was  at  home  in  Denver  while  he  was  spending 
time  with  a  young  woman  named  Donna  Rice. 


Deborah  Zabarenko,  above, 
Reuters:  Candidates  may 
declare,  "You  won't  find  a 
trace  of  anything  dirty." 


Marc  Sandalow,  right,  San 
Francisco  Chronicle:  "Political 
reporters  often  act  like  mobs." 


on  the  Clinton  scandals  beat. 

He  regretted  having  had  to 
use  words  like  “oral  sex”  and  ^ 

“semen”  in  news  stories  and 

said  he  feared  returning  to 

verbal  restraint  will  prove  as  j 

difficult  as  getting  toothpaste  ^ 

back  in  a  tube.  ^ 

“We  are  very  vulnerable  to  ^ 

a  Ciennifer  Flowers  or  a  Paula  Jones”  claiming  an 
affair<um-public  issue  and  “forcing  it  into  the 
paper,"  said  the  Los  Angeles  Times'  McManus.  “The 
deck  is  stacked  in  favor  of  drawing  us  in  sooner  or 
later.” 

One  of  the  few  correspondents  who  has  ques¬ 
tioned  a  candidate  about  his  sex  life,  Craig  Gilbert, 
of  the  Milwaukee  (Wis.)  Journal  Sentinel,  never 
wrote  a  word  about  the  issue. 

Gilbert,  who  declined  to  describe  the  rumors  or 
identify'  the  candidate,  said  he  “felt  strange”  asking 
about  the  allegations,  which  had  become  so 
widespread  they  could  not  be  ignored.  Although 
the  candidate  .seemed  to  understand  Gilbert  was 
simply  doing  his  job  and 
showed  “no  anger,”  the  corre¬ 
spondent  said  his  access 
seemed  to  become  more  lim¬ 
ited  after  that,  perhaps 
because  of  what  he  asked. 


THE  HART  CASE 

Fiedler  recalled  Hart  stormed  out  of  his 
Washington  town  house  on  May  2,  1987,  and 
became  “increasingly  angry”  as  he  demanded 
Fiedler  explain  why  he  and  several  other  Herald 
staffers  had  staked  out  the  suspected  love  nest. 

As  the  furor  grew.  Hart  soon  dropped  out  of  the 
1988  race.  Last  week  at  Hart’s  Denver  law  firm, 
aide  Pam  Martinson  said  he  would  probably 
decline  comment,  and  he  did  not  return  the  call. 

“I  do  believe  politicians  are  entitled  to  some 
measure  of  privacy  in  their  lives,”  said  Fiedler,  who 
added  it  should  not  extend  to  a  politician  who.se 
private  behavior  contradicts  what  he  or  she  pub¬ 
licly  espouses. 


COMPETITIVE  PRESSURES  CITED 

Most  mainstream  reporters  say  they  fear  being 
pushed  by  competitive  pres¬ 
sures  or  political  operatives 
into  fields  traditionally 
plowed  by  gossip  colum¬ 
nists. 

“People  have  seen  now 
that  you  can  perhaps  force 
the  media  to  make  it  an 
issue,  although  I  would  hope 
that  that  is  not  the  case,”  said 
the  Washington  Times'  Jerry 
Seper,  a  veteran  of  five  years 


“The  truth  is  we  end  up 
doing  this  in  packs. 
Political  reporters  often 
act  like  mobs,”  said 
San  Francisco  Chronicle 
bureau  chief 
Marc  Sandalow. 


WHAT  ABOUT  FEMALE 
CANDIDATES? 

With  women  like 
Elizabeth  Dole  qualified  to 
become  the  nation’s  first 
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BY  ROBERT  NEUWIRTH 

Going  Coastal: 
Blethen  Bags  Maine’s 
Guy  Gannett  Group 


ANDREW  ALEXANDER  DOUGLAS  TURNER 

COX  NEWSPAPERS  BUFEALO  NEWS 


CHARLES  LEWIS 
HEARS?  NEWSPAPERS 


IN  AN  UNUSUAL  family-tofamily  transaction, 
the  Seattle  Times  Co.  has  agreed  to  purchase 
the  Guy  Gannett  chain  of  newspapers  in 
Maine. 

The  deal  gives  Seattle  Times  two  newspaper 
clusters  3,100  miles  apart  —  in  the  Pacific 
Northwest  and  extreme  Northeast. 

Frank  A.  Blethen,  Seattle  Times  Co.  CEO  and 
publisher  of  the  Seattle  Times,  said  he  considers 
the  Maine  papers  well-run  and 
doesn’t  anticipate  major  shake- 
ups. 

“We  pride  ourselves  on  creating 
jobs  and  investing  in  newspapers,” 
he  said  in  a  telephone  interview 
en  route  from  Portland  to  Augusta, 

Maine,  to  meet  his  future  employ¬ 
ees.  “If  we  thought  we  had  to 
come  in  and  slash  and  burn,  we 
wouldn’t  be  doing  this.” 

Guy  Gannett  Communications 
chairman  Madeleine  G.  Corson 
called  the  transaction  “the  best 
possible  outcome  for  our  readers, 
our  employees  and  the  communi¬ 
ties  that  we  serve.  We’re  so  glad  to 
be  owned  by  independent  news¬ 
paper  people  rather  than  a  chain.” 

Terms  of  the  deal,  expected  to 
close  in  October,  were  not 
announced.  It  includes  the  76,000- 
circulation  daily  Portland  Press 
Herald  and  127,000-circulation 
Maine  Sunday  Telegram,  Kennebec  Journal  (cir- 
culation  16,000  daily, 

Augusta,  Central  Maine 
Morning  Sentinel  (cir- 

18,000  Sunday)  of 
j  V  Waterville,  and  the 

f  weekly  Coastal  Journal 
Bath.  They  will  oper- 
ate  as  a  new  Seattle 
Times  subsidiary'  called 
Blethen  Maine 

T  J  Newspapers.  The  trans- 
^  action  also  includes 
*  §  ^1  Guy  Gannett’s  Internet, 

"We  pride  ourselves  on  direct  marketing  and 
creating  jobs  and  telephone  reference 

investing  in  newspa-  services, 

pers.  If  we  thought  we  Guy  Gannett’s  seven 

had  to  come  in  and  network-affiliated  tele¬ 
slash  and  burn,  we  vision  stations  are  being 

wouldn't  be  doing  this."  sold  separately,  but 
—  Frank  A.  Blethen,  Blethen  ruled  out  any 
CEO,  Seattle  Times  Co.  interest,  saying,  “We’re 


serious  female  contenders,  McManus  wondered 
how  they  will  affect  the  adultery  issue. 

“Will  we  address  those  circumstances  with  the 
same  standards?”  he  asked.  “I  haven’t  the  faintest 
idea.  It’s  such  uncharted  territory.” 

Muriel  Dobbin,  a  McClatchy  correspondent 
who  has  covered  the  capital  for  three  decades,  said 
in  some  parts  of  the  country',  “there  remains  a 
double  standard”  and  predicted  that  in  those 
areas  “they  might  lynch”  an  adulterous  female  pres¬ 
ident. 

Many  predicted  vice  presidential  candidates  will 
also  be  asked  about  faithfulness  —  as  well  as  mem¬ 
bers  of  the  House  Judiciary  Committee,  who  may 
have  to  vote  on  impeaching  Clinton. 

“It  will  not  be  uncommon  for  this  question  to 
be  asked,  certainly,  for  candidates  for  the  U.S. 
Senate  and  House,”  said  Andrew  Alexander, 
bureau  chief  for  the  Atlanta-based  Cox  News¬ 
papers. 

Some  reporters  are  angry'  at  pressures  to  delve 
into  sex,  none  more  than  Buffalo  (N.Y.)  News 
bureau  chief  Douglas  Turner. 


"I  can’t  be  more 
thankful.  They  share  our 
heritage  and  our  values. 
Ifs  like  having  us  still 
here." 

—  Madeleine  G.  Corson, 
chairman,  Guy  Gannett 
Communications 


NEVER!' 

“I  will  never  ask  such  a  question!  Who  commis¬ 
sions  us  to  ask  questions  like  that?  Our  publishers? 
Our  readers?  Our  families?”  said  Turner. 

The  private  lives  of  elected  officials  only 
become  a  reporter’s  business,  said  Turner,  “if  they 
make  it  my  business,  as  President  Clinton  has  done 
and  as  Barney  Frank  did.” 

At  a  recent  media  breakfast  forum,  said  Turner, 
one  reporter  got  up  and  asked  a  Midwestern  sena¬ 
tor,  who  had  spoken  about  unrelated  issues, 
whether  he  had  been  faithful  to  his  wife. 

“It’s  inappropriate!  It’s  disgusting!  It’s  disgrace¬ 
ful!”  declared  Turner.  “Reporters  living  with 
women  not  their  wives;  we  all  know  cases  of  that. 
It’s  half  your  newsroom,  but  nobody  points  fingers 
at  them.” 


PREEMPTIVE  STRATEGY  LIKELY 

Expect  some  candidates  to  try'  to  defuse  the 
extramarital  sex  issue  even  before  it’s  raised, 
reporters  predicted. 

“Those  who  have  skeletons  in  their  closets  may 
choose  as  a  matter  of  strategy  to  answer  the  ques¬ 
tion  preemptively,”  suggested  Los  Angeles  Times' 
McManus. 

Deborah  Zabarenko,  Reuters’  chronicler  of  the 
White  House  sex  scandal,  predicted  a  candidate 
may  head  off  sex  questions  by  declaring,  “Here  is 
my  wife,  the  center  of  my  universe.  Never  have  I 
ever  cheated,  and  you  can  do  a  DNA  scan  on  the 
laundry'  in  a  four-mile  radius,  and  you  won’t  find  a 
trace  of  anything  dirty.” 
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newspaper  people 

through  and  through.” 

The  Portland  papers, 
the  largest  in  Maine,  pale 
in  size  to  Blethen’s  Seattle 
Times,  eirculation  227,(M)0 
daily,  506,000  Sunday. 

Seattle  Times  also  owns 
the  43,000-eirculation 
Yakima  Herald-Republic  and  15,000-circulation 
Waila  Walla  Union-Bulletin,  both  in  Washington. 

Ciuy  Ciannett  (Communications  (no  relation  to 
(iannett  Co.,  the  nation’s  largest  newspaper  com¬ 
pany)  traces  its  roots  to  1890.  The  company  began 
seeking  a  buyer  in  April  because  nobody  in  the 
family’s  next  generation  wanted  to  run  it. 

Blethen’s  family,  which  originally  hailed  from 
Maine,  got  into  the  newspaper  business  in  1896, 
buying  what  was  then  called  the  Seattle  Press- 
Times.  Indeed,  a  year  ago,  on  a  visit  to  Maine,  one 
of  Blethen’s  kids  wondered  whether  the  chain 
would  ever  come  up  for  sale.  “And  1  said, ‘Oh,  not  a 
chance,’”  Blethen  remembered  with  a  laugh. 

Then  the  chance  arose,  and  Blethen  pounced. 
“We  thought  we  could  pay  full  value  given  the  mar¬ 
ket,”  he  said.  “1  can’t  tell  you  why  somebody  didn’t 
outbid  us.” 

Bidding  may  have  been  dampened  by  Maine’s 
relatively  sluggish  economy  and  the  fact  that  the 
papers  leave  little  room  for  fast  cost  cutting.  And 
some  publicly  owned  companies  mat’  have  been 
deterred  by  the  stock  market’s  summer  downturn 


and  because  some  potential 
buyers  are  already  overloaded 
with  debt. 

Blethen’s  family  controls 
50.5%  of  the  Seattle  Times  Co. 
Knight  Bidder,  the  nation’s 
second  largest  newspaper 
company,  owns  the  remain¬ 
ing  49.5%.  Knight  Bidder, 
which  has  owned  its  stake  in  the  firm  since  1931, 
has  four  seats  on  the  Seattle  Times  board  but  no 
control  over  its  operations. The  Seattle  Times  does 
not  disclose  earnings,  but  Knight  Bidder  reports  its 
share  in  a  line  item  consolidated  with  .several  other 
income  streams.  In  1997  earnings  were  $10.8  mil¬ 
lion. 

At  that  rate,  Seattle  Times  profits  have  lagged 
industry  norms.  "The  Seattle  paper  is  profitable,  but 
not  that  profitable  —  not  relative  to  what  Knight 
Bidder  thinks  it  could  be,”  said  BT 
Alex.  Brown  analyst  Peter  Appert. 

Paradoxically,  though  reduced  profit  margins 
might  irk  investors,  they  probably  made  Maine 
staffers  and  politicians  happy. They  have  been  cam¬ 
paigning  to  pressure  Guy  Gannett  to  sell  to  a  fami¬ 
ly-held  company. 

Corson,  who  intends  to  stay  in  Maine  and  work 
with  nonprofit  organizations,  said  she  was  relieved 
to  be  able  to  give  employees  good  news  after  the 
ten.sion  created  by  the  sale.“l  can’t  be  more  thank¬ 
ful,”  she  said.  "They  share  our  heritage  and  our  val¬ 
ues.  It’s  like  having  us  still  here.” 


“We’re  so  glad  to  be 
oivned  by  independent 
newspaper  people 
rather  than  a  chain.” 

—  Madeleine  G.  Corson 


A  good  idea  can  become  more  than  just  a  good  idea. 


Many  of  us  in  journalism  talk  about  the  book  we 
intend  to  write,  the  television  pilot  we’d  like  to 
create,  the  project  we’ve  been  brainstorming  in 
rare  quiet  moments.  Good  ideas  held  captive  by 
the  daily  demands  of  our  working  lives  in  journal¬ 
ism.  Good  ideas  that  remain  just  good  ideas. 

The  Media  Studies  Center  fellows  program  was 
designed  to  bring  good  ideas  to  life;  to  provide 
the  time,  the  environment  and  the  resources  for 
the  productive  development  of  ideas. 

Since  1985,  residential  fellowships  at  the  Media 
Studies  Center  have  enabled  news  media  profes¬ 
sionals  and  scholars  to  transform  research  and 
ideas  into  books  and  projects  that  enrich  the 
knowledge  of  practitioners  and  the  understanding 
of  the  public.  Media  Studies  Center  fellows  have 
produced  more  than  90  books,  launched  broad¬ 
casting  ventures  and  created  innovative  computer 
software. 


Fellowships  can  be  awarded  for  an  academic  year 
or  for  shorter  periods.  Fellows  receive  a  generous 
stipend  and  staff  support,  including  research 
assistants,  and  work  in  a  collegial,  challenging 
environment. 

We’re  inviting  proposals  for  our  1999-2000 
fellowships.  The  deadline  is  Jan.  15,  1999.  For 
an  application  and  more  information,  contact: 

Residential  Fellows  Program 

Media  Studies  Center 

580  Madison  Avenue,  42nd  Floor 

New  York,  NY  10022 

212-317-6500 

lmcgill(a)  mediastudies.org 

www.mediastudies.org 

M=DI  A  STUDIES  CENTER 

FUNDED  BY  THE  FREEDOM  FORUM 
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BY  DAVID  NOACK 


Unique  7 -Newspaper  Probe 
Sparks  Government  Response 

An  investigation  of  public  records  access  abuses  by  officials  at  all  levels  of 
Indiana  government  prompts  action  from  the  governor  and  legislature 


An  investigation  by  seven  Indiana 
newspapers  detailing  how  local  govern¬ 
ments  flagrantly  violate  the  state’s  open 
records  law  has  sparked  quick  response 
from  top  state  government  officials  and  others. 

In  an  unprecedented  collaborative  effort 
throughout  much  of  last  year,  Indiana’s  seven  daily 
newspapers  dispatched  a  small  army  of  reporters 
and  interns  to  request  access  to  public  records  in 
all  the  state’s  92  counties. 

Published  in  all  seven  newspapers  in  February, 
the  results  painted  a  vivid  picture  of  widespread 
abuse  by  government  officials.  For  instance,  the 
research  documented  that  71.7%  of  the  state’s 
sheriffs’  offices  routinely  refused  to  comply  with 
the  open  records  law. 

In  the  wake  of  the  hard-hitting  stories,  the  fol¬ 
lowing  has  happened: 

♦  Indiana  Ciov.  Frank  O’Bannon  named  a  public- 
records  ombudsman  whose  job  is  to  review  gov¬ 
ernment  agency  compliance  with  state  sunshine 
laws. 

♦  The  governor  appointed  a  task  force  to  study 
statewide  public  records  access  problems  and 
make  recommendations  to  the  General  Assembly. 


all  state  department  heads  advising  them  of  the 
public’s  rights  under  the  open  records  law. 

♦  The  General  Assembly  created  its  own  com¬ 
mittee  to  investigate  the  problem. 

♦The  Society  of  Professional  Journalists  has  cre¬ 
ated  a  special  public  records  Web  site  for  Indiana 
citizens,  to  assist  them  in  understanding  and  exer¬ 
cising  their  right  to  access  public  records. 

GOVERNOR  ADMITS  PROBLEMS 

Setting  the  tone  of  the  response  just  shortly 
after  the  reports  were  published,  O’Bannon  pub¬ 
licly  acknowledged  that  “there  should  be  some 
action  taken  to  improve  the  situation’’  document¬ 
ed  by  the  newspapers. 

Reporters  and  editors  involved  in  the  investiga¬ 
tive  series  are  surprised  by  the  swift  and  broad 
actions  taken  by  government  officials  to  publicly 
recognize  the  extent  of  the  abuse  and  take  the  first 
steps  toward  dealing  with  it  in  a  comprehensive 
manner. 

“It  was  pretty  much  our  intent  from  the  begin¬ 
ning  to  get  the  attention  of  government  leaders 
who  could  do  something  to  remedy  the  problems 
of  Indiana’s  access  laws,”  said  Larry  Lough,  editor 


♦  The  governor  sent  a  written  warn- 


of  the  Muncie  Star  Press,  who  is  on 
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more  front-page  stories  about  government  action 
and  an  SPJ  Web  page  to  help  citizens  access 
public  records. 
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California  Sunshine  Laws  Routinely  Violated 

Task  force  report  rips  bureaucrats 


CAUFORNIA  GOVERNMENT  offi¬ 
cials  regularly  violate  the  state’s 
open  records  laws  because  they 
know  they  face  no  penalty,  a  state 
watchdog  agency  says. 

“Media  and  public  interest  organi¬ 
zations  routinely  request  public 
documents  and  are,  just  as  routinely, 
denied  them,”  says  a  blistering 
report  issued  by  the  Joint  Legislative- 
Staff  Task  Force  on  Government 
Oversight. 

The  California  Public  Records  Act, 
intended  to  ensure  a  free  flow  of  gov¬ 
ernment  documents,  “contains  no 
meaningful  enforcement  mechanism,” 
leaving  the  public  virtually  helpless 
when  officials  deny  public  records. 


the  report  concludes.  “Government 
officials  knt)w  they  can  violate  the 
(-PRA  without  consequence.” 

Task  force  members  visited  state 
agencies,  requested  public  docu¬ 
ments,  and  found  that  while  few  agen¬ 
cies  had  readily  available  written 
guidelines  as  required  by  law,  none 
had  them  posted,  the  report  said. 

At  two  agencies,  the  main  informa¬ 
tion  desk  had  to  call  other  depart¬ 
ments  to  find  out  if  the  guidelines 
existed. 

The  report  came  as  no  surprise  to 
the  local  Associated  Press,  which  last 
year  requested  69  sets  of  public 
records  from  29  f^alifornia  agencies. 
Only  seven  said  they  could  supply 


every  requested  record,  either  in  elec¬ 
tronic  or  paper  form.  Steve  Greis- 
singer,  an  AP  reporter  in  Sacramento, 
wrote  that  the  Department  of 
Transportation  refused  to  provide 
records  of  the  number  of  people 
killed  on  a  particular  stretch  of 
highway,  although  the  California 
Highway  Patrol  gave  him  the  same 
information. 

“The  task  force  has  discovered 
what  everyone  below  the  level  of  the 
Legislature  has  known  for  years:  the 
Public  Record  Act  is  a  failure  and  is 
designed  to  fail,”  said  Terry-  Francke, 
executive  director  of  the  California 
First  Amendment  Coalition. 

—  M.L.  Stein 


a  task  force  examining  access  issues.  “We  pushed 
to  get  the  series  published  during  the  last  week  of 
the  1998  short  session  of  the  Cieneral  Assembly.” 

The  open  records  effort  was  conceived  in  April 
1997  by  a  group  of  editors  and  reporters  who  sus¬ 
pected  that  citizens  were  having  as  much  difficul¬ 
ty  as  some  reporters  in  their  attempts  to  access 
public  documents. 

FOCUS  ON  CITIZEN  ACCESS 

The  project’s  emphasis  on  ordinary  citizens’ 
rights  to  public  information  is  believed  to  be  the 
reason  state  officials  were  so  swiftly  convinced  to 
take  action. 

Don  Asher,  Porter  County  editor  of  the  north¬ 
west  Indiana  Times,  based  in  Munster,  said  that  if 
the  series  had  focused  on  reporters’  access  prob¬ 
lems,  the  impact  would  not  have  been  the  same. 

“We  took  great  pains  to  focus  the  series  on  the 
public,  and  when  we  did  the  audit,  we  did  not 
identify  ourselves  as  members  of  the  media.  The 
results  confirmed  what  most  of  us  thought  . . .  the 
public  was  being  thwarted  in  efforts  to  examine 
its  own  government,”  said  Asher. 

last  August,  the  newspapers  sent  “field  auditors” 
—  reporters  and  interns  —  to  local  government 
agencies  in  all  the  state’s  counties  to  see  if  they 
could  get  access  to  such  public  documents  as 
coaches’  salaries,  police  logs,  crime  reports,  school 
board  minutes  and  death  certificates  —  alt  chosen 
for  their  news  value  and  interest  to  citizens. 

LIES  AND  HARASSMENT 

Those  auditors  documented  in  detail  how  citi¬ 
zen  information  requesters  were  frequently  “lied 
to,  harassed,  peppered  with  questions,  required  to 
show  their  driver’s  licenses,  and  told  subpoenas 
and  court  orders  were  required  to  obtain  records.” 

Conducted  over  a  nine-month  period,  the  open- 
records  “audit”  resulted  in  a  series  of  stories  in 


participating  newspapers,  with  each  paper  pack¬ 
aging  and  promoting  the  stories  differently  under 
such  headlines  as  “State  of  Secrecy,  A  Ground 
Breaking  Investigation  by  Seven  Major  Indiana 
Newspapers,”  or  “Open  Records,  Closed  Doors.” 

About  three  dozen  reporters  and  editors 
worked  on  the  project,  which  ignited  a  public 
debate  about  how  to  ensure  public  access  to 
records  and  how  to  make  local  government  offi¬ 
cials  comply  with  the  law. 

PUBLIC  RECORDS  ACCESS  WEB  SITE 

Perhaps  one  of  the  most  effective  results  of  the 
endeavor  was  the  creation  of  the  Indiana  public- 
records  Web  site  by  the  state  chapter  of  SPJ. 

The  site  contains  not  only  the  laws  that  guaran¬ 
tee  citizens’  access  to  public  records,  but  samples 
of  information  requests  as  well. 

By  visiting  the  site,  any  citizen  can  quickly 
download  the  text  of  a  properly  worded  public- 
information  request  letter. 

Accessible  through  the  SPJ  Freedom  of 
Information  Resource  Center  at  www.spj.org,  it  is 
also  linked  off  Access  Indiana  Information 
Network  at  www.ai.org,  the  state’s  home  page. 

Kyle  Niederpruem,  environmental  reporter  for 
the  Imliatuipolis  Star  and  News,  said  the  records 
Web  site  was  needed  because  most  government 
home  pages  do  not  include  information  about 
how  to  get  public  records.  “We  discovered  as  we 
did  our  research  on  the  government  sites  that  it 
simply  wasn’t  there.  It  was  a  big  missing  link.  Even 
on  the  attorney  general’s  site,  it  had  no  sample  let¬ 
ter  up,”  said  Niederpruem,  who  is  also  the  national 
Freedom  of  Information  chairwoman  for  SPJ. 

Niederpruem  said  that  a  lot  more  work  needs  to 
be  done  and  any  proposals  to  ensure  open  records 
compliance  must  be  approved  by  state  lawmakers 
next  year. 

(See  Public  Records  on  page  30) 
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Rehire  Detroit  Strikers,  NLRB  Rules 


DETROIT’S  'WRENCHING  NEWSPAPER  strike,  as 
caused  by  management’s  unfair  labor  practices,  has 
ended,  and  the  National  Labor  Relations  Board  ruled 
Sept.  1  that  the  two  dailies  and  their  joint  operating  agency 
must  rehire  all  former  strikers  who  have  not  returned  to 
work. 

The  ruling  by  the  full  NLRB  was  a  big  victory  for  the 
workers,  represented  by  six  unions,  who  in  July  1995 
walked  off  their  jobs  at  the  Detroit  Free  Press,  Detroit 
News  and  their  JOA,  Detroit  Newspapers.  But  the  board 
also  sided  with  management  in  rejecting  an  administrative 
law  judge’s  1997  finding  that  management  violated  the  law 
by  ending  joint  labor  talks. 

The  unanimous  NLRB  decision  included  an  order  to 
rehire  all  former  strikers,  even  if  it  means  displacing  the 
1,200  or  so  permanent  replacements  hired  during  the 
walkout. 

At  a  news  conference,  A1  Derey,  chairman  of  the 
Metropolitan  Council  of  Newspaper  Unions,  called  on  the 
newspapers  to  “do  what  the  law  requires  —  reinstate  the 
strikers,  pay  lost  pay  and  benefits,  and  bargain  in  good  faith 
until  we  reach  agreement.” 

That’s  not  going  to  happen,  the  papers  declared  in  a 
joint  statement.  “We  will  not  displace  any  of  our  current 
employees  due  to  today’s  decision,”  management  said. 

The  papers  pledged  to  continue  the  policy  of  reinstating 
ex-strikers  as  openings  occur,  and  said  that  of  2,243  work¬ 
ers  who  walked  out  in  1995, “only  642  remain  on  our  pref¬ 


erential  hiring  list,”  including  6l4  at  Detroit  Newspapers, 
10  at  the  Free  Press  and  18  at  the  News. 

The  unions  dispute  those  numbers,  and  say  more  people 
remain  jobless.  Also,  they  have  challenged  the  many  firings 
—  estimates  range  to  300  —  of  union  members  during  the 
strike,  for  alleged  vandalism  and  violence. 

News  publisher  Mark  Silverman  said  the  paper  will 
appeal  the  part  of  the  decision  on  merit  pay.  The  ruling’s 
key  finding  was  that  the  News  violated  labor  law  by  imple¬ 
menting  a  merit-pay  system  in  the  newsroom  without 
good-faith  bargaining  with  the  Newspaper  Guild. 

The  likely  appeal  venue  is  the  6th  U.S.  Circuit  Court  in 
Cincinnati. 

For  the  NLRB  and  the  unions,  the  next  step  could  be 
another  try  at  winning  a  so-called  10(j)  injunction  ordering 
the  reinstatements  before  any  appeals  are  decided.  Last 
summer,  a  court  rejected  a  request  for  the  injunction  from 
the  NLRB’s  Detroit  region  administrator. 

Since  2,500  workers  walked  off  their  jobs  July  13, 1995, 
the  newspapers  have  continued  to  publish,  but  they’ve 
been  unable  to  recover  massive  circulation  losses  —  about 
a  third  of  subscribers  —  incurred  in  the  process. 

On  Valentine’s  Day,  1997,  the  unions  made  an  uncondi¬ 
tional  offer  to  return  to  work  and  declared  that  they  were 
in  a  lockout  because  the  newspapers  refused  to  discharge 
replacement  workers. 

The  unions  continue  to  boycott  the  papers,  circulation 
and  advertising.  —  Mark  Fitzgerald 


Trial  ordered 
over  access  to 
judge's  divorce 

A  WEEKLY  NEWSPAPER  reporter 
trying  to  unseal  a  local  judge’s 
divorce  file  won  a  round  last  week 
when  a  California  appellate  court 
remanded  the  case  for  trial. 

In  overturning  a  Superior  Court  rul¬ 
ing  against  the  reporter,  the  1st  District 
Court  of  Appeals  said  there  is  no  legal 
precedent  for  sealing  the  entire  tran¬ 
script  of  a  divorce  proceeding. 

Acting  as  his  own  attorney,  Mark 
Heimann,  a  freelance  writer  for  the 
Anderson  Valle)’  Advertiser  in  rural 
Mendocino  County,  is  attempting  to 
prove  that  Municipal  Judge  Vincent  T. 
Lechowick,49,  has  been  held  in  con¬ 
tempt  for  failure  to  pay  child  support. 
Lechowick  contends  the  file  is  person¬ 
al,  and  disclosure  would  embarrass  his 
two  teenage  sons. 

He  also  accuses  Heimann  and  the 
Advertiser  of  waging  a  vendetta 
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against  him  because  Lechowick  sen¬ 
tenced  publisher  Bruce  Anderson  to 
jail  for  60  days  in  1984  for  slugging  the 
superintendent  of  schools  at  a  board 
meeting,  and  sent  Heimann  into  a  judi¬ 
cial  diversion  program  for  violating  a 
restraining  order  protecting  his  girl¬ 
friend. 

Last  February,  an  Advertiser  editorial 
termed  Lechowick  “The  Second  Worst 
Judge  in  the  County.”  Heimann,  44, 
whose  reports  have  cited  Lechowick’s 
“lunatic  ravings,”  says  his  only  motive 
in  seeking  the  divorce  papers  is  to 
prove  Lechowick  is  unfit  for  office. 

The  lower  court  kept  the  file  sealed 
“for  the  protection  of  the  children”  — 
and  even  refused  Heimann  a  transcript 
of  an  open  divorce  hearing  —  a  posi¬ 
tion  upheld  by  other  judges  over  nine 
years. 

The  appeals  court  held  that 
California’s  Code  of  Civil  Procedure 
allows  the  sealing  of  only  parts  of 
divorce  files,  at  the  court’s  discretion, 
when  one  or  both  parties  make  a  com¬ 
pelling  argument  for  it.The  law  favors 
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maximum  public  access,  the  court 
said,  adding  that  requests  to  seal  docu¬ 
ments  “must  be  filed  publicly  and  sepa¬ 
rately  . . .  (and)  must  be  supported  by 
factual  declaration  or  affidavit  explain¬ 
ing  the  particular  needs  of  the  case.” 

—  M.L.  Stein 

Ames  Trib  wins 
fees  in  college 
newspaper  war 

IN  JUNE,  IOWA  State  University-  and 
the  Ames,  Iowa,  Tribune  settled  the 
long  and  sometimes  bitter  fight  that 
included  a  town/gown  newspaper  war. 
Last  week,  it  was  time  to  pay  the 
lawyers. 

U.S.  Magistrate  Judge  Ross  A.  Walters, 
arbitrating  a  dispute  over  how  much 
ISU  had  to  reimburse  for  the  Tribune's 
legal  expenses,  on  Aug.  25  awarded 
$86,769  —  essentially  splitting  the  dif¬ 
ference  between  the  $68,288  the  uni¬ 
versity  had  offered  and  the  $109,300 
the  newspaper  sought. 
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Last  December,  the  Tribune  chal¬ 
lenged  on  First  Amendment  grounds 
most  of  the  regulations  ISU  imposed 
for  the  on-campus  distribution  of  out¬ 
side  papers.  ISU  resolved  remaining 
issues  by  agreeing  to  give  Partnership 
Press,  publisher  of  the  Tribune  and  the 
Campus  Reader  alternative  paper,  39 
campus  distribution  sites  —  about 
three  times  the  number  allowed  dur¬ 
ing  the  past  academic  year. 

“This  is  a  large  fee  award,”  Tribune 
editor  and  co-owner  Michael  Gartner 
said  in  a  Tribune  story. “I  hope  it 
stands  as  a  reminder  that  no  govern¬ 
ment  entity'  should  tread  on  the 
speech  and  press  rights  secured  by  the 
First  Amendment.” 

Accomplice  denied 
new  trial  in  media 
heir's  murder 

An  ILLINOIS  JlJDCiE  refused  to 
order  a  new  trial  for  Nancy  Rish, 
who  was  convicted  of  the  1987  kid¬ 
napping  and  murder  of  an  heir  to  the 
Small  family  media  business,  and  who 
is  basing  her  appeal  on  an  investiga¬ 
tion  the  Chicago  Tribune  published  in 
1993. 

Rish  was  convicted  and  sentenced 
to  life  imprisonment  for  aiding  her 
live-in  boyfriend  Danny  Edwards  in  a 
tragically  bungled  scheme  to  kidnap 
Stephen  Small  and  extort  $  1  million  in 
ransom  from  his  family.  Small  was  a 
broadcasting  executive  in  the  family 
business. 

His  aunt,  Jean  Alice  Small,  is  chair¬ 
man  of  Small  Newspapers  Inc.,  pub¬ 
lisher  of  seven  dailies  in  Illinois  and 
Minnesota. 

Stephen  Small  was  kidnapped  from 
his  Kankakee  home,  locked  in  a  box 
equipped  with  a  malfunctioning  air 
pipe  and  buried  under  three  feet  of 
sand  in  a  remote,  wooded  area.  Though 
the  kidnappers  intended  to  hold  him 
for  ransom,  authorities  concluded 
Small  suffocated  within  a  few  hours  of 
his  burial.  He  was  40. 

Judge  Gordon  Lustfeldt,  in  a  decision 
first  reported  Aug.  24  by  Tribune 
staffers  William  Gaines  and  Bob  Secter, 
rejected  Rish’s  claim  that  she  was 
addled  by  antidepressant  drugs  pre¬ 
scribed  by  a  prisoner  doctor  when  she 
testified  at  trial. 


“The  court  cannot  believe  that  Ms. 
Rish  could  testify  as  she  did,  for  as 
long  as  she  did,  and  endure  the  cross- 
examination  that  she  did,  if  she  were 
impaired  by  Xanax,”  Lustfeldt  wrote. 

Rish’s  mental  state  was  one  of  sever¬ 
al  issues  the  Tribune  raised  in  a  1993 
series  by  Ciaines  and  Paul  Weingarten. 
The  series  suggested  she  was  railroad¬ 
ed  by  overly  eager  prosecutors,  com¬ 
munity  revulsion  over  the  gruesome 
crime  and  “  the  vast,  subtle  influence  of 
(Kankakee’s)  most  powerful  family,” 
the  Smalls. 

Illinois’  attorney  general’s  office 
has  consistently  opposed  a  new  trial, 
but  appeal  continues  over  whether 
her  attorneys  failed  to  use  available 
evidence  to  refute  prosecution  testi¬ 
mony. 

Rish’s  former  boyfriend,  convicted 
at  a  separate  trial,  is  on  death  row  at  a 
state  prison  in  Pontiac,  Ill.,  and  has  told 
the  Tribune  she  is  innocent. 

—  Mark  Fitzgerald 

Cochran  libel 
case  tossed  ' 

A  FEDERAL  JUDGE  in  Los  Angeles 
had  tossed  out  attorney  Johnny  L. 
Cochran  Jr.’s  $10  million  libel  suit 
against  the  New  York  Post  and  colum¬ 
nist  Andrea  Peyser. 

Peyser’s  description  of  Cochran  — 
as  a  man  “  who  will  say  or  do  just  about 
anything  to  win,  typically  at  the 
expense  of  the  truth”  —  is  opinion 
protected  by  the  Constitution,  the 
judge  ruled.  Peyser  offered  that  view  in 
an  Aug.  29, 1997,  column  when  the 
flamboyant  Cochran,  who  led  O.J. 


Simpson’s  legal  team,  took  up  the  case 
of  Haitian  immigrant  Abner  Louima, 
who  is  suing  the  New  York  City  Police 
Department  over  allegations  police  tor¬ 
tured  him. 

The  column,  headed  “Nightmare 
Team  is  taking  over,”  said  Louima ’s  case 
was  so  strong  that  “these  legal 
scoundrels”  were  not  needed. The  plur¬ 
al  reference  was  to  Barry  Scheck  and 
Peter  Neufeld,  also  Simpson  attorneys, 
who  were  reportedly  “poised”  to  join 
Louima’s  case. 

U.S. District  Judge  Kim  M.Wardlaw 
said  in  her  Aug.  3  ruling  that  Peyser’s 
“right  to  express  her  opinion  on  the 
subject  is  absolutely  protected  by  the 
First  Amendment.” 

Cochran’s  attorney,  Debbie  Drooz  in 
Los  Angeles,  said  in  an  interview  that 
she  expected  a  decision  on  whether  to 
appeal  would  follow  Cochran’s  return 
from  a  trip.  But  she  said  she  disagreed 
with  Wardlaw’s  interpretation  of  the 
protection  accorded  to  Peyser’s  state¬ 
ments.  Drooz  cited  “undisclosed  facts 
that  are  not  protected  by  the 
Constitution.” 

Cochran’s  libel  complaint  said  his 
request  for  a  correction  in  the  Post 
was  ignored,  causing  him  to  suffer 
damage  to  his  reputation  along  with 
“shame,  mortification  and  emotional 
distress.”  —  M.L.  Stein 

Payout  revealed 
after  long  battle 

IT  WENT  ALL  the  way  to  the  state 
Supreme  Court,  but  the  San  Diego 
Union-Tribune  got  to  see  —  and  pub¬ 
lish  —  the  terms  of  a  settlement 
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between  a  school  district  and  a  stu¬ 
dent  who  was  raped  in  a  locker  room 
last  year  by  three  boys  wielding  a 
broomstick. 

The  high  court  let  stand  an  appel¬ 
late  decision  supporting  the  release  of 
the  settlement  amount,  as  demanded 
in  a  suit  by  Copley  Press,  the  Union- 
Tribune's  parent  company.  Newspaper 
attorney  Scott  Wahrenbrock  termed 
the  final  ruling  a  strong  affirmation  of 
the  public’s  rights  to  court  documents 
and  to  oversee  how  tax  money  is 
spent. 

Ruling  last  April  to  uphold  the  news- 
paper.Justice  Gilbert  Nares  of  the  4th 
U.S.  District  Court  of  Appeals  said 
secrecy  in  public  education  “is  not  in 
the  public  interest. . .  .The  public  has  a 
legitimate  interest  in  knowing  how 
public  funds  are  spent  and  how  claims 
against  public  entities  are  settled.” 

The  newspaper  first  sought  the 
terms  from  the  Poway  Unified  School 
District  and  was  told  the  victim  was 
paid  at  least  $100,000,  including 
$10,000  paid  directly  by  the  district 
and  the  rest  provided  by  a  self-insur¬ 
ance  group  t)f  school  districts  and  a 
commercial  insurance  carrier.  The  actu¬ 
al  settlement  was  $675,000. 

A  Superior  Court  judge  granted  the 
district’s  request  to  keep  the  actual 
amount  sealed  until  the  victim  graduat¬ 
ed  or  turned  18  to  avoid  his  being 
harassed  at  school.  But  the  appellate 
court  decided  that  the  public’s  right  to 
access  outweighed  the  student’s  secre- 
cy. 

The  Union-Tribune  quoted  the  stu¬ 
dent’s  lawyer,  Dennis  Schoville,  as  say¬ 
ing  he  was  saddened  that  Copley 
pushed  for  disclosure  while  the  youth 
was  still  in  high  school. “They’re  not 
interested  in  his  welfare,  but  only  in 
the  benefit  of  selling  newspapers,”  he 
contended.  —  M,L,  Stein 

Bay  Guardian  sues 
over  missing  ads 

WHA'f  BEGAN  AS  a  humorous 
advertising  campaign  by  the 
San  Trancisco  Bay  Guardian  evolved 
into  a  claim  for  damages  against  the 
city  and  county  of  San  Francisco  as  the 
paper  charged  that  a  contractor  illegal¬ 
ly  removed  nearly  50  ads  from  munici¬ 
pal  buses. 

The  alternative  newspaper  is  seek¬ 


ing  reimbursement  for  money  it  spent 
on  the  campaign  but  was  not  “fully 
executed”  because  of  the  missing  plac¬ 
ards.  Ads  depicted  Bay  Guardian  pub¬ 
lisher  Bruce  Brugmann  glowering  as 
he  declares, “City  Hall  is  full  of  crooks. 

I  want  them  exposed.” 

The  ad  and  others  were  part  of  the 
paper’s  $300,000  outdoor  advertising 
project  last  February  and  March.  One 
of  the  tongue-in-cheek  ads  had 
Brugmann  ordering  viewers  to  “Read 
My  Paper,  Dammit  .“Another  placed 
him  in  front  of  a  movie  theater,  saying, 
“Seven  dollars  for  that  bogus  flick.  Not 
in  my  town.” 

The  Bay  Guardian  said  it  contract¬ 
ed  to  have  various  “Raging  Bruce”  dis¬ 
plays  on  municipal  buses  but  the  City 
Hall  ones  vanished  in  a  few  days. The 
paper  alleges  they  were  ripped  off  by 
employees  of  Transportation  Displays 
Inc.,  which  manages  ads  on  contract 
with  the  city. 

TDI  general  counsel  Tina  Haut  said 
the  ads  were  peeled  off  by  unknown 
vandals  and  disclaimed  responsibility. 
“The  ad  did  incite  criticism,”  she  wrote 
to  the  Bay  Guardian  in  July, “[and] 
many  of  the  posters  were  written  on 
or  vandalized  and  summarily  disposed 
of  as  in  the  ordinary  course  of  mainte¬ 
nance.” 

The  weekly  said  TDI  “has  not  pro¬ 
duced  any  evidence  of  vandalism,  nor 
did  it  notify  the  Guardian  before 
pulling  the  ads.” 

A  spokesman  has  said  that  the  trans¬ 
portation  agency  is  not  in  any  way 
involved  in  the  thefts  and  never  cen¬ 
sors  advertising. 

But  Brugmann  is  convinced  that 
censorship  is  at  the  heart  of  the  disap¬ 
pearance. 

“This  is  a  case  of  political  free 
speech  squelched  by  a  contractor  on 
city  buses,”  he  said.  “Calvin  Klein,  the 
Gap,  Nike,  Microsoft  and  private  utili¬ 
ties  can  say  whatever  they  want  [on 
buses],  but  when  an  independent  local 
paper  lays  out  a  humorous  political 
message,  theTDI/CBS  censors  are 
down  the  pole  like  firemen.” TDI  is 
owned  by  CBS. 

Bay  Guardian  attorney  Robert  D. 
Links  said  the  city  and  county  also  vio¬ 
lated  the  paper’s  rights  under  the 
California  constitution  and,  in  effect, 
broke  its  contract  for  leasing  advertis¬ 
ing  space. 

Links  wrote  that  the  ads  were 


j  yanked  “with  a  purpose  to  stifle  the 
I  message.” 

i  Mike  Yoffie,  a  partner  in  the 

I  BigMouth  ad  agency  that  created  and 
I  executed  the  ad  campaign,  said, 

I  “Without  the  City  Hall  ad,  the  cam- 
i  paign  lost  its  claws.”  —  M.L.  Stein 

I  Calif,  meetings 
1  more  open 

CALIFORNIA  GOV.  PETE  Wilson  has 
signed  a  bill,  long  urged  by  the 
i  media,  requiring  public  agencies  to 
I  state  specifically  what  occurs  in  cer- 
i  tain  closed  sessions, 
i  The  measure  states  that  government 
j  bodies  holding  executive  meetings  on 
i  real  property  and  collective  bargaining 
j  must  identify  those  negotiating  on  the 
j  agency’s  behalf. 

I  Terry  Francke,  executive  director  of 
:  the  California  First  Amendment 
j  Coalition,  which  lobbied  for  the  bill, 
i  said  it  is  designed  to  discourage  such 
I  closed  sessions  “unless  and  until  there 
I  is  actual  bargaining  going  on.”  He  said 
j  some  governing  bodies  discuss  real 
I  estate  deals  and  financial  matters  in 
j  secret  on  the  pretext  of  discussing 
i  labor  negotiations  when  none  are 
\  pending. 

i  The  reshaped  Brown  Act  also  speci- 
j  fies  that  phone  or  video  contacts  are 
i  allowed  for  meetings  only  when  a 
I  quorum  of  the  legislative  body  is 
j  within  the  agency’s  boundaries. The 
I  idea,  explained  Francke,  is  to  prevent 
i  a  city  council,  for  example,  from  con- 
!  ducting  a  teleconference  involving 
j  persons  in  five  different  areas  of  the 
j  state  with  no  access  available  for  local 
j  citizens  to  monitor  and  address  the 
j  council. 

j  In  a  related  matter,  Santa  Clara 
j  County  Superior  Court  Judge  Richard 
j  C.Turrone  has  ordered  the  city  of 
i  Sunn>'vale  to  reimburse  the  San  Jose 
\  (Calif.)  Mercury  News  $235,500  for 
j  attorneys’  fees  in  its  case  charging  the 
i  city  violated  the  Brown  Act  in  its  cam- 
i  paign  to  oust  former  Mayor  Frances 
I  Rowe,  who  was  fired  following  a  series 
j  of  closed  sessions  on  the  issue  of  her 
j  incumbency. 

I  Sunnyvale’s  current  mayor,  Jim 

I  Roberts,  said  the  city  was  defending 
i  the  privacy  rights  of  city  attorney 
i  Valerie  Armento,whose  complaints 
i  about  Rowe  led  to  the  closed  sessions. 
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TAKE  THE  RISK 

OUT  OF  THE 


Enron  can  help  you  make  sure  you  get  the  hand  you  want.  Enron  has 
pioneered  a  way  to  manage  price  risk  using  financial  hedging  instruments. 

These  tools  let  you  "lock  in"  a  price  in  the  pulp,  paper  or  packaging  market  for 
up  to  ten  years.  Yet  there's  no  disruption  to  your  current  supplier  or  customer 

relationships.  The  result?  You  predict  future  cash  flow  more  accurately  and  can  Enron  Capital  &  Trade 
allocate  your  resources  more  effectively.  To  improve  your  odds  of  winning  in  Resources  Corp. 

the  marketplace,  call  1-888-ENRON-41  or  713-853-1519  for  more  information.  >’ 


©  1998,  This  copyrighted  work,  the  logo  and  other  marks  are  property  of  Enron  Corp. 


NEWSPEOPLE  IN  THE  NEWS 


DIANA 
FVENTES, 

regional  and  polit¬ 
ical  editor  at  the 
Satt  Antonio 
(Texas)  Express- 
News  and  finan¬ 
cial  officer  of  the  diana  fventes 
National 
Association  of 

Hispanic  Journalists,  has  been  named 
managing  editor  of  the  Beaumont 
Enterprise. 

ROBERT  R.  KEARLEY,  circulation 
director  of  the  Shreveport,  La.,  Times, 
has  been  appointed  circulation  direc¬ 
tor  of  the  Fort  Myers,  ¥\a.,  Neivs-Press. 
Both  are  Gannett  Co.  papers. 

TOM  CROTEAU,  director  of  newspa¬ 
per  services  at  the  Vienna.  Va.-based 
Newspaper  Association  of  America,  has 
been  promoted  to  vice  president  of 
newspaper  services. 

JOHN  lOBST,  director  of  advanced 


ROBERT  R.  KEARIEY  DALE  PESKIN 


computer  science,  was  elevated  to  vice 
president  of  technical  research. 

DALE  PESKIN,  assistant  managing 
editor  at  the  Dallas  Morning  News, 
has  been  pnjmoted  to  vice  president 
of  interactive  media  for  parent  compa¬ 
ny  A.H.  Belo’s  Publishing  Division. 

TODD  J.  WARNER,  production  man¬ 
ager  at  the  Bucks  County  Courier 
Times,  Levittown,  Pa.,  has  been  named 
operations  director. 

LARRY  W.  TARLETON,  executive  edi¬ 
tor  of  the  Charleston,  S.C.,  Post  and 


Independent  Newspapers,  Ltd. 

has  sold 

Houston  Community  Newspapers 

(15  weekly  publications  with  a  total  of  346,000  distribution) 


Courier,  has  been 
I  named  assistant 

publisher  and 

,|P«a|  chief  operating 

V  >  '  r  officer. 

W  / 

STEVE  KOFF, 

TODD  J.  WARNER  assistant  metro¬ 

politan  editor  at 
the  Cleveland 

Plain  Dealer,  has  been  named  chief  of 
its  Washington  bureau. 

TODD  JONES,  circulation  manager  at 
the  Zanesville,  Ohio,  Times  Recorder, 
has  been  assigned  additional  responsi¬ 
bilities  as  circulation  manager  at  the 
Coshocton  (Ohio)  Tribune. 

ANGELA  MILLER,  assistant  manag¬ 
ing  editor  at  the  Piqua  (Ohio)  Daily 
Call,  has  been  named  assistant  city  edi¬ 
tor  at  the  Marion  (Ohio)  Star. 

ROY  ROWAN,  a  veteran  journalist 
who  was  assistant  managing  editor  at 
the  weekly  Life  magazine,  has  been 
elected  president  of  the  Overseas  Press 
Club. 

Other  newly  elected  board  members 
are;  JOHN  BUSSEY,  foreign  editor  of 
the  Wall  Street  Jo  urnaT,  ROGER 
COHEN,  Berlin  bureau  chief  of  the 
Neiv  York  Times;  HUGH  MULLIGAN, 
veteran  AP  reporter;  and  MATTHEW 
WINKLER,  editor  in  chief  of 
Bloomberg  News. 

MARK  H.  KURTICH,  vice  president 
of  operations  at  the  Los  Angeles  Times, 
has  been  promoted  to  senior  vice  pres¬ 
ident  of  operations. 

MADELYN  ADAMS  COBB,  circula¬ 
tion  sales  and  marketing  director  at  the 
Atlanta  Journal-Constitution,  has 
been  appointed  vice  president/employ¬ 
ee  development  at  the  paper. 


Westward  Communications,  LLC 

We  are  proud  to  have  advised 
Westward  Communications.  LLC  In  this  transaction. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCV  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505. 820. 2/00  FAX:  505.82O.29OO 
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BART  LEATH,  publisher  at  the  Ennis 
(Texas)  Daily  News,  has  been  named 
publisher  at  the  Havre  (Mont.)  Daily 
News. 

He  succeeds  RICK  WEAVER,  who 
was  promoted  to  publisher  at  the 
Bozeman  (Mont.)  Daily  Chronicle. 

PAUL  MAUNEY,  director  of  sales  at 
the  Murfreesboro,Tenn.,Z)«/(y  News 
Journal,  has  been  named  general 
manager  of  Franklin  Publishing, 
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publisher  of  Tennessee’s  weeklies;  the 
Franklin  Review  Appeal  and 
Brentwood  Journal. 

NORMAN  SPECTOR,  former  publish¬ 
er  of  Israel’s  Jerusalem  Post,  has  joined 
the  Toronto  Globe  and  Mail  to  write  a 
twiee-weekly  eolumn  from  Victoria, 
British  Columbia,  on  provincial  and 
national  affairs. 

MARK  S.  PORTER,  senior  editor  in 
charge  of  Mergers  &  Acquisitions 
Report  at  Investment  Dealer’s  Digest  in 
New  York  Caty,  has  been  appointed  edi¬ 
tor  at  the  weekly  Montclair  (N.J.)  Times. 

KATHY  CATRAMBONE,  managing 
editor  of  Advertising  Age 
International,  has  been  named  bureau 
chief  for  Pioneer  Press’  Northwest 
Group  newspapers,  headquartered  in 
Glenview,  Ill. 

RANDY  BIASER,  associate  editor 
of  the  West  and  Central  Pioneer 
groups,  was  assigned  editor  of  politics 
and  special  projects. 

EDMUND  J.  COLETTA  JR.,  manag 
ing  editor  for  journal  Transcript’s  six 
weekly  newspapers  in  Massachusetts, 
has  been  appointed  executive  editor  of 
all  six  papers,  including  the  flagship 
Revere  Journal. 

DAVID  A.  PROCOPIO,  senior  edi¬ 
tor  at  the  Revere  Journal,  was  named 
managing  editor  for  special  projects 
for  the  six  weeklies. 

PETER  A.  NAGLE,  senior  editor  at 
Journal  Transcripts  East  Boston  Sun 
Transcript,  was  named  managing  edi¬ 
tor  of  operations  for  Massachusetts. 

FRANKLIN  J.  PARIS!,  vice  president 
of  communications  and  corporate  rela¬ 
tions  at  Ca)wles  Media  Co.,  has  been 
appointed  senior  vice  president  and 
chief  communications  officer  at 
McC  Jatchy  Cai.’s  Minneapolis,  Star 
Tribune. 

TERRY  GANDY,  director  of  market¬ 
ing  at  the  Ogden,  Utah,  Standard- 
Examiner,  has  been  named  general 
manager  at  the  Killeen  (Texas)  Daily 
Herald. 

HEATHER  NAVA,  assistant  managing 
editor  at  the  Logansport,  Ind.,  Pharos- 
Tribune,  has  been  named  managing 
editor. 


OBITUARIES 


ED  BANTEY,  73,  a  veteran  Canadian 
journalist  and  political  analyst  whose 
Montreal  Gazette  column  supported 
Quebec’s  sovereignty,  died  July  1 8. 

KAY  BARTLETT,  57,  whose  forte 
was  profile  writing  during  her  30-year 
career  at  the  Associated  Press,  died 
Aug.  20. 

THOMAS  R.  GLASS,  70,  former  pub¬ 
lisher  of  the  Lynchburg,  Va.,  Aretes  & 
Advance,  died  of  a  heart  attack  Aug. 

25.  Until  selling  to  the  Worrell 
newspaper  chain  in  1980,  his  family 
owned  the  (barter  Glass  Publishing 
Co. 

DOROTHY  MANNERS  HASKELL, 

95,  a  syndicated  columnist  who 
tracked  the  lives  of  Hollywood  celebri¬ 
ties,  died  Aug.  25. 

She  worked  as  an  assistant  to  colum¬ 
nist  Louella  Parsons  for  30  years  before 
taking  over  the  column  for  King 
Features  Syndicate. 


FREDERICK  M.  KEENAN  JR.,  74, 

retired  sports  photographer  for  the 
Quincy,  Mass.,  Patriot  Ledger,  died  of 
cancer  Aug.  24. 

ROBERT  W.  LUCAS,  85,  a  former 
managing  editor  of  the  Denver  Post, 
editor  of  the  now-defunct  Hartford 
Times  and  Washington  bureau  chief  for 
(iannett  newspapers,  died  Aug.  18. 

SEAGHAN  MAYNES,  82,  a  former 
Reuters  news  agency  correspondent 
who  was  one  of  the  legendary  World 
War  II  correspondents,  along  with 
Ernest  Hemingway,  in  Paris  before  the 
arrival  of  Allied  tr(M)ps,  died  Aug.  1 3  in 
London. 

He  also  covered  the  D-Day  landings, 
Nuremberg  war  crimes  trials  and  Suez 
crisis. 

WILLIAM  C.  MILES,  76,  editor  and 
publisher  of  the  Bloomfield  (Ind.) 
Livening  News  and  the  Bloomfield 
News,  died  Aug.  7. 


THE  TRUSTED  ADVISOR 

Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 

Veronis,  Suhler  assists  owners  of  newspapers  and 

other  media  companies  to  maximize  the  value  of  their 

holdings  by  providing  a  broad  range  of  financial 

advisory  services,  including:  .  ^  . 

^  Managing  Director 

broadwater@vsacoinm.com 

■  Mergers  &  Acquisitions  ■  Recapitalizations 

■  Debt  &  Equity  Financing  ■  Fairness  Opinions 

■  Valuations  ■  Research 

Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  communications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  million  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


KEVIN  M.  LAVALI.A 

Director 

lavallak@vsacomm.com 


Veronis,  Suhler  &  Associates  Inc. 


InvestmtBt  bankers  to  the  commitnicatians, 
mtdia,  pablisbinj^  hroadeasting,  intnaetive 
dipftat  mtdia,  and  information  indns/ries. 
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The  Journalist 

First  published  March  22.  IHH4. 


Newspaperdom 

First  published  March  IH92. 


Our  past  began  in  1884 

The  .lournalist.  Newspaperdom,  and  The  Fourth  Estate  were  all  merged  with  or  acc/iiired  by  Editor  &  Publisher 


The  Fourth  Estate 

First  published  March  I.  IH94. 


The  Editor  and  Publisher 

First  published  .luiie  29.  1901. 


A  look  back  at  some  of  our  cover  changes  over  the  years... 


April  21,  1951 


April  20,  1957 


March  31,  1984 


Oct  10,  1992 


Jan  13,  1996 


Our 

Sept 


Watch  for  the  ALL  NEW  Editor  &  Publisher.  Cover  to  cover,  your  industry  news  magazine  enters  the  2 1  st  Century. 

The  new  E&P  will  be  unveiled  at  the  Newseum/NY  on  Thursday  September  lOth.  1998.  This  will  take  place  immediately  following  a  symposium, 
organized  by  Editor  &  Publisher,  that  will  examine  the  luture  ot  the  newspaper  industry  from  the  perspective  of  6  prominent  industry  leaders  includ¬ 
ing:  Frank  A.  Bennack  Jr.,  President/CEO,  The  Hearst  Corporation;  William  R.  Burleigh,  President/CEO.  E.W.  Scripps  Company;  Stuart  M.  Gamer, 
President/CEO,  Thomson  Newspapers;  Alberto  Ibaiguen.  Publisher.  The  Miami  Herald;  Robert  M.  Jelenic.  President/CEO/Chairman.  Journal 
Register  Company;  Marcia  McQuem.  CEO/President/Publisher.  The  Press  Enterprise.  Riverside,  CA.  The  event  will  be  hosted  by  Robert  M.  Giles, 
Senior  VP,  The  Freedom  Forum.  Editor  &  Publisher  would  like  to  acknowledge  the  Newseum/NY  for  its  gracious  and  generous  hospitality. 
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BY  ROB  LENIHAN 

Deal  The  Cards 
For  Circulation  Retention 

Prepaid  telephone  calling  cards  and  discount  dining  cards  —  premium 
programs  that  newspapers  say  help  reduce  churn  in  a  way  free  umbrellas  never  did 


Now,  MORE  THAN  ever  before,  the 
future  of  many  newspapers  is  in  the 
cards  —  customer  loyalty  and  prepaid 
telephone  calling  cards,  that  is.  Both 
premium  strategies  are  showing  impressive  results 
around  the  country. 

For  instance,  Jerry  Weinerth,  president  of  the 
Hawaii-based  Circulator’s  Promotional  Services 
Inc.,  said  one  of  his  client  newspapers  saw  its  sub¬ 
scriber  retention  rate  double  when  the  paper 
offered  prepaid  telephone  cards  instead  of  a  heavy' 
subscription  discount.  His  company  provides 
newspapers  with  prepaid  telephone,  gasoline  and 
Internet  cards. 

“Prepaid  cards  are  great  for  attracting  new  sub¬ 
scribers,”  he  said, “but  they’re  even  better  for  long¬ 
term  renewals.  Retention  is  much  higher  on  orders 
sold  with  a  phone  card  than  with  a  discount.” 

The  phone  cards  come  with  a  customized  logo 
and  a  prompt  thanking  the  caller  for  using  the 
newspaper’s  card. 

Joel  Greenstein,  vice  president  of  the  Daytona 
Beach,  Fla.-based  Hot  Off  the  Press  Promotions 
Inc.  —  better  known  as  the  “Umbrella  Kings”  — 
confirms  that  newspapers  are  moving  away  from 
subscription  discounting  and  towards  premiums. 
“The  secret  of  an  effective  premium  is  that  it’s 
something  the  newspaper  can  buy  at  a  low  cost 
and  offer  as  a  perceived  high  value.”  He  notes  that 
he  and  his  partner,  Harry  Campbell,  have  added 
prepaid  telephone  cards  to  their  offerings  for  this 


STRUCK  GOLD 

Rick  Forgay,  circulation  and  sales  marketing 
manager  at  the  Morning  Call  in  Allentown,  Pa., 
said  the  1 30,()()()-daily-circulation  paper  tried  many 
premiums  over  the  years,  but  the  prepaid  calling 
card  was  “the  one  that  struck  gold  for  us.” 

After  a  price  increase  last  year,  the  paper  offered 
readers  a  series  of  choices  that  started  with  a  13- 
week  extension  at  the  previous  year’s  rate;  a  26- 
week  extension  that  came  with  the  old  rate  and  a 
10-minute  calling  card;  and  a  one-year  extension 
that  came  with  the  old  rate  and  a  30-minute  calling 
card. 

The  results?  About  two-thirds  of  the  5,100  peo¬ 
ple  responding  opted  for  a  calling  card  package, 
Forgay  said. 

The  Call  had  also  offered  a  loyalty  card  that  was 


so  successful  it  motivated  participating  retailers  to 
issue  their  own  cards.  The  Call  is  looking  into  an 
arrangement  with  local  supermarkets  that  would 
give  customers  who  use  the  store’s  card  a  discount 
on  the  Call.  The  newspaper,  in  turn,  would  get 
important  customer  information. 

The  Call  acquired  its  cards  frt)m  Circulator’s 
Promotional  Services. 

BEAT  OUT  COOKBOOKS  AND  TOURS 

Boston  Globe  consumer  marketing  manager 
Robert  Saurer  said  prepaid  telephone  cards  out¬ 
performed  other  premiums,  such  as  a  Globe  cook¬ 
book  and  a  walking  tour  of  Boston. 

“Not  everybody  cooks,  not  everybody  walks 
Boston,  but  everybody  uses  the  telephone,”  he 
said. 


Newspapers  are  finding  phone  cards  and  dining  cards  effective 
inducements  at  subscription  renewal  time. 
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Saurer  said  the  prepaid  cards  are 
directed  at  existing  customers,  while 
new  subscribers  are  offered  free  weeks 
of  service  if  they  pay  for  their  subscrip¬ 
tions  with  a  credit  card.  He  noted  that 
credit  card  subscribers  tend  to  stay 
with  the  paper  longer,  since  the  charge 
appears  on  their  regular  credit  card 
statement,  as  opposed  to  a  separate  bill 
from  the  newspaper. 

The  Globe  also  offers  a  dining  card 
through  Transmedia  Network  Inc.  that 
offers  a  20%  discount  at  participating 
restaurants.  About  8%  of  the  Globe's 
subscriber  base  has  taken  advantage  of 
the  card,  and  Saurer  noted  that  the  card 
is  cost  efficient  since  Transmedia  pays 
for  most,  if  not  all,  of  the  marketing. 

Saurer  noted  that  premiums  should 
relate  to  the  newspaper,  or  the  paper 
runs  the  risk  of  being  seen  as  a  phone 

“Retention  is  much 
higher  on  orders  sold 
with  a  phone  card  than 
with  a  discount” 

card  clearinghouse  rather  than  as  a 
news  organization. 

“Sometimes  it’s  a  challenge  to  make 
that  link  (between  the  paper  and  the 
premium),”  said  John  Murray,  vice  presi¬ 
dent  of  circulation  marketing  for  the 
Newspaper  Association  of  America.  “Do 
the  people  who  use  the  phone  card  like 
to  read  the  newspaper?  The  bottom  line 
is  that  you’re  trying  to  get  the  paper 
into  the  customer’s  house  on  a  regular 
basis.The  strategy  in  most  cases  is  to  get 
the  newspaper  there  long  enough  to 
become  a  fixture  in  the  home.” 

Toronto-based  Advantex  Marketing 
International  Inc.  —  which  has  long 
provided  newspapers  like  the  New  York 
Times  with  premium  offers  such  as  a 
“HomePac”  of  toiletries  —  now  also 
offers  a  loyalty  card  service.  The  Times 
offers  it  as  the  TimesCard. 

Alyse  Myers,  the  Times'  vice  president 
of  promotion,  said  the  TimesCard,  which 
ties  in  the  customer’s  credit  card,  is 
aimed  at  readers  who  pay  in  advance  for 
a  seven-day,  six-month  subscription. The 
card  offers  a  25%  restaurant  discount, 
travel  benefits,  and  invitations  to  events, 
such  as  a  free,  pre-release  screening  of 
the  film  Saving  Private  Ryan. 
Cardholders  also  receive  a  monthly 
statement  telling  them  how  much  they 
have  saved  by  using  the  card. 

Myers  was  unable  to  provide  statis¬ 


tics  for  the  recently  launched  program, 
but  said,  “Every  month  the  percentages 
have  increased.” 

The  Times  also  reaches  out  to  its 
newsstand  customers.  Myers  said  a 
recent  promotion  gave  newsstand  read¬ 
ers  a  chance  to  win  a  New  York  City 
MetroCard,  which  Big  Apple  com¬ 
muters  use  to  pay  subway  and  bus  fare. 

“The  newsstand  customers  are  equal¬ 
ly  important  to  us,”  Myers  said.  “"We  just 
need  to  reach  them  differently.” 

Sid  Kendrick,  circulation  sales  manag¬ 
er  at  the  5(),()0(>circulation  Bliximing- 
ton.  111.,  Pantograph,  has  seen  little  suc¬ 
cess  with  premiums.  From  phone  cards 
to  beach  towels,  people  just  didn’t  seem 
to  go  for  them,  he  said.  Kendrick  said 


The  two  largest  newspaper 
rep  firms  have  become  one  since 
New  York-based  Landon 
AssiKiates  bought  the  Papert  Cos.  of 
Dallas  for  an  undisclosed  sum. 

Pipert  president  S.W.  Pipert  Jr.  said 
last  week  that  his  company  had  sold  its 
contracts  to  Landon  and  “we  are  com¬ 
bining  our  operations.” 

“It’s  attractive  for  both  of  us,”  Papert 
said.  “Our  company  has  been  in  busi¬ 
ness  since  1922.  In  those  76  years  there 
have  been  a  lot  of  changes  and  one  of 
them  is  companies  are  getting  together 
and  strengthening  themselves.” 

The  merger  is  the  latest  in  the  con¬ 
solidation  of  newspaper  rep  firms, 
which  have  been  under  pressure  from 
growing  numbers  of  newspaper  ad 
sales  networks,  usually  cooperatives. 

Landon  executives  did  not  return 
repeated  calls  for  comment. 

The  Papert  Cos.  was  founded  by  S.W. 
Papert  Sr.  in  Texas  and  grew  to  repre¬ 
sent  over  400  new  spapers  throughout 
the  country,  .second  only  to  Landon, 
which  represents  about  450  papers. 
The  combined  operation  will  represent 
nearly  twt>thirds  of  U.S.  dailies. 

Papert  said  his  company,  with  about 
60  employees,  has  become  a  division  of 
Landon  with  his  son,  S.W.  Papert  III,  as 
president.  Papert  said  about  three  had 
been  laid  off  because  of  duplicated 
positions. 

While  declining  to  provide  details  of 


the  paper  serves  an  affluent  community', 
where  eating  out  is  quite  popular,  so  a 
dining  card  has  little  appeal.  Di.scount 
subscriptions  were  not  particularh-  suc¬ 
cessful  either,  he  said. 

“The  problem  is  that  when  we  have  a 
discount  subscription,  we  simply  don’t 
retain  them,”  he  said.  “We’ve  generated 
quite  a  few  orders  using  a  15-day  trial 
period  as  a  tool  to  get  in  the  door.” 

The  one  thing  most  circulation  and 
promotional  professionals  seem  to 
agree  on  is  the  need  for  variety. 

“You  try  everything,”  said  Tina 
Newman-Palleson,  circulation  director 
at  the  2(),(M)()-circulation  Napa  Valley 
(Calif)  Register.  “There’s  no  magic  bul¬ 
let  for  increasing  circulation.” 


the  deal,  Papert  said  relatit)ns  with  his 
company’s  newspaper  clients  “will  con¬ 
tinue  as  if  nothing  happened.” 

Consolidation,  he  said,  is  “a  trend  we 
see,  not  just  in  this  business,  but  in  all 
businesses.  The  stress  of  business  is 
demanding  more  attention  to  expens¬ 
es,  demanding  more  attention  to  all 
forms  of  competition.” 

Papert  said  he  had  “talked  with 
Landon  from  time  to  time  and  finally 
w'orked  out  an  agreement.” 

The  merger  continues  Landon  s  string 
of  acquisitions.  Last  year,  it  acquired 
Cresmer,  Woodward,  Orsmbee  &  O’ Mara 
from  partners  Michael  Veitch  and 
Bernadette  Soens,  and  when  Gannett 
Co.  disbanded  its  national  sales  organi¬ 
zation,  it  handed  Landon  3"’  papers. 

Landon  and  Papert  had  battled  over 
CWO&O’s  territory  since  CWO&O 
closed  its  regional  markets  division  in 
1993,  assigning  55  papers  to  Landon 
and  about  30  to  Papert. 

Charley  VC’rubel,  managing  director 
at  AdMedia  Partners,  a  New  York-based 
media  broker  and  consultant,  described 
the  merger  as  “an  opportunity,  not  a 
death  knell.” 

“Like  the  newspaper  business  itself 
there  has  been  a  tremendous  amount 
of  consv)lidation,”  he  said.  “A  lot  of  reps 
aren’t  around  anymore.  Landon  is  big¬ 
ger  and  has  had  the  most  growth  over 
the  years,  but  Papert  has  had  a  nice 
(See  Landon  on  page  30) 
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New  Tools  Of  The  Trade 


Atypical  nexpo  houses 
more  than  300  vendors 
sprawling  over  200,000 
square  feet,  with  plenty 
for  everyone  in  newspa- 
pering  —  except,  usually,  the 
reporters. 

Reporters  are  generally  ignored  even  when  it 
comes  to  front-end  systems.  Show-floor  demon¬ 
strations,  not  surprisingly,  center  more  frequently 
around  ad  makeup  than  editorial  functions  — 
and  even  then  the  emphasis  is  on  editing  rather 
than  writing. 

Nexpo  ’98,  however,  was  the  exception  that 
proved  the  rule.  Several  vendors  offered  a  wide 
range  of  products  aimed  directly  at  reporters. 

HAX  Systems  LLC  was  showing  Story 
Processor,  software  that  turns  a  newspaper 
reporter's  laptop  operating  Windows  95  into 
another  newsroom  terminal.  Story  Processor  adds 
all  the  default  header  information  —  such  as  bas¬ 
ket,  keyword,  author,  slug  and  time-stamp  —  that 
an  individual  reporter’s  newspaper  uses. 

“You  can  configure  it  for  whatever  system  a 
paper  has  and  it  will  automatically  do  the  sizing, 
the  H&J  [hyphenation  and  justification]  and  will 
send  the  story  to  the  proper  file  or,  if  you’re  using 
an  [older]  system,  to  the  proper  queue,’’  said 
Charles  Wright,  CEO  of  Littleton,  Colo.-based 
HAX. 

Perhaps  most  important  for  a  correspondent  in 
the  field  is  that  it  tells  exactly  how  long  a  story 
will  be,  using  parameters  of  an  individual  paper. 

“That’s  the  one  thing  reporters  always  want  to 
know  —  how  long  is  my  story?’’Wright  said. 

And  instead  of  being  forced  to  write  and  send 
in  text-only  mode,  correspondents  can  set  the  same 
headers  and  codes  the  paper  uses  downtown. 

A  feature  that  may  prove  particularly  useful  to 
sports  reporters  —  who  work  in  a  variety  of  light 
conditions  —  is  a  quick  background-color  changer. 

HAX  does  have  one  marketing  challenge, 
according  to  Wright.’’Reporters  who  use  it  really 
love  it,  but  systems  editors  can  have  problems 
with  it,”  he  said.  “It  is  flexible  —  I’ll  admit  that.” 

In  fact,  though,  the  only  real  requirements  for 
systems  editors  are  to  fill  in  default  information 
and  do  a  little  site-mapping.  The  Story  Processor’s 
handbook  comes  with  a  short  course  on  map¬ 
ping. 

Softek  was  showing  something  similar,  with  its 
new  software,  BabbleText,  which  allows  reporters 
to  send  stories  from  a  remote  location  to  a  front- 
end  system  without  having  to  convert  popular 
word  processing  programs  such  as  Microsoft 
Word  or  Word  Perfect  into  text-only  mode. 

This  helps  the  reporter,  who  no  longer  must 
create  two  files  just  to  send  a  story.  But  more 


important,  it  aids  editors  by 
ensuring  that  stories  sent  from 
the  field  can  be  tracked  as 
closely  as  something  filed  on  a 
newsroom  terminal. 

"The  problem  with  text-only 
is  there  is  no  capability  for 
tracking  or  logging  in  the  prepress.  There  is  no 
confirmation  to  the  reporter  that  the  story  has 
arrived. . .  .What  BabbleText  does  is  streamline  a 
process  that  is  usually  fraught  with  danger,”  said 
Robert  Cook,  software  director  for  Dallas-based 
Softek. 

BabbleText  assigns  an  identifying  code  to  sto¬ 
ries  and  issues  a  “receipt”  number  to  the  reporter. 
If  the  story  is  misplaced  or  filed  in  a  wrong  bas¬ 
ket,  the  receipt  number  can  be  found  on  a  front- 
end  manifest  or  on  the  server. 

NewsEngin  Inc.  was  showing  a  new  version  of 
its  Lotus  Notes-based  software  suite  for  journalists, 
including  an  application  that  lets  reporters  easily 
manage  their  notes  and  story  documentation. 

“It  securely  keeps  track  of  all  the  stuff  that 
journalists  need  to  keep  track  of:  people,  inter¬ 
views,  documents, Web  sites  and  stories,”  St.  Louis- 
based  NewsEngin  said  in  a  statement.  “All  infor¬ 
mation  can  be  searched  with  a  full-text  index.  The 
entire  database  can  be  encrypted  on  the  server 
or  user’s  workstation  for  extra  security.” 

While  these  vendors  offered  sophisticated 
tools  for  reporters.  Brother  International  Corp. 
took  a  back-to-basics  approach.  Its  GeoBook  is  a 
laptop,  with  full-size  keyboard,  that  gives  journal¬ 
ists  the  software  they  need  to  report  —  and  only 
that.  Its  operating  system  may  make  older 
reporters  nostalgic:  essentially  the  same  one  that 
ran  old  Commodore  64  computers.  All  applica¬ 
tions  are  ROM  based.  It  offers  Internet  access, 
along  with  fax  modem,  e-mail,  scheduling,  desk¬ 
top  publishing,  spreadsheet  and,  of  course,  word 
processing. 

“It’s  more  than  a  word  processor  and  less  than 
a  computer,”  said  Aron  Vetser,  district  sales  manag¬ 
er  for  Bridgewater,  N.J.-based  Brother. 

“Reporters  really  aren’t  power  users.” 


Color  Lab  For 
Asian  WSJ 

The  ASIAN  WALL  Street  Journal's  new  Hong 
Kong  color  lab  cuts  clients’  materials  costs  by 
up  to  75%  by  reproducing  color  films  from  two 
supplied  sets.  It  then  sends  the  films  by  courier 
to  its  eight  print  sites  instead  of  requiring  adver¬ 
tisers  to  submit  eight  separate  sets  of  films. 


In  switch,  Nexpo 
offered  much  for 
reporters 
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PPOINTMENTS 


Hector  LOPEZ  was  appointed  market  development  manager  for  Latin 
America  at  Managing  Editor  Inc.,  Jenkintown,  Pa.  He  joined  the  publish¬ 
ing  software  developer  from  Quark  Inc.,  where  he  was  channel  sales  manager 
for  the  Americas,  with  responsibility  for  all  resellers,  distributor  and  QPS 
system  integration. 

YVETTE  BENDER  formerly  national  accounts  manager  at  Heidelberg  Color 
Publishing  Solutions  (CPS)  Americas,  was  promoted  to  national  sales  man¬ 
ager.  supervising  national  and  regional  distribution  of  scanner  and  color 
image  processing  applications.  Bender  joined  Heidelberg  CPS's  predecessor 
company,  Linotype-Hell,  in  1996  after  having  served  as  East  Coast  sales 
manager  for  NewGen  Systems  Corp.  She  earlier  worked  for  C.  Itoh,  Sharp 
Electronics  and  Mitsubishi  International  Corp. 

RICHARD  PETERSDN  was  named  vice  president  of  sales  for  North 
America  at  Optronics  International  Corp.,  Chelmsford,  Mass.  Peferson's  15- 
year  involvement  in  graphic  arts  technology  most  recently  included  manage¬ 
ment  of  national  sales  for  the  Digital  Art  Exchange,  Boston.  He  earlier  sold 
for  Indigo  and  Scitex  America. 


PREnESSlI 


ANAGEMENT 


LDRNA  BDRGHESE  joined  the  San  Diego  Union-Tribune  as  prepress 
manager,  moving  from  the  post  of  imaging  manager  at  the  St.  Petersburg 
Times,  where  she  had  worked  for  13  years. 

Recent  large  editorial  system  sales  have  seen  CCI  Europe  and  Unisys  fur¬ 
ther  penetrate  the  North  and  South  American  markets,  often  eroding 
Atex’s  installed  base  in  the  process.  Atex,  however,  posted  record  second- 
quarter  sales,  including  several  sizable  advertising  system  sales  (among 
them,  its  largest  to  date),  a  classified  system  upgrade  for  a  metro  daily  and  a 
large  newsroom  installation.  At  the  same  time,  nearer  their  home  markets, 
Unisys  Italia  (developer  of  the  publishing  system)  supplanted  an  early  CCI 
editorial  pagination  system  in  France.  A  brief  listing  of  the  orders  follows: 

ATEX  MEDIA  SDLUTIDNS.  Bedford.  Mass.,  reported  recent  contracts  for 
Enterprise  advertising  systems  at  Times  Mirror's  571,283-circulation 
Newsday.  Melville,  N.Y.,  (the  largest  such  order,  with  252  workstations, 
along  with  a  40-seat  expansion  of  the  existing  Atex  Integrated  Advertising 
System)  and  Hartford  (Com.)  Courant(a  100-seat  replacement  for  an  Atex- 
11  sysfem);  fhe  New  Haven  (Com.)  Register  (&0  seats,  with  classified  pagi¬ 
nation  and  a  100-seat  DewarView  editorial  system  with  15  pagination  sta¬ 
tions);  E.W.  Scripps'  Ventura  County  (CaM.)  Star  and  Bremerton,  Wash.,  Sun 
(60  and  23  seats,  respectively,  both  with  classified  pagination);  and 
Pennysaver  publisher  North  County  News,  Yorktown,  N.Y  (25  seats  and 
classified  pagination  Relase  5  upgrade). 

The  Louisville  Courier-Journal  a\so  upgraded  classified  pagination  to 
Release  5  and  ordered  additional  licenses  tor  Press2Go,  which  links  older 
Atex  front  ends  to  QuarkXPress  and  other  off-the-shelf  applications. 
Additional  Enterprise  seats  with  Contact  Manager  and  Contract  Management 
software  was  sold  to  the  Seattle  Times 


UNISYS  CDRP.,  Blue  Bell,  Pa.,  and  Milan,  Italy,  was  chosen  to  supply  edi¬ 
torial,  pagination,  archiving  and  wire  services  management  software  tor  the 
727,000-circulation  New  York  Daily  News.  The  agreement  calls  lor  installa¬ 
tion  of  370  workstations  with  the  Hermes  editorial  and  pagination  system 
and  WireCenter  tor  news  wire  and  remote  communications  management 
(powered  by  two  Sun  E3000  high-availability  servers.  Ten  workstations  also 
will  run  the  DocCenter  multimedia  azchive  (also  powered  by  a  pair  of  Sun 
E3000  HA  servers).The  Unisys  Pub'ishing  Solutions  will  be  integrated  with 
the  paper’s  Digital  Link  photo  imaging  and  archiving  system  from  Applied 
Graphics  Technologies.  The  order  follows  another,  almost  twice  as  large, 
placed  earlier  this  year  by  Knight  Bidder’s  Philadelphia  Newspapers  Inc. 
(E&P  March  7.  p.  27). 

In  spring,  Unisys  reached  agreement  with  La  Provence.  Marseilles,  France, 
for  a  270-seat  installation  of  Hermes,  WireCenter  and  DocCenter  running  on 
IBM  RS/6000  SP2  servers  with  HACMP  high  availability  for  AIX.  The  Hachette 
Group  daily  circulates  approximately  200,000  copies  in  14  editions.  More 
recently,  Editora  0  Dia  S.A.,  Rio  de  Janeiro,  bought  the  Unisys  Publishing 
Solutions  for  installation  in  a  newsroom  now  under  construction  lor  0  Dia. 
Brazil’s  350,000-circulation,  eight-edition  daily  and  the  smaller  A  Noticia. 
Almost  all  the  222  workstations  will  include  DocCenter.  in  addition  to  Hermes 


and  WireCenter  —  all  run  from  dual  Sun  E5500  HA  servers.  A  year  earlier, 
the  country’s  biggest  daily,  0  Esiado  De  S.  Paulo,  (approx.  400,000  circula¬ 
tion,  850,000  Sunday)  and  its  sister  paper,  Jornal  Da  Tarde  (100,000  copies) 
became  the  first  Brazilian  publisher  to  adopt  the  Unisys  Publishing  System 
when  it  replaced  its  Atex  J11  system  with  dual  Sun  Enterprise  4000  servers 
and  460  PC  workstations  running  Hermes  and  WireCenter. 


CCI  EUROPE  Aarhus,  Denmark,  and  Kennesaw,  Ga ,  will  install  390  News- 
Desk  editorial  workstations  at  the  Orlando  Sentinel,  where  they  join  a 
NewsDesk  pagination  system  now  functioning  with  an  older  Atex  front  end. 
The  new  client-server  system,  utilizing  an  Oracle  SQL  database,  consists  of 
Windows  NT  workstations  for  reporters,  editors  and  writers  and  Macintosh 
workstations  for  photo  editors  and  graphic  artists  —  all  with  CCI  DB  Access 
software  for  database  administration  and  browsing,  production  tracking  and 
workflow  control.  Main  CCI  applications  include  Edit/MS  Word  text  pro¬ 
cessing  enhanced  for  newspaper  use,  Layout-Champ  interactive  design  and 
pagination.  Edit  software  to  support  graphics  and  photo  services  through 
integration  of  QuarkXPress  and  Adobe  Photoshop  and  Illustrator,  and 
ArticleChamp  for  selecting  and  modifying  designs,  WYSIWYG  edifing  of 
stories  and  creating  and  fitting  heads,  captions,  etc.  The  Sentinel  a\so  will 
get  CCI's  Electronic  Media  Server  module  for  integrafing  production  of  elec¬ 
tronic  media  products  into  the  newsroom  and  its  Mail  Gateway  to  automati¬ 
cally  import  stories  and  photos  through  advanced  integration  of  standard  e- 
mail  tools. 

Beyond  the  Sentinel's  and  other  Tribune  Co.  dailies'  work  with  CCI  on  an 
ad  production  and  tracking  system,  CCI  said  it  will  soon  begin  a  content-man¬ 
agement  project  with  the  same  papers  to  support  what  Sentinel  new  technol¬ 
ogy  editor  John  Huff  called  their  “increasingly  complex  editorial  strategies.’ 

The  Charlotte  Observer  a\so  bought  a  NewsDesk  editorial  system  with  an 
Qracle  database  on  IBM  RS/6000  server  hardware  to  support  pagination, 
increased  zoning,  streamlined  workflow  and  electronic  products.  It  replaces 
a  System  Integrators  Inc.  front  end  tor  approximately  275  users.  Besides 
bringing  daily  pagination  to  the  paper,  NewsDesk  will  integrate  with  several 
existing  editorial,  advertising  and  production  systems,  including  its  Web  site. 

Earlier  in  the  year,  the  San  Antonio  (Texas)  Express-News  bought  a  21 1  - 
seat  Oracle/Sun  Ultra  Sparc-based  NewsDesk  editorial  system  with  CCI 
Wire  Text  Service  for  automatic  import  from  and  export  to  news  wire  ser¬ 
vices  and  CCI  Electronic  Media  Server  with  automatic  HTML  export  and 
online  editors.  In  Europe,  CCI  sold  editorial  systems  to  LImburgs  Dagblad. 
Heerlen,  Netherlands;  Axel  Springer's  B.Z.  and  B.Z.  am  Sonntag.  Berliner 
Morgenpost  and  Die  We// (three  separate  systems,  integrated  with  AGT 
image  system,  for  570  users  at  offices  in  Berlin.  Potsdam  and  Bonn);  Viby- 
based  Morgenavisen  Jyllands-Poslen,  Denmark's  largest  daily;  Germany’s 
Kieler  Nachrichten  (a  CCI  AdDesk  user);  and  Adresseavisen.  Trondheim, 
Norway  (front  end,  pagination,  electronic  media). 


WEST  CDAST  CDMPUTER  SYS¬ 
TEMS.  Stockton.  Calif.,  and  IMAGE- 
TEXT,  Auckland,  New  Zealand,  prepared  a 
release  of  WinCMS  for  the  U.S.  market.  The 
PC-based  classified  advertising  and  pagina¬ 
tion  system  runs  under  Windows  NT  with  a 
Microsoft  SQL  Server  file  server.  Windows 
(95, 98  or  NT)  worksfations  employ  a  WYSI¬ 
WYG  interface.  Paginated  output  is  through 
QuarkXPress.  The  companies  have  worked 
together  for  13  years  in  New  Zealand,  where 
WinCMS  is  installed  at  several  sites. 

ADVANCED  TECHNICAL  SDLUTIDNS 

Wilmington,  Mass.,  is  soon  to  release  the 
NewsDesk  II  editorial  system,  using  Micro¬ 
soft  Word  for  text  editing  and  QuarkXPress 
for  pagination.  Text  files  can  be  flowed  into 
Quark  layouts  while  retaining  typographic 
styles  applied  in  Word.  Overset  is  shown  in 
a  box  for  editing  in  XPress,  with  changes 
automatically  saved  to  the  NewsDesk  II  rela¬ 
tional  database.  Also,  stories  designed  in 
Word  can  be  imported  into  XPress  with  the 
design  styles  intact.  The  user  interface  dis¬ 
plays  a  list  of  directories  to  which  a  user 


has  access.  Directory  structure  reflects  the 
newspaper’s  copy  flow.  A  browser  user 
interface  was  promoted  for  both  work  in 
NewsDesk  and  on  the  World  Wide  Web. 

CASCADE  SYSTEMS  Andover,  Mass . 
offers  fhe  AdXChange  extension  to  its  Data- 
Flow  advertising  management  system.  As  a 
central  location  to  manage  incoming  and 
outgoing  ad  traffic,  it  facilitates  electronic 
delivery,  status  tracking  and  the  approval 
cycle  of  ads.  PDF  workflow  eliminates  many 
errors  that  occur  when  ads  in  PDF  are  con¬ 
verted  for  page  placement.  Ads  stay  in  na¬ 
tive  format  while  DPI  layout  files  are  gener¬ 
ated  for  pagination.  AdXChange  collects  and 
pretlights  tor  output  digital  ads  from  any  of 
several  delivery  services  (each  presented  as 
a  queue).  It  automates  distribution  of  ad  in¬ 
formation  and  proofs  to  advertisers,  and  re¬ 
turns  corrections  to  production.  AdXChange 
also  can  use  the  Internet  to  publish  informa¬ 
tion  about  ad  status  and  carry  out  proofing 
and  approval.  Users  are  notified  when  an 
advertiser  uploads  a  correction,  which  is 
automatically  linked  to  the  original  ad. 
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Online  Classifieds 


CLASSIHEDS  ON 
STEROIDS:  AUCTION  ADS 


Online  auction  sites  could  become  a  regular  feature  of  online  newspaper 

classified  sections.  An  Auction  Universe  executive  explains  why. 


In  the  history  of  classified  advertisements,  first  there 
were  print  ads,  and  then  came  online  classifieds. 
The  latest  iteration  is  “classifieds  on  steroids”  —  or 
online  auctioning. 

Lou  Golden,  chairman  of  Auction  Universe  and  a  deputy  publisher  at  the  Hartford  (Conn.) 
Co//ra//t,  told  a  recent  American  Press  Institute  conference  in  Reston,Va.,  about  the  encourag¬ 
ing  traffic  the  New'  York  City-based  company  has  received.  A  Times  Mirror  company,  Auction 
Universe  has  set  up  sites  for  Times  Mirror  papers  and  other  companies,  including  McClatchy 
Newspapers  Ine.  and  the  Tribune  Co.  “Tying  in  with  [other]  newspapers,  we  have  huge  com¬ 
petitive  advantages,”  he  said. “There  are  revenues,”  added  Golden,  who  declined  to  give  specific 
figures.  "They’re  good  and  they’re  growing.” 

There’s  also  some  fierce  competition  amt)rig  auction  sites.  Auction  Universe  hosts  about 
15,()()()  auctions  per  week,  and  buyers  and  sellers  close  more  than  50%  of  the  deals.The  largest 
online  auction  site,  eBay  Ine.  of  San  Jose,  Calif.,  hosts  about  5(),0()()  auctions  weekly,  and  closes 
75%  of  its  auctions.To  compete,Auction  Universe  is  relaunching  its  site  Sept.  16  with  a  new  site 
design  and  a  $l()-million  advertising  campaign  that  will  hit  television,  magazines  and  newspa¬ 
pers. 


“When  you 
enable  buyers 
to  bid,  you 
immediately 
change  the 
classified.” 

—  Lou  Golden, 
Auction  Universe 


Entertainment  Factor  Keeps  Users  Coming  Back 

What’s  the  draw  for  online  auctions?  “The  most  compelling  element  is  it  is  entertainment,” 
(iolden  said.  “You  bid  and  get  outbid,  and  you  stop  caring  about  the  item,  and  you  just  care 
about  winning.”That  enthusiasm  —  or  addiction  to  some  —  keeps  users  coming  back,  to  the 
tune  of  14  hours  per  week,  or  just  under  one  hour  per  visit  on  average.  Golden  said. 

It  is  that  loyalty  that  makes  auction  sites  a  compelling  buy  for  newspaper  sites,  he  said.  What 
sets  Auction  Universe  apart  from  the  rest  is  its  fi)eus  on  local  auctions,  which  in  theory  may 
someday  become  the  place  where  larger  items,  like  cars,  appliances  and  houses,  are  auctioned 
off  “We  focus  on  local  auction  sites;  we  believe  people  want  to  auction  locally,”  he  said. 
“Someday,  people  will  say  they  want  to  auction  their  refrigerator,  and  we  ll  say, ‘Would  you  like 
that  in  print,  online  or  auction?’” 

For  now.  Beanie  Babies  and  antiques  are  the  top  sellers  on  the  sites,  but  increasingly,  collec¬ 
tors  of  kitsch  find  each  other,  like  19.5()s  eoffee-can  collectors.  “When  you  enable  buyers  to  bid, 
you  immediately  change  the  classified.  You  can  get  a  bargain  for  [the  item],  but  you  aLso  gain 
eommunity.”To  place  an  item  for  auction,  a  consumer  establishes  an  account,  pays  as  little  as 
25  <t  per  item  auctioned  (although  each  posting  could  go  as  high  as  $100),  describes  the  item 
and  posts  the  copy  and  a  photo,  if  available,  and  sets  the  time  of  bidding  to  1-14  days. 

(See  Auction  on  page  ^0) 


Stone  is  a  new  media 
professor  at  Roosevelt 
Vniversity  in  Chicago. 
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Weekly 


Reporter's  Digital  How-To 

GET  HISTORICAL  PERSPECTIVE 

Find  important  biographies  at  http://www.s9.com 


Biographies  are  as  central  to  newsroom 
reference  books  as  encyclopedias  and 
that  old,  dusty  copy  of  Who’s  Who  in 
America  you’ve  stashed  back  in  the  library. 
But  these  fine,  old  printed  resources  are 
rather  badly  name-dependent.  In  other 
words,  if  you  know  the  name  of  the  subject 
you  are  researching,  you’re  in  tall  cotton. 
However,  the  old  books  are  less  effective 
when  you  need  to  know; 

♦  Who  discovered  sodium? 

♦  What  composer  wrote  “A  Bicycle  Built 
for  Two”  and  when? 

♦  Industrialists  associated  with  the  city  of 
Chicago. 

♦  Identities  of  political  contemporaries  of 
Woodrow  Wilson. 

♦  Names  of  British  prime  ministers,  U.S. 
cartoonists  or  the  author  of  Ethan  Frome. 

For  these  and  other  tough  nuts,  turn  to  the 
Internet’s  Biographical  Dictionary,  where 
you  can  delve  into  more  than  25,000  entries, 
searching  not  only  by  name,  but  also  by  key¬ 
word  (such  as  positions  held,  professions, 
and  literary  and  artistic  works)  and  by 
important  dates,  including  the  subject’s  birth 
or  death. The  site  also  supports  sophisticated 
advanced  options  for  narrowing  and  broad¬ 
ening  a  search  with  Boolean  expressions  and 
with  wild  cards. 

To  use  this  electronic  reservoir,  click  on 
“Search  the  Dictionary”  on  the  introductory 
page.  The  resulting  display  gives  you  data 
entry  fields  for  name,  keyword  and/or  date. 
Fill  in  one  or  more  of  the  fields  and  click  on 
the  “Submit”  button.  Keep  it  as  simple  as  pos¬ 
sible  and  the  data  can  be  entered  in  either 
upper-  or  lowercase  or  a  combination  of  the 
two.  Often,  a  last  name  is  sufficient  for  find¬ 
ing  the  bio  you  need,  but  if  you  choose,  you 
can  add  a  first  name  or  initials. 

Use  the  keyword  field  to  search  by  pro¬ 
fession,  award,  written  work,  ethnic  group, 
theatrical  role,  or  any  other  characteristic  or 
distinctions.  You  can  also  enter  fictional  char¬ 
acters  to  retrieve  information  about  actors 
who  played  the  role  and  authors  who  have 
written  about  the  characters.  You  also  can 
enter  a  word  like  “nylon”  to  retrieve  informa¬ 
tion  about  anyone  in  the  database  generally 
associated  with  the  material. 

Regarding  the  date  field,  note  that  dates 
alone  usually  produce  too  many  results  to  be 
useful,  but  the  field  is  effective  when  used  in 


tandem  with  keywords.  For  example,  you 
might  enter  the  keyword  “basketball”  and  the 
date  “1990”  to  retrieve  information  about 
people  with  significant  accomplishments  in 
the  sport  during  that  year. 

For  more  detailed  work,  click  on  the 
search  form’s  “Advanced  Search.”  This  pro¬ 
vides  a  single  data  entry'  field  in  which  you 
can  link  multiple  search  strategies  with  sym¬ 
bols  for  “AND”  to  narrow  a  search  (“orator 
AND  historian”)  and  “OR”  to  broaden  a 
search  (“king  OR  queen”).  You  also  can  use 
quotation  marks  to  search  for  an  entire  string 
of  words  (“Bicycle  Built  forTwo”).The  aster¬ 
isk  is  a  wild  card  representing  one  or  more 
letters  (as  in  “comput*")  while  the  period 
represents  a  single  letter  (“organi.ation”). 

The  only  drawback  to  the  Biographical 
Dictionary  is  the  shallowness  of  some  of  the 
entries,  many  of  which  are  a  single,  pithy 
paragraph  of  facts  and  figures.  For  more 
depth,  you  might  want  to  supplement  your 
research  here  with  a  quick  visit  to  the  data¬ 
base  of  the  Arts  and  Entertainment 
Network’s  Biography  television  show 
(www.biography.com/bio).  Here,  the  search 
options  are  quite  limited,  but  if  you  know 
the  name  of  the  person  you  want,  the  result¬ 
ing  text  is  more  detailed. 

Other  considerations  for  using  the 
Biographical  Dictionary; 

1.  Don’t  miss  the  “Links”  option  on  the 
introductory'  page.  This  connects  you  to  a 
whole  host  of  other  biographical  Web  sites 
for  special  people,  including  recent  obituar¬ 
ies,  authors,  popes,  birthdays  of  famt)us  peo¬ 
ple,  British  royalty,  world  and  Washington 
leaders,  movie  personalities,  Nobel  and 
Pulitzer  prize  winners,  scientists  and  others. 

2.  If  you  are  unsure  of  the  name  of  a  per¬ 
son  you  are  seeking  in  the  database,  click  on 
the  option  on  the  search  form  for  the 
Spelling  Wizard. This  lets  you  enter  your  best 
guess  at  the  name  so  it  can  search  for  entries 
of  people  with  similar  spellings. 

3.  Finally,  nicknames  also  can  be  entered  in 
the  fields.  The  word  “Sting”  entered  in  the 
name  field  would  return  the  biographical 
entry'  of  British  rock  singer  (iordon  Matthew 
Sumner,  whose  stage  name  is  “Sting.”  But 
note  that  if  you  enter  “Sting”  in  the  keyw’ord 
field,  the  database  lists  biographies  of  people 
associated  with  the  1973  movie  of  the  same 
name. 


In  Short 

STATE  SHUNS  NET  TAXES 

California  has  exempted 
Internet-related  businesses 
from  new  local  taxes  for 
the  next  three  years.  Gov. 
Pete  Wilson  signed  the  new 
law  earlier  this  week,  and 
said  the  state  would  con¬ 
tinue  to  take  a  hands-off 
regulation  approach  to 
Silicon  Valley.  The  law  frees 
Internet  service  providers 
from  taxes.  A  similar  bill 
that  would  affect  Web  busi¬ 
nesses  nab'onwide  is  mov¬ 
ing  through  Congress, 
although  action  is  not 
expected  soon  on  the  mea¬ 
sure. 


REEL.COM  JOINS  SUN-HMES 

The  Chicago  Sun-Times  has 
signed  a  deal  with 
Reel.com  Inc.,  the  online 
movie  store  based  in 
Emeryville,  Calif.  The 
paper's  Web  site  will  link 
from  Roger  Ebert's  movie 
reviews  to  Reel.com's 
online  store,  providing  a 
hassle-free  portal  for  visi¬ 
tors  to  purchase  films  and 
also  access  Reel.com's  ser¬ 
vices.  Reel.com  offers  over 
85,000  movie  titles,  exclu¬ 
sive  movie  information  and 
recommendations. 
"Partnering  with  Reel.com 
provides  our  visitors  with 
the  perfect  marriage  of 
content  and  accessibility," 
said  Fred  Lebolt,  director  of 
online  publications.  The 
Sun-Times  Online  features 
"Ebert  on  Movies,"  includ¬ 
ing  reviews  since  1985. 
www.suntimes.com 
www.reel.com 
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BY  DAVID  ASTOR 


A  Conversation  With 
Condensed  Columnists 

As  news  holes  and  attention  spans  shrink,  a  number  of  syndicated  writers 
are  doing  shorter  features.  They  discuss  whether  size  matters. 


Dr.  Joyce  Brothers 


COLUMNISTS  ARE  RARELY  at  a  loss  for 
words.  But  some  of  them  are  losing 
words. 

That’s  because  these  writers  aren’t 
immune  to  shrinking  news  holes  and  attention 
spans,  (a)lumnists  who  started  10  or  20  years  ago 
often  had  at  least  800  words  to  work  with.  Today, 
many  make  do  with  600  or  so. 

/i&P  spoke  with  five  veteran  scribes  who  have 
experienced  the  long  and  short  of  column  size. 
They  discussed  why  their  features  were  cropped, 
as  well  as  the  pros  and  cons  of  condensed  prose. 

Dr.  Joyce  Brothers,  in  consultation  with  King 
Features,  decided  to  pare  her  daily  advice  column 
from  650  to  600  words  after  more  than  30  years  of 
s\ndication.  Why?  She  said  her  readers  include 
man\’  younger  people  accustomed  to  “quick  cuts” 
and  “short,  pithy”  stories. 

“This  is  a  generation  brought  up  on  Sesame 
Street  and  USA  Today  I'  noted  Brothers.  “All  of  TV 
and  some  of  the  newspapers  have  encouraged 
people  to  have  shorter  attention  spans.” 

Jonathan  Nicholas  said  his  Portland  Oregonian 
column  ran  over  800  words  until  a  feature  front  at 
the  paper  was  redesigned  several  years  ago  to 
make  room  for  more  starts.  Nicholas  could  have 
allowed  his  pieces  to  jump,  but  didn’t  think  a  col¬ 
umn  should  do  that.  So  now  he’s  down  to  about 
500  words. 

“It’s  much  more  challenging  than  1  had  antici¬ 
pated,”  stated  the  former  National  Society  of 
Newspaper  Columnists  president.  “It’s  a  little  like 
going  from  novels  to  short  stories.” 

Dallas  Morning  News  senior  columnist  William 
Murchison  said  his  “Main 
Street  USA”  feature  —  which 
offers  political  and  cultural 
commentary  —  shrank  from 
about  1,000  words  in  the 
1970s  to  the  current  690 
because  of  two  changes.  One 
was  a  reduction  in  the  size  of 
the  paper’s  broadsheet 
pages,  and  the  other  was  a 
redesign  affecting  the  sec¬ 
tion  in  which  his  column 
appears. 

Rick  Horowitz,  who  self¬ 
syndicates  a  political 
satire/social  commentary 


column,  said  he  gradually  reduced  his  feature  from 
over  650  words  to  about  600  to  give  himself  a  bet¬ 
ter  shot  at  getting  published  by  space-strapped 
papers. 

“Many  editors  don’t  have  the  time  to  cut  a  col¬ 
umn,”  said  the  Milwaukee-area  resident.  “They 
might  run  another  instead.  If  you  can  save  editors 
a  half  hour  of  work,  you’re  ahead  of  the  game.” 

Horowitz  also  noted  that  those  newspapers 
willing  to  edit  down  a  longer  column  might  not 
cut  in  places  agreeable  to  the  writer. 

And  he  mentioned  that  shorter  columns  give 
editors  more  flexibility  to  use  pull  quotes  and  art. 

“Ethics  &  Religion”  columnist  Michael  McManus 
pared  his  pieces  from  over  900  words  in  the  late 
1970s  to  700-750  today. 

“Some  editors  complained  the  column  was  too 
long,”  recalled  the  self-syndicated/New  York  Times 
Syndicate  creator.  “No  one  says  that  anymore,  so  1 
assume  I’m  at  the  right  length.” 

“Readers  like  shorter  columns,”  said  Nicholas. 
“They’re  in,  they’re  satisfied,  they’re  out.” 

“There  are  stylistic  advantages  to  doing  a  short¬ 
er  column,”  added  Murchison.  “When  1  look  back  at 
columns  from  1974  or  1975,  I’m  sometimes 
amazed  at  how  long  it  took  me  to  get  to  the 
point!” 

But  the  Creators  Syndicate  writer  nt)ted  that 
brevity  has  its  disadvantages,  too. 

“I  can’t  lay  out  as  many  supporting  facts,” 
Murchison  reported. “1  have  to  hit  the  high  points. 
And  1  don’t  use  as  many  quotations.” 

Murchison  —  who  prefers  690  words  over 
1,000,  but  would  ideally  like  750  to  800  —  also 


Rick  Horowitz 
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noted  that  it  takes 
longer  to  write 
shorter. 

“Compression 
involves  more 
mental  effort  than 
lengthy  exposi¬ 
tion  does,”  he 
observed. 

“You  work  so 
hard  to  make 
every  phrase 
count,”  agreed  Nicholas. 

“I  have  to  figure  out  what  precious 
words  are  not  so  precious,”  joked 
McManus,  who  said  it’s  especially  tough 
for  him  to  write  shorter  because  he  not 
only  discusses  problems,  but  tries  to 
offer  solutions  and  contact  information. 

Brothers  said  it  can  be  frustrating  to 
omit  “important  points”  from  a  colunrn 
because  of  space  limitations,  but  added 
that  doing  a  six-times-a-week  feature 
helps  ease  the  pain. 

“You  have  another  crack  at  the  bat 
the  next  day,”  she  noted. 

Nothing  But  Net 
For  Online  Women 

A  COLUMN  THAT  helps  women 
maximize  their  use  of  the  Internet 
is  being  launched  Sept.  14  by  Knight 
Ridder/Tribune  News  Service. 

“The  Virtual  Woman:  A  Woman’s 
Weekly  Guide  to  Cyberspace”  is  created 
by  WWWoman  Inc.,  a  San  Francisco- 
based  company  which  offers  the 
www.wwwomen.com  directory  of 
female-focused  Web  sites  and  message 
boards  on  more  than  75  topics. 

‘Sporting’  Chance 
For  LATS  Clients 

Text  and  photos  from  the 
Sporting  News  are  being  offered  by 
the  Los  Angeles  Times  Syndicate. 

The  Times  Mirror-owned  Sporting 
News  is  a  weekly  that  dates  back  to 
1886.  On  Dec.  8,  it  will  change  from  a 
newsprint  publication  to  a  magazine. 

CPX  Marks  The 
Spot  For  Changes 

COLLEGE  PRESS  EXCHANGE, 
Tribune  Media  Services’  Internet 
news  service  for  college  papers,  has 
revised  and  expanded  its  Web  site 


(www.cpxnet.com). 

The  front  page  displays  CPX’s  four 
main  categories  —  news,  sports,  com¬ 
mentary  and  entertainment  —  along 
with  top  headlines  in  each.  News  and 
sports  are  updated  daily. 

There  is  also  a  seven-day  “quick 
search”  function  and  an  archive  con¬ 
taining  several  years  of  material. 

CPX  is  also  expanding  its  correspon¬ 
dents  program  to  include  one  journalist 
and  one  photographer  from  each  par¬ 
ticipating  campus. 

A  Prime  Time 
For  TV  Features 

Tribune  media  services’ tms tv 

Listings  is  offering  two  feature 
packages. 

They  include  “Nine  New  Reasons  to 
Watch  TV”  which  covers  programs  such 
as  the  Gaveltons,  a  60-second  sitcom  on 
Nick  at  Nite,  and  the  Cold  War  mini¬ 
series  on  CNN;  and  “Cliffhangers,” 
which  discusses  where  some  prime¬ 
time  story  lines  left  off  and  where  they 
might  be  headed. 

‘Smart’  Column 
Discusses  Debt 

A  COLUMN  CALLED  “DebtSmart”  is 
being  syndicated. 

Scott  Bilker’s  feature  discusses  how 
to  save  money  while  using  credit  cards 
or  getting  a  loan. 

Bilker  (www.debtSmart.com)  is  the 
author  of  Credit  Card  and  Debt 
Management. 

Cartoonists  Will 
Converge  In  Va. 

HERBLOCK,  PAUL  CONRAD  and  Pat 
Oliphant  will  analyze  the  state  of 
political  cartooning  in  a  panel  discus¬ 
sion  at  an  American  Press  Institute  sem¬ 
inar. 

A  total  of  1 7  cartoonists  —  as  well  as 
11  editorial  page  editors,  publishers 
and  others  —  have  been  invited  to  the 
Sept.  13-15  gathering  in  Reston,Va. 

Political  Cartoonist 
Hubenthal  Dies 

Karl  hubenthal  has  died  of 

brain  cancer  in  Los  Angeles  at  the 


age  of  81. 

The  award-winning  Hubenthal  was  a 
political  cartoonist  for  the  Los  Angeles 
Examiner  and  Hearst  newspapers,  as 
well  as  a  sports  cartoonist.  He  was  also 
a  founder  and  past  president  of  the  41- 
year-old  Association  of  American 
Editorial  Cartoonists. 

Entries  Sought 
For  Nast  Prize 

Entries  are  being  sought  for  the 
seventh  Thomas  Nast  Prize  for 
excellence  in  editorial  cartooning. 

The  deadline  is  Dec.  1,  with  the 
award  being  presented  on  Sept.  26, 
19S>9,  in  Landau,  Germany.  That  was 
when  and  where  Nast  —  the  famed 
cartoonist  credited  with  the  overthrow 
of  “Boss”Tweed  —  was  bom  in  1840. 

The  prize  medal  will  be  given  jointly 
to  a  U.S.  and  German  cartoonist. 

For  more  information  about  what  to 
send  and  where  to  send  it,  contact 
Detroit  News  editorial  cartoonist 
Draper  Hill  at  (313)  222-2629. 


IT’S  YOUR 
BUSINESS 

Dick  Kazan 
is  founder 
and  former  CEO 
of  one  of  the 
largest  computer 
leasing  compa¬ 
nies  in  the  coun¬ 
try  and  host  of  a 
talk-radio  show  that  helps  listeners 
with  their  small  business  questions. 

Now  he  also  writes  a  weekly 
column,  “It’s  Your  Business,’’  for 
o  Copley  News  Service.  Kazan  com¬ 
bines  storytelling  and  humor  with 
proven  expertise  and  a  take-charge 
attitude  to  help  tomorrow’s  business 
giants  with  the  issues  they  face  today. 

n  COPLEY 

news  service 

Call  us  today  at  800-23^6196. 


William  Murchison 
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Circulation  Sense 

Continued  from  page  4 

how  much  power  the  big  newspaper 
chains  exert  on  the  nation’s  largest  cir¬ 
culation  auditing  organizations  —  it’s 
said,  “When  Gannett  talks,  ABC  listens” 

—  the  perception  is  common  that  the 
bigger  a  paper  or  group,  the  more  pref¬ 
erential  their  treatment.  Another  com¬ 
plaint  is  that  audit  reports  are  dated  by 
the  time  ABC  releases  them. 

Some  auditors  express  concern  over 
ABC>’s  increasing  willingness  to  relax 
rules  so  as  to  include  “weak”  circulation 

—  from  special  events,  hotels,  hospitals, 
car  rentals  and  any  sales  involving  a  dis¬ 
claimer  —  as  paid.  Probably,  like  me, 
they  respect  the  numbers  but  are 
unaware  of  the  pressure  ABC  faces  to 
make  it  easier  for  members  to  grow 
paid  circulation. 

Yes,  ABC  can  be  better.  But  at  the 
same  time,  it  is  no  more  responsible  for 
declining  industrywide  circulation  than 
a  doctor  is  for  a  sick  patient.  Sadly,  there 
is  no  shortage  of  alternative  audit  doc¬ 
tors  willing  to  write  a  clean  bill  of 
health  for  all  manner  of  publications 
with  ailing  circulations  —  as  long  as  the 
price  is  right. 

As  one  publisher,  wht)se  paper  is  not 
audited,  once  said,  “Everyone  in  the 
community  knows  and  trusts  me,  and 
besides,  without  an  ABC  audit  1  can  lie 
all  1  want  about  our  numbers  to  adver¬ 
tisers.” 

Which  is  probably  the  best  argument 
you’ll  find  on  why  ABC  is  essential. 


Public  Records 

Continued  from  page  13 

Asher  agrees  that  the  results  of  the 
series  exceeded  expectations.  “I  was 
told  prior  to  our  series  that  the  Indiana 
Legislature  was  not  receptive  to  review¬ 
ing  the  state’s  open  records  laws 
because  the  interest  —  and  problems 
—  were  limited  to  the  media,”  he  said. 

Anne  O’Connor,  Indiana’s  new  public 
access  counselor,  plans  to  educate  local 
officials  about  the  law.  “It  has  been  my 
experience  that  most  inappropriate 
denials  are  the  product  of  a  lack  of  edu¬ 
cation  and  training,”  she  said. 

The  new  position,  created  by  the  gov¬ 
ernor,  is  limited  to  providing  advice  and 
assistance  to  the  media,  public  and  gov¬ 
ernment  officials.  O’Connor  cannot 
sanction  officials  who  defy  the  law. 

Newspapers  participating  in  the  pro¬ 
ject  were:  the  Indianapolis  Star  and 
News,  South  Bend  Tribune,  Muncie 
Star  Press,  Terre  Haute  Tribune-Star, 
Times  of  northwest  Indiana,  Fort  Wayne 
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Journal  Gazette  and  Evansville 
Courier.  Iheir  combined  Sunday  circu¬ 
lation  is  904,912,615,001  weekdays. 


London 

Continued  from  page  23 

piece  of  the  business,  too.” 

The  merger  gives  newspapers  a 
chance  to  expand  their  share  of  nation¬ 
al  advertising  dollars,  Wrubel  said, 
adding  that  rep  firms  face  pressure  to 
expand  into  the  Internet. 

Papert  was  created  with  the  idea  of 
getting  national  advertising  into  smaller 
dailies.  After  initial  rejection  by  the 
advertising  world,  S.W.  Papert  Sr.  started 
the  Texas  Daily  Press  League  with  seven 
regional  papers.  He  believed  “that  in 
Nebraska,  the  plains  of  Kansas,  and  the 
wilds  of  Montana,  each  individual  needs 
to  buy  things,”  his  son  said.  “My  father 
thought  they  were  being  overlooked.” 

Papert,  who  turned  78  last  week,  said 
he  will  be  “fading  out  of  the  picture.” 
He’ll  still  offer  to  help  his  sons  out,  he 
said,“but  I’m  not  going  to  be  wearing  a 
coat  and  tie  and  coming  in  every  morn¬ 
ing  like  I  have  for  so  many  years.” 


Auction 

Continued  from  page  26 

Buyers  bid  via  e-mail  and  are  notified 
of  higher  bids.The  winner  is  notified  by 
e-mail  and  then  deals  directly  with  the 
seller  over  delivery  arrangements. 
Auction  Universe  gets  a  2.5%  cut  from 
the  seller. 

The  Courant  bought  Auction 
Universe  to  expand  into  new  market  seg¬ 
ments,  Ciolden  said.  There’s  a  booming 
economy  with  lieanie  Babies,  and  “news¬ 
papers  were  missing  that  opportunity.” 
The  Courant  cross  promotes  the  site 
(w'ww.Ctauction.com)  in  full-page  ads 
twice  a  week. 

But  Golden  and  others  in  the  industry 
worry'  about  cannibalization,  since  a  typ¬ 
ical  five-day  classified  ad  costs  $19.99  in 
print,  while  the  auction  listing  costs  25  <t 
plus  possible  up-sells.  Executives  also 
fret  about  fraud,  which  plagues  about 
1%  of  online  transactions.  Auction 
Universe  monitors  items  offered.  For 
example,  posting  for  a  human  kidney 
was  quickly  removed,  he  said. 

For  the  future.  Golden  expects  a  shift 
from  the  interactivity  phase  to  buyers 
using  intelligent  agents  to  search  out 
auction  items  a  consumer  has  pro¬ 
grammed  them  to  seek.  The  agents 
attempt  to  buy  them  automatically 
based  on  preprogrammed  criteria  as  to 
high  bid,  low  bid  and  time  frame. 

http://www.mediainfo.com 


Rehearing 
Ordered  On 
Execution  Access 

A  FEDERAL  APPELLATE  court  has 
given  the  media  a  flicker  of  hope 
in  their  legal  fight  to  fully  witness 
executions  by  lethal  injection  in 
(California. 

Although  the  U.S.  9th  Circuit  Court  of 
Appeals  rejected  the  media’s  con¬ 
tention  that  restricting  parts  of  the  exe¬ 
cution  process  violated  their  First 
Amendment  rights,  it  sent  the  case  back 
to  the  trial  court  to  determine  whether 
prison  restrictions  are  an  “exaggerated 
response”  to  security  concerns. 

Last  year,  U.S.  District  Judge  Vaughn 
R.  Walker  in  San  Francisco  ruled  in  favor 
of  full  access  on  a  petition  by  the 
California  First  Amendment  Coalition 
and  Northern  California  chapter  of  the 
Society  of  Professional  Journalists.  But 
the  appeals  court  overruled  Walker. 

The  media  want  to  view  the  con¬ 
demned  from  the  time  they’re  strapped 
onto  a  gurney  with  tubes  inserted  into 
their  veins.  The  state  Department  of 
Corrections  allows  media  observation 
beginning  when  inmates  enter  the 
chamber. 

The  state  fears  fuller  access  could 
lead  to  identification  of  executioners  — 
a  concern  the  media  dismiss  because 
it’s  never  happened.  The  media  groups 
contend  the  public  has  a  right  to  know, 
since  capital  punishment  is  a  major 
issue  for  all  sides. 

“The  public’s  right  to  observe  crimi¬ 
nal  proceedings  should  extend  to  the 
ultimate  and  extreme  stage  of  execu¬ 
tion  for  many  of  the  same  reasons: 
ensuring  propriety  and  promoting  pub¬ 
lic  confidence  in  the  administration  of 
criminal  justice,”  said  Terry  Francke, 
executive  director  of  the  First 
Amendment  coalition.  He  said  the  lethal 
injection  process  is  more  restrictive 
than  gas  chamber  executions  because  it 
restricts  sight  of  the  prisoner  until  the 
apparatus  is  connected, “leaving  little  to 
see  except  an  already  inert  figure  .  .  . 
with  no  basis  for  determining  the  final 
demeanor  of  the  condemned.” 

But  the  9th  Circuit  said,  “Whatever 
First  Amendment  right  might  exist  to 
view  executions,  the  ‘right’  is  severely 
limited.” 

Deputy  state  attorney  general  Karl  S. 
Mayer  argued  against  any  First 
Amendment  right:  “Anyone  can  walk  in 
from  the  streets  and  sit  down  in  a  court¬ 
room.  No  one  can  walk  into  a  prison.  A 
prison  is  not  a  public  place.” 

—  M.L.  Stein 
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n  BOTH  BOOKS  FOB  ONIY  $ 


Save  $45  off  the  single-edition  price!  And  receive  an  additional 
5%  off  your  current  order  and  all  future  orders  if  you  place  a 
standing  order  for  the  combined  set!! 

These  two  references  supply  you  with  all  the  data  you  need  for 
dailies  worldwide  and  weeklies  and  speciality  newspapers  in  the 
US  and  Canada,  including;  shoppers,  alternative,  ethnic,  military, 
religious,  parenting,  real  estate,  and  senior  publications. 

You  get  all  the  contacts,  circulation  data,  ad  rates,  special  edi¬ 
tions  PLUS  mechanical  specs,  commodity  consumption,  installed 


equipment  Web  site/e-mail  addresses,  all  syndicates,  associa¬ 
tion  addresses  and  phone  numbers,  Canadian  publications,  AND 
in  the  E&P INTERNATIONAL  YEAR  BOOK  a  unique  industry 
buyer's  section. 

If  you  are  a  publisher,  you  HAVE  to  know  the  competition,  no  mat¬ 
ter  what  their  stripe.  That's  why  we've  bundled  both  books 
together  at  a  special  rate. 

Save  $45  by  ordering  your  Year  Books  in  this  combination  offer. 
ORDER  TODAY! 


□  YES!  Please  rush  me  the  1998  E&P  Year  Book  set.  I'll  receive  the  1998  editions  of  the  E&P  International 
Year  Book  (Including  the  current  Who's  Where  directory  of  listed  professionals  in  the  Year  Book)  AND 
the  E&P/Free  Paper  Publisher  Community,  Specialty  &  Free  Publications  Year  Book.  I  enclose  my 
payment  for  $179-1  save  $45! 

□  Enter  my  Standing  Order.  My  payment  for  $169  is  enclosed.  I  will  receive  my  Year  BOOK  set  each  year 
automatically  along  with  your  bill  in  May.  I  save  5% 

□  Check  enclosed  (Payable  to  Editor  &  Publisher}  $U.S.  drawn  on  U.S.  bank  only. 

Charge  my  QVisa  QMC  QAMEX# _ Exp. _ 

Signature _ 

(Require  on  Credit  card  orders.} 


Payment  must  accompany  all  orders.  NY,  CA,  DC,  OH  and  Canada  residents  please  add  appropriate  sales  tax. 
Mail  your  order  to  Editor  &  Publisher,  11  West  19th  Street,  New  York,  NY  10011-4234  or  fax  it  to:  (973)  627-5872 
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Corporate  Sponsor 


At  the  Editor  &  Publisher  Online  Classifieds  Industry  Symposium,  you’ll  encounter 
new  adventures  in  online  publishing  that  you  haven’t  and  won’t  find  at  any  other  indus¬ 
try  event  to  date:  Money-making  ventures! 

One  stop  shopping,  networking,  learning.  All  under  one  roof  at  the  historic  Adam’s 
Mark  Hotel  in  St.  Louis,  October  5-7. 

You’ll  hear  from  the  industry  pros.  The  pioneers. 

You’ll  meet  the  best  and  top-of-the-line  industry  vendors  and  suppliers.  The  standard  bear¬ 
ers,  our  sponsors:  IsoQuest.  Real  Media.  Thomson  Interactive.  Classified  Ventures. 
And  our  exhibitors:  Ad  Quest  Classifieds.  Ad-Star.  CareerPath.com.  Consumer 
News  Systems.  Edgil  Associates.  Electrografix.  FutureTense.  Inflnet.  Mortgage 
Market  Information  Services.  MPI.  Stauffer  Media  Systems.  TMS.  Universal  New 
Media. 

You’ll  go  home  enriched,  energized,  and  ready  to  take  on  the  competition  to  your  classified 
advertising  revenues! 

This  stuff  can’t  be  learned  or  mastered  in  any  one-day  “workshop.”  Nor  will  you 
become  a  master  in  three  days.  More  likely,  a  sponge.  Totally  immersed  in  and  satu¬ 
rated  with  information.  Readiy  to  wring  out  all  that  you  soaked  up  about  technology, 
marketing,  vendors,  strategic  alliances  and  partnerships,  auctions,  e-commerce, 
content,  and  the  competition. 

Find  the  time,  find  the  means  to  do  this.  You  must.  Register  today. 


The  Editor  &  Publisher  ^  ^  ^ 

Online 
Classifieds 
Industry  Symposium 

October  5-7  •  The  Adam’s  Mark  Hotel,  St.  Louis,  MO 

RcgiMcr  before  September  1 6lii  and  take  ath^inb^  of  our  earh  rale  of  just  $795.  For  furlhcr  uiformation  or 
to  regi.stcr  online,  visit  our  Web  site  -  www.mediainfo.cum  -  or  call  212-675-4.580  X  285. 
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11 W  19th  Street  •  New  York,  NY  KXlll  •  Phone  (212)  675-4380  •  Fax  (212)  929-1259  •  hazelp@mediainft).com  •  niattw@mediainfo.com 


FEATURES  AVAILABLE 


“DEAR  ABBY"  style  column  targeting 
baby  boomers  and  their  parents  offer¬ 
ing  vital  infarmation  and  creative  solu- 
tians  far  commonly  encountered  age- 
related  concerns.  “The  Best  Years"  - 
Free  samples  -  Low  rates.  (973)  729- 
431 1  ext.  21  or  visit  our  website  at 
http://www.best-years.com 


ASTROLOGY 


ASTROLOGY  EVERYDAY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  all  tne  work  and  its  FREE! 
Call  Boldly  Interactive  (206)  654-7919 
or  E-mail:  sales@boldly.com 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auta  trivia/history.  (810)  573-2755. 


CREDIT  CARDS 


“DEBTSMART"  is  a  weekly  calumn 
dedicated  to  showing  your  readers 
how  to  save  thausands  of  dollars  in 
interest  charges  on  their  credit  cards 
and  loans. 

Press  One  Publishing  (888)  775-4410 
http://www.dOTtSmart.com 


ENTERTAINMENT 


"HOLLYWOOD  SCENE”: 

Classy  gossip  by  a  true  insider.  For 
details  call  (800)959-9977. 


HEALTH  &  FITNESS 


ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)  639-5484 
NEW  LIVING  NEWS  SERVICE 


NEWS 


HCllO  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the  only 
independent  weekly  NEWS  maga¬ 
zine  covering  the  newspaper 
industry. 

EDITOR  &  PUBLISHER 
1 1  West  19th  Street, 

New  York,  NY  10011 


DON'T  LAUGH,  YOU'RE  NEXT 
The  Washington  Wit  &  Humor  of 
Russell  Warren  Howe 
Any  publisher,  editor  or  radio  station 
manager  considering  running  a  humor 
column  or  commentary  may  receive  a 
free  copy  from  Mr.  Howe  of  this  selec¬ 
tion  of  64  op-eds  and  radio  pieces. 

(202)  337- 1 560  FAX  (202)  625- 1 999 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photas.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
^33,  Middletown,  NY  10941  ; 

(914)  692-4572 
Fax  (91 4)  692-8311 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


CANYOUHACKETT? 
Variety  Puzzles  Since  1 981 
Free  Samples  -  Wide  Appeal 
(877)  20 1-7630  Toll  Free 


_ REUGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 

(800)  257-4972 


CARTOONS 


Experts  urukr  the  age  of  10  agree: 

Your  Newspaper  Is 


Call  888-822-8398  for  a  free  sample. 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

OWN  YOUR  own  advertising  (direct 
mail)  business.  Minimal  investment. 

Dave  Boyer  (800)  305-4985 

BILL  MAHHEW  COMPANY  conducts  1 
professional,  confidential  negotiations  ■ 
for  sale  and  purchase  of  highest  qual-  j 
ity  daily  and  weekly  newspapers  in  the  : 

FINANCIAL  SERVICES 

country.  Before  you  consider  sale  or  : 
purchase  of  a  property,  you  should  call  • 

(813)733-8053  j 

or  write  Box  3129,  Clearwater  Beach,  | 
FL  33767.  No  obligation  of  course.  j 

LIQUIDATION,  Insolvency,  CH  1 1 , 
Emergency  Sole,  Bankruptcy,  Since 
1978.(352)753-1856. 

NEWSPAPER  APPRAISERS 

C.  BERKY  &  ASSOCIATES,  INC.  j 

Consultants  •  Appraisals  •  Brokers 

(561)368-4352  1 

1 23  NW  13th  St.,  Suite  21 4-7  j 

Boca  Raton,  FL  33432  • 

'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(727)  786-5930 

1  APPRAISALS/BROKERAGE 

i  Call  Dick  Briggs  (864)  457-3846 

,  RICHARD  BRIGGS  &  ASSOCIATES 

1  Box  579,  Landrum,  SC  29356. 

CASH  OUT.  Merger/ Acquisition.  Joint  • 

Venture.  Capitalization.  Restructuring.  • 
Reorganization.  JMPC.  Est.  1 983,  • 

(61 4)  889-9747.  www.jmpc.net 

THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 


NEWSPAPER  BROKERS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisols,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  RaymoncJ,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  364-6533 
Lon  W.  Willioms 


MEL  HODEU  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
nease  ca//Jo  discuss  your  options  in  a  saie. 

I  Confidential  Appraisal  for  Bolitho-Cribb 

I  Estat^  ESOP,  Partners,  vM  ^  AsSOCiatCS 

L  ESI  Publication  Brokerage  t 

^  Appraisals  since  1923 

For  a  listing  of 

publications  for  sale,  go  to  406-586*6621 

www.cribb.com  .*^***i^  Fax  406-586-6774 


John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  email:jcrlbb@{mLnet 


NEWSPAPER  BROKERS 


PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  2l  9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOUTHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOUTHaTAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 


NEWSPAPERS  FOR  SALE 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  fM 

Newspapers  O 

Check  our  References 
(214)  265-9300  Ted  Rickenbacher 

Rickenbacher  Media 

6731  Desco  Dr.,  Dallas.  TX  75225 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  WANTED 

NORTH  TEXAS  4,500  paid  semiweekly 
and  shapper  combination  in  com¬ 
petitive  market,  $670K  revenue,  price 
$425K. 

SPECIALTY  monthly  magazine,  horses, 
revenue  $100K  plus  and  growing  in 
third  year,  owner  has  other  interests, 
price  $80K  cash. 

Dorman  E.  Cordell,  Broker 

1 3240  Peyton  Drive,  Dallas,  TX  75240 
(972)  960-0096 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 

401  N.  Wabash  Avenue 

Chicago,  IL6061 1 
(312)  321-2673 

PACIFIC  NORTHWEST  MONTHLY 
trade  publication  for  antique  and  coun¬ 
try  stores  in  4  western  states,  leading 
publication  in  strong  Seattle-Portland 
market.  Call  Linda  (360)  736-871 6  or 
E-mail  oscelot@localaccess.com 


Editor  &  Plbmshkr: 

The  communication  link 
of  the  newspaper  industry 
every  week  since  1884. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 


PUBLICATIONS  FOR  SALE 


ANNUAL  BASEBALL  MAGAZINE 
Only  publication  covering  the  Spring 
Training  market.  Established,  national 
distribution  of  1 50,000.  Strong  in  FL 
and  AZ.  $  1 75,000.  (800)  473- 1 656 


FLORIDA  GULF  COAST  golf  pub¬ 
lication.  Great  niche  -  Great  area. 
Excellent  grawth.  (352)  787-9669 


TRADE  ASSOCIATIONS 


AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  Far 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  ar 
write:  926  Great  Pond  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 


Call  us  about 
our  low 
contract  rates! 

(212)  675-4380 
ext.  171, 173 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

MODEL  4500  Fold  'N  Tyer  Stepper 
Incorporated.  $15,000. 

(209)  722-0588 


6  ADD  ON  POCKETS 
1  Main  Station  Muller  Martini  227 
inserting  machine.  Will  sell  as  individ¬ 
ual  campanents,  as  is  or  rebuilt 
Call  (903)  596-6250 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

MULLER  MODEL  227S  4  inta  1  Inserter 
Can  be  seen  operational 
$58,500.  Call  (501 )  967-3595 

PRE-OWNED  MAILRCXDM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

NEWSPRINT  FOR  SALE 

30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(949)  644-2661 ,  Fax  (949)  644-0283 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (913)492-6217 
www.inlandnews.com 

KING  PRESS  KJ8  folder  with  DOUBLE 
PARALLEL,  Cross  Perforation  &  75  H.P. 
Drive/Motor,  $75,000  installed  with 
new  warranty. 

Call  John  Newman  (91 3)  648-2000 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

USED  WEB  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(205)997-9355 
(205)  997-9656  Fax 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
.  ALTA  Graphics  Inc. 

I  (770)428-5817 

:  Fax  (770)  590-7267 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements  Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display  Friday  5pm  (EST)  8  days  prior  to  publication 


ON  Line  IN  1998 


Editor  &  Publisher’s  International  Year  Book 

. . .  the  encyclopedia  of  the  newspaper  industry 

SECTioiv  VI:  Equipment,  Supplies  and  Services 

Companies  serving  the  newspaper  industry 

Classified  advertising  makes 
your  business  listing 

STAND  OUT 

in  E&P's  Year  Book. 

BOLDe  first  line  of  your  listing 
ADiQbur  logo  to  the  listing 
LINI^ur  website  to  E&P's  website  -  www.mediainfo.com 
PROMOTIpour  business  with  additional  ad  copy 

Contact  the  Editor  &  Publisher  Classified  Ad 
Department  and  we  will  show  you  the  most  afford¬ 
able  ways  to  reach  decision  makers  at  newspapers. 

Phone  (212)  675-4380  Ext.  171  or  173, 

Mon-Fri  9am-5pm  EST 
Email 

mattw@mediainfo.com,  hazelp@mediainfo.com 
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CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


13  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


BLENKARN  TELEMARKETING 

*  Auto  pay  experts 

*  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  21 8-6731 


CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distonce  telemarketing  since  1 989. 
Call  Cherry  Coleman  (91 2)  336-2700 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 

(800)  972-6778 


CIRCULATION  SERVICES,  INC. 
20%  PAID  Telemarketing  Guaranteed 
Comprehensive  Verification  Reports 
Consumer  Surveys  with  Logic  Q&A 
Specific  and  Non-Pub  Databases 
Highest  Quality  at  Lower  Rates 
Andrew  Orr  (888)  343-0470 


JOHN  A.  BURKE 
Circulation  Sales  &  Training 
Phone/Fax  (51 6)  588-2735 


CIRCULATION  SERVICES 

HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALUNG 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


PERFORMANCE-DRIVEN  SALES  CREW 
NEEDED  for  major  newspaper 
in  New  York  Metropolitan  area  (45 
minutes  outside  NYC).  Must  be  a 
highly  professional  door-to-door  crew¬ 
ing  company  with  a  proven  track 
record  driving  circulation  sales.  High 
potential.  Excellent  compensation.  In¬ 
store  kiosk  sales  contracts  also  avail¬ 
able. 

Call  (91 4)  578-2430  (or  details 


NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(888)  890-7272 


PRO  START*; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://www.fakebrains.com 

INTERNET  SERVICES 

SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  www.homeseller.net 
(800)  574-3703  or  in(o@paper.net 

PAGINATION  SERVICES 

NEED  HELP  WITH  YOUR 
PAGINATION  SYSTEM? 
Troubleshooting,  training,  consulting, 
purchasing,  maintenance,  networking. 
Josh  Madison,  (205)  302-4920 


NEWSPAPER  EXECUTIVE  SEARCH 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAa  TOLL  FREE  (800)  657-21 1 0 

TRAINING 

PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  Production  &  Research 
Center  (405)  524-7774 


Run  your  ad  for  12,  26,  39 
or  52  issues  to  increase 
awareness  while  benefitting 
from  our  low  contract  rates. 

CaU  (212)  675.4380  X  171,  173 


Established  1975 

WSM 

■ 

“Executive  search,  recruitment  and 

placement  services. ..to  fit  your  needs.” 

Haas/Watkins  &  Associates 

713-977-8955  Fax  713-334-4180 

r 

e-mail:  rhaa.s@irhaas.com 

Ron  Haas  | 

INDUSTRY  SERVICES 


For  Business  Card  advertising, 
call  (212)  675-4380, 
ext.  171,  173 
Contract  rates  available 


Schedule  on: 

September  19  October  17 
November 7  Decembers 
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HELP  WANTED 


ACADEMIC 


ADMINISTRATIVE 


_ ACADEMIC _ 

WE  HAVE  BUILT  AN  EXCELLENT 
SCHOOL  OF  JOURNALISM. 

NOW,  WE  WANT  A  DEAN  TO  HELP 
US  MAKE  IT  EVEN  BEHER. 

We  are  looking  for  o  new  dean  who 
can  nurture  students  and  faculty  and 
manage  with  vision,  generosity  and 
humor.  At  the  Donald  W.  Reynolds 
School  of  journalism  we  have  been 
growing  and  changing  so  much  for  the 
better  we  are  now  one  of  the  best 
accredited  journalism  schools  in  the 
country. 

Our  focus  is  on  critical  thinking  and 
excellent  writing.  We  teach  print  and 
broadcast  journalism  along  with 
advertising  and  public  relations.  We 
believe  the  future  belongs  to  new 
media  and  those  who  know  how  to 
create  it  and  manage  it.  Our  labs  are 
full  of  new  computers,  but  our  instruc¬ 
tion  is  focused  on  content.  We  have 
core  courses  in  media  ethics  and  the 
First  Amendment. 

If  you  are  committed  to  superb 
teaching,  writing,  editing,  visual  com¬ 
munication  and  the  needs  of  a  new  cen¬ 
tury  of  journalism  -  and,  if  you  excel 
at  managing  people  -  you  might  be 
the  person  we  hope  to  meet. 

To  qualify  as  an  ideal  candidate  you 
should  have  at  least  a  master's  degree, 
be  eligible  for  tenure  and  membership 
on  the  graduate  faculty,  and  know  how 
to  odvonce  our  graduote  program. 
You  should  have  significant  pro¬ 
fessional  media  experience  as  well  as 
an  understanding  of  ocademic  man¬ 
agement.  And,  it  would  help  to  have  a 
healthy  appetite  for  fundraising. 

Our  school  is  in  a  new  building  on  the 
Reno  campus,  45  minutes  from  Lake 
Tahoe  and  surrounded  by  some  of  the 
most  beautiful  scenery  in  the  West.  We 
live  in  the  fastest-growing  state  in  the 
nation  and  are  particularly  fortunate  to 
have  the  enthusiastic  support  of  our 
administration,  our  media  community 
and  our  state  legislature. 

Learn  more  about  us  and  our  applica¬ 
tion  requirements  from  our  award¬ 
winning  web  site 

http;//www.unr.edu/journalism 
We  will  start  considering  opplications 
on  November  2,  1998.  If  all  this 
appeals  to  you,  pleose  send  a  vita  and 
a  letter  describing  how  you  would  lead 
our  school  and  your  vision  of  what  a 
journalism  school  should  be. 

Professor  Bourne  Morris 
Search  Committee  Chair 
Reynolds  School  of  Journalism/3 1 0 
LJniversity  of  Nevado 
Reno,  NV  89557-0040 
University  of  Nevada,  Reno  EO/AA 


TEXAS  A&M  UNIVERSITY'S  Depart¬ 
ment  of  Journalism  Division  of  Student 
Publications  invites  applications  for  the 
position  of  Lecturer/News  Adviser.  This 
is  a  new  position  and  will  be  a  12- 
month  joint  appointment  split  between 
the  units. 

The  Lecturer/ Adviser  will: 

(1 )  Provide  advising  support  for  the  Stu¬ 
dent  Publications  program  and  the 
Department  of  Journalism  to  the  editor 
and  editorial  staff  of  The  Battalion,  a 
five-day-a-week  newspaper  (four-days 
during  summer  sessions),  including 
radio  and  online  editions,  and 

(2)  Teach  two  courses  per  semester. 

Qualifications;  A  bachelor's  degree  in 
journalism  or  related  field  required, 
master's  degree  preferred;  five  or  more 
years  experience  in  print  journalism 
and/or  mass  communication  required, 
and  willingness  and  ability  to  work 
irregular  hours.  Starting  salary  range 
for  this  position  is  $30,000  -  $36,000. 

Applicants  should  send  cover  letter, 
resume,  and  list  of  three  professional 
references  to  Robert  Wegener,  general 
manager.  Student  Publications,  Texas 
A&M  LJniversity,  College  Station,  TX 
77843.  For  more  information,  please 
call  (409)  862-7658  or  E-mail: 

r-wegener@tamu.edu 
Texas  A&M  is  an  equal  opportunity/ 
affirmative  action  employer. 


ADMINISTRATIVE 


PUBLISHER 

Community  Newspaper  Company  is 
Greater  Boston's  fastest  growing  media 
company.  CNC  publishes  90  weekly 
newspapers,  20  shoppers,  2  dailies 
and  numerous  niche  products  reaching 
1 .4  million  reoders  weekly.  Our  ABC 
audited  paid  circulation  is  414,118 
and  our  free  weekly  circulation  is 
528,024.  Our  award-winning  news- 
apers  and  Internet  products,  com¬ 
ined  with  our  commitment  to  people, 
technology,  promotion  and  training 
provide  a  perfect  backdrop  for  success. 
We're  looking  for  a  top-notch  industry 
professional. 

CNC  has  an  immediate  need  for  a 
Publisher  with  total  responsibility  for 
both  editorial  and  sales.  Publications 
include  weeklies  and  shoppers  as  well 
as  numerous  niche  products.  Prime 
focus  will  be  revenue  growth,  therefore 
those  whose  background  is  sales  will 
be  given  first  priority.  Previous  experi¬ 
ence  with  bottom  line  responsibility  a 
plus. 

Please  send  resume  and  salary  history 
and  requirements  to  John  McNamee, 
CNC,  254  Second  Avenue,  Needham, 
MA  02 1 94.  Fax  (78 1 )  433-6740 


DIREaOR  OF  AUDIT  OPERATIONS 
Certified  Audit  of  Circulations,  based 
in  Wayne,  New  Jersey,  is  seeking  an 
exceptional  individual  to  oversee  all 
circulation  audit  operations  for  our 
multi-national  organization.  Our  ideal 
candidate  is  an  analytical,  energetic 
and  highly-skilled  manager,  able  to 
work  effectively  with  a  diverse  mem¬ 
bership,  staff  and  other  departments. 
Publishing  (circulation/accounting)  or 
relevant  professional  experience  essen¬ 
tial.  Some  travel  and  computer  literacy 
required.  We  offer  a  competitive 
solary,  generous  benefits  package, 
and  the  chance  to  have  a  real  impact 
on  an  established  and  growing  com¬ 
pany.  Please  send  resume  and  salary 
requirements  to  CAC,  155  Willow- 
brook  Blvd.,  Wayne,  NJ  07470. 


PUBLISHER 
EL  NUEVO  HERALD 

Opportunity  to  lead  the  nation's  top 
Spanish-language  newspaper.  El 
Nuevo  Herald  gives  voice  to  the  sub¬ 
stantial  Spanish-speaking  portion  of 
South  Florida's  Hispanic  community.  It 
has  evolved  as  a  separate  and  dis¬ 
tinctly  different  paper  from  its  sister 
newspaper.  The  Miami  Herald.  The 
new  Publisher  will  have  strategic 
vision,  outstanding  business  and  com¬ 
munity  leadership  ability,  energy  and 
passion.  The  Publisher  we  seek  is  a 
creative  thinker  who  can  communicate 
the  vision  for  El  Nuevo  Herald  and 
cause  its  implementation.  The  position 
reports  to  the  Chairman  of  The  Miami 
Herald  Publishing  Company.  The  Pub¬ 
lisher  of  El  Nuevo  Herald  must  have; 
•Broad  educational  and  work  experi¬ 
ence.  Knowledge  of  South  Florida  and 
the  U.S.  Hispanic  communities  is 
important;  travel  and  business  experi¬ 
ence  in  Latin  America  is  a  plus. 

•A  minimum  of  10  years  highly 
responsible  management  experience. 
Experience  in  media  is  highly  desira¬ 
ble. 

•The  ability  to  communicate  effectively 
at  all  levels  in  both  Spanish  and 
English,  both  written  and  spoken. 
Portuguese  is  a  plus. 

•A  proven  ability  to  work  successfully 
with  others,  managing  and  motivating 
people  in  a  diverse  wonrplace. 

•A  results-oriented  approach,  experi¬ 
enced  at  meeting  and  managing 
budgets  and  goals. 

El  Nuevo  Herald  is  published  by  the 
Miami  Herald  Publishing  Company  in 
Miami,  Florida,  USA,  and  is  part  of 
Knight  Ridder,  a  Fortune  200  media 
and  communications  company.  Fax 
resume  and  salary  history  immediately 
to  Job  Code  PUB-EN  at  (305)  995- 
8021 .  Or,  E-mail  a  text  format  of  your 
resume  to  potazu@herald.com 


ADMINISTRATIVE _ 

THE  IREX  Professional  Media  Program 
(ProMedia),  a  USAID-funded  project, 
seeks  a  long-term  Resident  Advisor  for 
a  Belarusian  print  media  development 
program.  The  ideal  candidate  is  an 
experienced  professional  with  busi¬ 
ness/journalism  experience  in  print 
media.  International  experience  and 
Russian  language  ability  are  desirable. 
Send  resume  with  salary  history  to 
Media/Bel,  fax:  (202)  628-8189  or 
irex@irex.org  No  calls,  please. 

EOE 


ADVERTISING 


ADVERTISING  DIREaOR 

Career  opportunity  at  the  Killeen  Daily 
Herald,  Texas  for  an  experienced 
advertising  person.  We  are  a  17,000 
daily  AM  and  23,000  Sunday  circula¬ 
tion  newspaper  located  in  central 
Texas. 

The  director  will  manage  a  staff  of  22 
sales  and  support  personnel.  The  can¬ 
didate  must  be  goal  oriented,  possess 
excellent  people  skills  and  be  a  good 
sales  trainer. 

We  are  in  a  fast  growing  market  and 
this  position  will  require  a  hands  on 
manager. 

We  offer  an  excellent  starting  salary 
and  a  very  good  bonus  program. 
Please  send  resume  to: 

Killeen  Daily  Herald 
Attn:  Personnel  Director 
P.O.Box  1300 
Killeen,  TX  76540-1 300 
(254)  634-21 25  ext.  105 
_ (254)634-8204  Fax _ 

ADVERTISING  DIREaOR 

Long-time  A.D.  plans  to  retire  in  Janu¬ 
ary  1 999.  We  are  seeking  the  right 
person  to  build  upon  the  successes 
already  in  place.  We  need  a  strong 
leader,  willing  and  able  to  lead  by 
example.  Must  be  organized,  efficient, 
and  able  to  run  your  own  show.  We 
are  a  family-owned  30,000  circulation 
daily  along  with  five  weeklies  that  total 
another  60,000.  We  offer  an  excellent 
salary  and  benefits  package  as  well  as 
an  excellent  place  to  live  and  work. 

Send  resumes  in  strict  confidence  to 
Ron  Vodenichar,  c/o  Butler  Eagle, 
P.O.  Box  271 ,  Butler,  PA  1 6003. 


ADVERTISING  MANAGER 

The  Sanford  Herald,  a  14,000- 
circulation  newspaper  in  the  heart  of 
North  Carolina  with  a  tradition  of 
journalistic  excellence,  seeks  an 
ADVERTISING  MANAGER  to  oversee 
a  retail  sales  staff  of  five  and  a 
classified  staff  of  two.  We're  looking 
for  what  everyone  else  is  looking  for:  a 
quality,  conscientious  and  extra¬ 
ordinary  sales  leader  who  can 
train,  motivate,  and  create.  What  we 
have  to  offer  is  a  chance  to  shine  ond 
an  opportunity  to  live  in  a  beautiful, 
fast-growing  market  with  many 
opportunities  for  personal  and  pro¬ 
fessional  growth.  Submit  resume,  and 
introductory  letter  to  Bill  Horner  III, 
publisher.  The  Sanford  Herald, 
P.O.  Box  100,  Sanford,  NC  27331- 
0100. 


It's  a  Classified  Secret- 

We'll  never  reveal  the  identity  of  an  E&P  box  holder.  If  you  don't  want  your  reply 
to  go  to  certain  newspapers  (or  companies),  seal  your  reply  in  an  envelope  addressed  to  the 
E&P  Classified  Advertising  Department  with  an  attached  note  listing  the  newspapers  or  com¬ 
panies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list, 
we'll  discard  your  reply. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
ZONE  8.  Premier  seniors  growth  market 
served  exclusively  by  audited  paid 
circulation  (85%  of  households) 
newspaper.  Your  successful  experience  in 
selling  banking,  travel,  finance,  real 
estate,  retail,  plus  creative  promotions  in  a 
high  income  retirement  area  with  a  goal 
oriented  sales  staff  can  give  you  an 
uneaualed  opportunity.  Resume  and 
availability  to  Box  08622,  Editor  & 
Publisher. 


ADVERTISING  SALESPERSON 


Minimum  2  years  experience,  needed  by 
Zone  5  group  to  become  part  of  man¬ 
agement  with  superb  profit-sharing,  com¬ 
missions  and  best  benefits.  $45,000 
base  salary.  Must  be  strong  on  layouts, 
have  a  love  for  selling  and  working 
with  people,  and  able  to  inspire  a 
small-town  staff  in  Heartland  America. 
Send  letter  that  describes  your 
accomplishments  and  goals,  along  with 
resume  to  Box  08618,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SALES  MANAGER 


New  Hampshire  micro-daily  in  ski 
country  seeks  display  ad  sales  man¬ 
ager  to  lead  four-person  department. 
This  is  a  hands-on  position  with  time 
split  50/50  between  creating  new  busi¬ 
ness  and  administration.  Great 


CIRCULATION 


ASSISTANT  CIRCULATION  DIREaOR 


CIRCULATION 


CIRCULATION  MANAGER 


opportunity  for  up-and-comer  or  for 
quality  of  life  change.  Contact:  Mark 
Guerringue,  publisher.  The  Conway 
Daily  Sun,  P.O.  Box  1 940,  North  Con¬ 
way,  NH  03860. 

mark@mountwashingtonvalley.com 


goal  setting,  performance  aj 
and  the  ability  to  develop  an 


ADVERTISING 


CO-OP/VENDOR 
PROGRAM  MANAGER 
Immediate  opening  at  The  Miami 
Herald/El  Nuevo  Herald  for  an  experi¬ 
enced  Co-Op/Vendor  Manager.  Super¬ 
vise  2  sales  reps.  Fax  resume  to 
(305)  376-3243.  Or  mail  to  One 
Herald  Plaza,  Miami,  FL  33132,  Attn; 
Josie  Bacallao. 


September  5, 1998 


Zone  1  daily  and  Sunday  newspaper  is 
seeking  a  strong,  dynamic  leader  with 
exceptional  management  and  market¬ 
ing  skills.  The  successful  candidate  will 
have  a  “can  do"  attitude  and  passion 
for  outstanding  customer  service.  This 
position  oversees  the  day-to-day  oper¬ 
ation  of  a  busy  circulation  department. 
Exceptional  analytical  skills  and  detail 


Small  6-day  daily  in  a  growing 
southern  Zone  5  market  seeks  someone 
who  knows  how  to  grow  home  delivery 
and  single  copy  sales,  and  wants  his/ 
her  first  crock  at  running  the  show. 


orientation  a  must. 


HANDS  ON  RETAIL  AD  MANAGER 
with  proven  leadership  to  head  6- 
member  outside  team  for  targeted 
metro  weekly  with  absolutely 
spectacular  demographics.  Should  be 
organized,  good  coach,  strong  on 
special  sections.  Good  saTary/ 
incentives  package.  Write  with  resume 
to  Michael  Lewis,  publisher,  Miami 
Today,  P.O.  Box  1 368,  Miami,  FL 
33101, or  fax(305)  358-4811. 


Competitive  salary,  incentive  and  bene¬ 
fits  package.  Interested  candidates  with 
5+  years  of  circulation  management 
experience  should  submit  a  resume 
with  cover  letter  and  salary  require¬ 
ments  to  Box  08611,  Editor  &  Pub¬ 
lisher.  EOE  M/F 


We'll  offer  a  worthwhile  compensa¬ 
tion/benefits  package,  and  the 
beginning  of  a  career  with  a  long 
established  and  well-known  newspaper 
company.  You  bring  us  evidence  that 
you  can  produce  the  numbers. 


Send  resume  to  Box  08607,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 


SALES  MANAGER 

Community  Newspaper  Company  is 
Greater  Boston's  fastest  growing  medio 
company.  CNC  publishes  90  weekly 
newspapers,  20  shoppers,  2  dailies 
and  numerous  niche  products  reaching 
1 .4  million  readers  weekly.  Our  ABC 
audited  paid  circulation  is  414,118 
and  our  free  weekly  circulation  is 
528,024.  Our  award-winning  news¬ 
papers  and  Internet  products,  com¬ 
bined  with  our  commitment  to  people, 
technology,  promotion  and  training 
provide  a  perfect  backdrop  for  success. 
We're  looking  for  a  top-notch  industry 
professional. 


TEXAS  30,000  morning  doily  is  accept¬ 
ing  applications  for  the  position  of 
Advertising  Director.  Previous  upper 
level  advertising  department  manage¬ 
ment  experience  is  preferred.  Must  oe 


strong  personal  and  work  ethics. 
Salary  (plus  MBO)  depends  on 
requisite  skills  and  experience  that  can 
be  documented  by  references.  Please 
note  that  we  have  the  “team  concept" 
in  place,  so  advertising  director  directs 
all  aspects  of  ad  production,  in  addi¬ 
tion  to  sales  ond  dispatch.  All  the  usual 
benefits  of  large  corporation. 

Please  respond  by  mail  with  resume, 
references  and  salary  requirements  to 
Box  08613,  Editor  &  Publisher. 


CIRCULATION  DIREaOR 
Growing  Arizona  group  seeks  experi¬ 
enced  and  aggressive  Circulation 
Director,  strong  in  developing  little 
merchant  home  delivery  and  single 
copy  sales.  Good  salary,  benefits, 
incentives  to  proven  circulator.  ABC 
audit.  Send  resume,  references,  and 
salary  history  to  Box  08625,  Editor  & 
Publisher. 


CIRCULATION  DIREQOR 


The  Vindicator,  an  80,000  daily 
circulation  and  1 20,000  Sunday 
circulation  newspaper  located  in 
Youngstown,  Ohio  is  looking  for  a 
Circulation  Director.  This  is  an  excellent 


ART/GRAPHICS 


ANG  NEWSPAPERS,  a  six-paper 
chain  in  the  SF  Bay  area  is  looking  for 
an  experienced  and  talented  artist. 
Primary  strengths  in  infographics  and 
page  design.  Must  be  proficient  in 
Illustrator,  Photoshop  and  QuarkX¬ 
Press.  Send  resume  and  clips  to  Kory 
Hansen,  art  director,  ANG  Newspa¬ 
pers,  4770  Willow  Road,  Pleasanton, 
CA  94588.  No  phone  calls,  please. 


Circulation  Director.  This  is  an  excellent 
opportunity  in  an  afternoon  market  for 
a  circulation  person  with  a  proven 
track  record.  The  ideal  candidate  will 
be  goal  oriented  and  have  at  least  five 
years  of  upper  circulation  management 
experience  preferably  in  a  union 
environment.  The  ability  to  motivate, 
train  and  guide  the  department 
through  its  daily  circulation  challenges 
is  necessary.  Proficient  computer  skills 
are  required.  Please  send  a  cover  let¬ 
ter,  resume  and  salary  history  to  Bob 
Wiseman,  personnel  manager.  The  Vin¬ 
dicator  Printing  Company,  P.O.  Box 
780,  Youngstown,  OH  44501  -0780. 


The  award  winning  Corpus  Christi 
Caller-Times  (E.  W.  Scripps  Company) 
has  an  immediate  opportunity  for  a 
“hands-on”  manager.  The  Circulation 
Manager  is  responsible  for  home 
delivery,  transportation  and  fleet  main¬ 
tenance  and  for  managing  a  diverse 
workforce  of  managers,  employees 
and  contracted  labor.  Candidates  must 
have  at  least  4  years  progressive 
circulation  experience  and  have 
demonstrated  abilities  to  achieve  sales, 
service  and  collection  goals  in  a 
challenging  daily  newspaper  environ¬ 
ment.  Condidates  must  possess  strong 
communication,  coaching,  team  build¬ 
ing  and  training  skills.  In  addition,  prov¬ 
en  analytical  and  problem-solving 
skills  are  a  must.  Excellent  opportunity 
for  individual  seeking  advancement 
opportunities.  We  offer  a  competitive 
salary  with  success-based  bonus,  a 
comprehensive  benefits  package,  and 
a  relaxed  style  of  living  on  the  b^utiful 
balmy  Gulf  Coast  of  Texas.  Please  send 
your  resume  with  cover  letter  to; 

Corpus  Christi  Caller-Times 
Human  Resources  Department 
ATTN:  Circulation  Manoger 
P.O.  Box  91 36 
Corpus  Christi,  TX  78469 
Fax:  (512)  884-5357 
E-mail:  cthr@scripps.com 
EOE 


CIRCULATION  MANAGER 


ADVERTISING 


ADVERTISING 


We  seek  an  aggressive,  experienced 
sales  professional  to  direct  a  team  (10) 
of  highly  motivated  retail  advertising 
representatives.  Primary  responsibility 
is  revenue  growth,  therefore  the  suc¬ 
cessful  candidate  must  be  able  to  hire, 
train  and  develop  in  a  climate  which 
fosters  individual  initiative  within  a 
team  concept.  Prior  experience  with 


appraisal 
d  mentor 


sales  reps  is  essential.  The  ideal  candi¬ 
date  has  experience  in  cross  selling  a 
diverse  product  line  (Internet,  dailies, 
weeklies,  niche  products)  to  maximize 
company  revenue  and  customer 
response.  Excellent  opportunity  for 
those  who  seek  a  challenge.  Total  com¬ 
pensation,  base  and  commission  $60- 
70K. 


Please  send  resume  and  salary  history 
and  requirements  to  John  McNamee, 
CNC,  254  Second  Avenue,  Needham, 
MA  02 1 94.  Fax  (78 1 )  433-6740 


CLASSIFIED  INSIDE  SALES  MANAGER 

Palm  Beach  County  is  one  of  the  fastest  growing  markets  in  the  United 
States,  where  the  number  one  newspaper  is  The  Palm  Beach  Post.  Our 
tremendous  growth  has  created  an  opportunity  for  an  experienced 
professional  as  our  Classified  Inside  Sales  Manager.  In  this  position,  you 
will  oversee  all  operations  of  our  inside  sales  staff  with  exceptional 
attention  geared  to  sales  growth  and  staff  development.  Your  analytical 
skills  and  business  acumen  will  enhance  your  ability  to  establish  quotas 
and  lead  our  department  to  exceed  our  goals.  The  ideal  candidate  will  have 
at  least  three  years'  of  experience  in  advertising  sales  management  and  a 
working  knowledge  of  classified  front  end  systems. 


20,000  circulation  newspaper,  7  days 
per  week,  seeks  hands-on  manager 
with  experience  in  district  manage¬ 
ment,  mailroom,  single  copy  sales, 
ABC  reports.  Good  opportunity  to 
move  up  from  smaller  operation. 
Specify  salory  requirements.  Resumes 
only  to  Publisher,  Record-Courier,  Box 
1 201 ,  Ravenna,  OH  44266. 


Palm  Beach  County  has  an  excellent  reputation  as  a  cultural  haven,  where 
palm  trees  and  beaches  provide  the  backdrop  for  opera,  Broadway,  ballet 
and  education.  While  our  community  offers  the  finer  things  in  life,  our 
company  offers  excellent  salary  and  benefits,  including  life/medical/dental 
insurance,  401  (k)  and  a  cooperative  work  environment.  Qualified 
candidates,  please  forward  your  resume,  including  references  to:  Larry 
Kline,  Vice  President  of  Advertising  or  fax  him  at  (561 )  820-41 92 


The  Palm  Beach  Post 


2751  South  Dixie  Highway,  West  Palm  Beach,  FL  33405 
An  Equal  Opportunity  Employer 


SINGLE  COPY  MANAGER 


Leading  Zone  1  daily  and  Sunday 
newspaper  is  recruiting  for  an 
aggressive,  goal  oriented  leader  to 
manage  the  single  copy  division  of  our 
newspaper.  Reporting  directly  to  the 
Circulation  Director,  this  key  position 
will  be  responsible  for  all  aspects  of 
single  copy,  with  a  tremendous  focus 
on  marketing  and  growing  our  daily, 
Sunday  single  copy  circulation.  This  is 
an  excellent  opportunity  for  a  pro¬ 
gressive,  detail-oriented  professional. 


We  offer  a  competitive  salary,  incen¬ 
tive  and  benefits  package  with 
unlimited  growth  potential.  Qualified 
candidates  should  submit  a  resume 
and  cover  letter  to  Box  08610,  Editor 
&  Publisher.  EOE  M/F 
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HELP  WANTED 


CIRCULATION 


CIRCULATION 

SALES  AND  AAARKETING  MANAGER 


Indianapolis  Newspapers,  Inc.  has  an 
immediate  full-time  employment 
opportunity  in  our  Circulation  Depart¬ 
ment.  We  are  seeking  a  high-quality, 
qualified  candidate  to  fill  the  Circula¬ 
tion  Sales  and  Marketing  Manager 
position. 


Employment  Division 
Indianapolis  Newspapers,  Inc. 
307  North  Pennsylvania  Street 
Indianapolis,  IN  46204 
Fax:  (3 17)  633-9816 


Equal  Opportunity  Employer 


Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house 
organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 


EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York.  NY  10011 
(212)  675-4380 


CIRCULATION 


SALES  CREW  MANAGER 


The  Circulation  Sales  and  Marketing 
Manager  is  responsible  for  the  effective 
sales  and  marketing  efforts  for  Indi¬ 
anapolis  Newspapers,  Inc.  to  obtain 
increased  circulation.  This  objective  will 
be  obtained  by  directing  circulation 
sales  and  marketing  efforts;  developing 
and  initiating  new  sales  efforts  and  pro¬ 
motions;  implementing  sales  controls  to 
provide  quality  and  accountability  and 
setting  and  monitoring  sales  and 
marketing  policies  and  procedures. 
This  position  is  also  responsible  for 
creating  and  implementing  the  yearly 
Circulation  marketing  plan  and  sales/ 
expense  budget  and  managing  to 
these  plans.  The  ideal  candidate  should 
possess  significant  experience  in 
circulation  sales  and  marketing  in  a 
newspaper  environment,  prior  man¬ 
agement  experience  and  a  college 
degree  or  equivalent  experience.  This 
individual  must  also  possess  strong 
supervisory  skills  and  a  consensus¬ 
building  management  style.  The  candi¬ 
date  wiH  work  closely  with  the  Advertis¬ 
ing  and  Marketing  Department  to 
create  comprehensive  circulation 
marketing  plans. 


The  Bucks  County  Courier  Times  is  look¬ 
ing  for  someone  to  manage  aur  in- 
house  crew  operation.  You  will  be 
responsible  for  4  full-time  crew  man¬ 
agers  and  20  to  25  youth  crew  mem¬ 
bers.  This  position  is  located  in  a 
challenging  suburban  Philadelphia 
market.  We  need  someone  who  is 
going  to  lead  by  example  while  train¬ 
ing  and  motivating  managers  to 
achieve  weekly  sales  goals.  We  offer  a 
good  salary,  excellent  monthly  incen¬ 
tive  potential,  use  of  a  company  vehi¬ 
cle,  and  a  good  benefits  program, 
including  401  (k).  Current  independent 
contractors  are  encouraged  to  apply. 
Prior  experience  in  door-to-door  crew 
sales  is  preferred. 


Reply  to: 

Jim  O'Rourke 
Circulation  Sales  Manager 
Bucks  County  Courier  Times 
8400  Route  1 3 
Levittown,  PA  1 9057 
(215)  949-4267 


ASSIGNING  EDITORS 


Indianapolis  Newspapers,  Inc.  offers 
an  attractive  benefits  package  which 


an  attractive  benefits  package  which 
includes  medical,  dental,  vision  cov¬ 
erage,  a  pension  plan  and  a  401  (k) 
program. 


Interested  candidates  should  submit  o 
resume  with  a  cover  letter  identifying 
this  position,  salary  history  and 


ASSISTANT  CITY  EDITOR 


Kenosha  News 
Craig  Swanson,  Editor 
P.O.  Box  190 

Kenosha,  Wl  53141-0190 


The  Kenosha  News  is  an 
Equal  Opportunity  Employer 


The  Seattle  Times  (227K  daily;  505K 
Sunday)  seeks  three  high-end  metro 
assigning  editors  to  work  with  report¬ 
ing  teams  in  specialty  coverage  areas. 
Candidates  must  be  able  to  set  a  vision 
for  breaking-news  and  enterprise  cov¬ 
erage  and  coach  reporters  to  execute 
that  vision  to  highest  journalistic  stan¬ 
dards.  Editors  must  work  comfortably 
as  part  of  a  team  and  take  ownership 
of  their  coverage  areas  to  help  build 
the  best  regional  newspaper  in  the 
country.  Excellent  editing  skills,  a 
passion  for  ideas,  enthusiasm  for  news 
and  a  deep  respect  for  readers  are 
required.  The  Times  is  a  Pulitzer  Prize¬ 
winning,  family-owned  newspaper 
with  excellent  benefits.  Send  cover  let¬ 
ter,  resume  and  samples  to  Patricia 
Foote,  assistant  managing  editor.  The 
Seattle  Times,  P.O.  Box  70,  Seattle, 
WA  98111.  Describe  your  approach 
to  story  editing,  story  development  and 
the  editor-reporter  relationship. 


The  Kenosha  News  is  looking  for  a 
talented  and  enthusiastic  journalist  to 
work  as  our  assistant  city  editor.  This 
individual  will  help  the  city  editor  direct 
a  staff  of  1 3,  make  coverage  plans, 
edit  stories,  and  coordinate  special  sec¬ 
tions.  We  are  a  28,000  circulation  AM 
daily  located  in  a  growing  community 
between  Chicago  and  Milwaukee.  We 
offer  an  attractive  salary  and  benefits 
package  as  well  as  the  opportunity  to 
help  improve  what  is  already  one  of 
the  best  daily  newspapers  in  the  state. 
Please  send  resume,  cover  letter  and  a 
list  of  references  to: 


EDITORIAL 


ASSISTANT  FEATURE  EDITOR  wanted 
for  56,000-h  daily  in  college  town.  This 
is  a  writer/editor  position:  College 
degree,  3-5  years'  daily  experience, 
good  organizational  and  copy-editing 
skills  essential.  Must  be  a  strong  idea 
person.  Will  assist  features  editor  in 
planning  and  executing  daily  and 
special  sections.  Send  cover  letter  and 
resume  to  Diane  Chun,  features  editor. 
The  Gainesville  Sun,  P.O.  Box 
1 47147,  Gainesville,  FL  32614-7147. 
Or  fax  (352)  338-3128. 


ASSISTANT  MANAGING  EDITOR 


Weekly,  national  business  publication 
that  covers  television  seeks  Chicago- 
based  Assistant  Managing  Editor  for 
cable  and  new  media.  Responsibilities 
include  assigning  and  editing  stories 
about  cable  programming  and  market¬ 
ing,  Internet  and  technology,  and  jump¬ 
ing  on  news  and  trends.  Must  have 
several  years  journalism  experience 
(daily  newspaper;  media  reporting  or 
editing;  or  business  press  preferred) 
and  good  leadership  and  people  skills. 


Fax  cover  letter  and  resume  to: 


Betsy  Edgerton 
Crain  Communications  Inc. 
Electronic  Media 
740  North  Rush  Street 
Chicago,  IL6061 1 
Fax:  (312)649-5465 


EOEM/F/D/V 


No  Phone  Calls 


ASSISTANT  METRO  EDITOR 
40,000  PM  daily  seeks  an  assistant 
metro  editor  to  help  direct  news  cov¬ 
erage.  Our  emphasis  is  on  enterprise 
reporting,  not  meeting  coverage,  and 
working  on  the  front  end  with  reporters 
on  news-gathering  and  writing.  Mini¬ 
mum  requirements:  Five  years  of  pro¬ 
fessional  newspaper  experience;  demon¬ 
strated  ability  to  motivate  others; 
good  editing  skills;  understanding  of 
FOIA  and  computer-assisted  reporting. 
Management  experience  helpful,  but 
not  required.  Competitive  salary  and 
benefits.  Equal  opportunity  employer. 
Send  resume,  six  reporting  clips  or  edit¬ 
ing  samples,  and  names  of  three 
references  to: 


Eileen  Lehnert 
Metro  Editor 
Jackson  Citizen  Patriot 
21 4  S.  Jackson 
Jackson,  Ml  49201-2282 


EDITORIAL 


ASSISTANT  METRO  EDITOR  -  The  Las 
Vegas  Sun  is  looking  for  an  editor  with 
assignment  experience  to  oversee 
cops,  court  reporters.  No  calls.  Send 
cover  letter  and  resume  to  Mike  Kelley, 
managing  editor.  The  Las  Vegas  Sun, 
800  S.  Valley  View  Boulevard,  Las 
Vegas,  NV89107. 


ASSISTANT  SPORTS  EDITOR 


The  Daily  News  of  Los  Angeles  seeks 
an  assistant  sports  editor  —  with  a  flair 
for  design  —  to  oversee  its  1 1  layout 
and  copy  editors.  This  key  editor  will 
help  map  out  the  daily  section,  work 
with  graphics  to  produce  centerpieces 
and  be  able  to  lay  out  the  section  as 
needed.  Supervisory,  layout  and 
pagination  experience  needed.  The 
200,000-circulation  Daily  News  is  the 
lead  newspaper  in  a  five-paper  group 
in  L.A.  In  addition  to  covering  all  the 
pro  teams,  it  also  covers  UCLA,  USC, 
Cal  State  Northridge  and  more  than 
50  high  schools.  Letter,  resume  and 
work  samples  to  Doug  Jacobs,  execu¬ 
tive  sports  editor.  The  Daily  News,  P.O. 
Box  4200,  NMoodland  Hills,  CA 
91365-4200. 


ASSISTANT  SPORTS  EDITOR  -  If  you 
like  sports,  we'll  give  you  all  you  want. 
The  Tribune-Democrat  in  Johnstown, 
PA  (49,000  daily  -  53,000  Sunday)  is 
looking  for  an  Assistant  Sports  Editor 
who  can  handle  the  full  schedules  of 
32  high  schools,  and  player- 
development  franchises  in  professional 
hockey  and  baseball.  We're  in  Pitts¬ 
burgh  Steeler,  Penguin  and  Pirate 
country  between  Pitt  and  Penn  State. 
This  is  a  management  position  that 
involves  copy  editing,  design,  schedul¬ 
ing,  coverage  and  yes,  you'll  write  a 
column.  If  you're  ready  to  step  up, 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


ASSISTANT  SPORTS  EDITOR 


ASSISTANT  NEWS  EDITOR/DESIGN 
Play  a  key  role  on  a  good  news  desk 
and  make  our  pages  look  great.  The 
Star-Gazette,  a  Gannett  newspaper 
(33,000  daily,  46,000  Sunday)  in  the 
Finger  Lakes  region  of  Upstate  New 
York,  seeks  an  energetic,  quality- 
oriented  editor  who  is:  fast  and 
creative  at  design,  skilled  in  QuarkX¬ 
Press  pagination,  a  strong  headline 
writer,  and  able  to  help  others  to  hone 
their  design  skills.  To  apply,  send  a  let¬ 
ter,  resume,  samples  of  best  work  and 
a  week's  worth  of  tearsheets  to  Charles 
W.  Nutt,  editor,  Star-Gazette,  201 
Baldwin  Street,  P.O.  Box  285,  Elmira, 
NY  14902.  The  Star-Gazette  is  an 
equal  opportunity  employer. 


The  Observer-Dispatch  in  Utica,  NY,  a 
50,000  AM  Gannett  daily,  is  seeking 
an  assistant  sports  editor  who  possess¬ 
es  strong  leadership,  creativity 
and  editing/presentation  skills.  Re¬ 
sponsibilities  include  assisting  in 
planning  coverage,  supervising  our 
10-person  sports  staff  and  overseeing 
editing  and  production  of  the  section. 
Please  send  resume  and  a  half-dozen 
samples  of  your  best  work  to  Rick 
Jensen,  editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  1 3501 .  We 
value  diversity. 


ASSISTANT 

EXECUTIVE  SPORTS  EDITOR 


The  Boston  Herald  is  seeking  a  jack-of- 
all-trades  editor  to  join  four-person 


all-trades  editor  to  join  four-person 
management  team,  overseeing  65- 
person  staff  at  the  nation's  most  sports¬ 
conscious  newspaper  in  the  nation's 
most  sports-crazM  city. 

Candidate  must  have  sharp  editing, 
layout  and  management  skills,  and 
must  be  willing  to  put  in  long  hours. 
Minimum  of  three  to  five  years  experi¬ 
ence  at  a  mid-sized  daily  required. 

Send  resume,  layout  samples,  salary 
history  and  references  to  Mark  Torpey, 
executive  sports  editor,  Boston  Herald, 
P.O.  Box  2096,  Boston,  MA  02106- 
2096.  No  phone  calls,  please. 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  WIRE  EDITOR 
The  Waterloo  Courier,  the  winner  of 
Iowa  and  national  general  excellence 
awards,  has  an  opening  for  an  assis¬ 
tant  wire  editor  who  also  would  have 
some  front-page  responsibilities  during 
the  week.  The  job  entails  selecting 
stories,  laying  aut  pages  on  QuarkX¬ 
Press  and  writing  headlines.  We're  a 
50,000  PM  daily.  Send  resume  and 
samples  of  your  work  to  Saul  Shapiro, 
editor,  Waterloo  Courier,  P.O.  Box 
540,  Waterloo,  lA  50704. 


ASSOCIATE  EDITOR/BUSINESS  wanted 
to  spearhead  aggressive  editorial 
expansion  into  dealmaking,  banking 
&  finance,  bankruptcy,  corparate 
lawyering  and  strategy.  Responsi¬ 
bility  for  new  weekly  section  includes 
assigning,  editing,  reporting,  recruit¬ 
ing.  A  big  job  in  a  major  market 
with  premier  companies,  fascinating 
players.  We  are  the  Daily  Report  in 
Atlanta,  1 09  years  strong  —  and  grow¬ 
ing.  Every  business  day  we  serve  a 
savvy  readership  hard-edged  journal¬ 
ism  meeting  the  highest  editorial  stan¬ 
dards.  We  hire  the  best  and  the  brightest, 
offer  competitive  salary,  unbeatable 
benefits,  professional  fulfillment.  A 
chance  to  make  your  mark,  grow,  and 
thrive.  Send  resume,  clips  to  Richard 
Card,  1 90  Pryor  Street,  S.W.,  P.O.  Box 
354,  Atlanta,  GA  30303. 

Fax:  (404)  523-5924 
richard.gard@counsel.com 
No  calls,  please 


ASSOCIATE  EDITORIAL  PAGE  EDITOR 

The  right  candidate  is  a  self-starter 
who  generates  editorial  ideas;  wha 
can  write  often  and  quickly  with  style; 
whase  leadership  skills  connect  with 
the  community;  who  is  equally  adept  at 
editing,  developing  and  supervising 
projects;  who  can  fill  in  for  the  editorial 
page  editor,  and  whose  moderately 
liberal  philosophy  fits. 

We  value  the  candidate  who  cares 
deeply  about  helping  identify  solutions 
to  problems  affecting  our  readers,  not 
just  pointing  fingers  or  finding  fault. 
Applicants  should  submit  a  resume, 
relevant  clips,  letter  and  at  least  10  com¬ 
mentary  samples  to  Editorial  Page 
Editar  Hap  Cawaod,  Dayton  Daily 
News,  P.O.  Box  1 287,  Dayton,  OH 
45401-1287.  Fax:  (937)  225-7302. 


ASSOCIATE  EDITOR/GRAPHICS 

The  Sacramento  Business  Journal  seeks 
an  associate  editor  with  strong  page 
design  and  writing  skills.  The  position 
requires  experience  as  a  news  reporter 
and  editar,  a  passion  for  graphic  pre¬ 
sentation  and  a  bag  full  or  fresh  ideas. 
Will  assign  and  edit  stories,  oversee 
special  projects  and  play  a  key  rale  in 
a  top  weekly  business  newspaper.  We 
use  QuarkJlPress  on  Macs.  Inquiries: 
1401  21st  Street,  Suite  200,  Sacra¬ 
mento,  CA  95667. 

Email:  sbjedit@ns.net 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED 
AD  COMBO  OFFER! 


Here’s  your  opportunity  to  reach  CEOs,  pub¬ 
lishers,  managers  and  decision  makers  in 
the  specialty  and  free  paper  industries.  Just 
tell  us  to  run  your  E&P  classified  ad  in  the 
next  issue  of  FPR  It’s  the  only  magazine 
exclusively  serving  this  fast  growing  industry. 
It’s  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox, 

Classified  Sales  Representative 
Tel:  (212)  675-4380  ext.  173 
E-mail:  mattw@mediainfo.com 


EDITORIAL 


AWARD-WINNING  health  care  trade 
magazine  has  2  positions  available 
with  competitive  pay  and  benefits. 

EDITOR:  Seeks  a  top  editor  to  lead  a 
great  team.  Must  be  experienced  in 
managing  a  staff,  editing,  art  direction, 
writing  and  planning.  Prefer  some 
news  or  financial  background.  Mini¬ 
mum  7  years  experience  in  editorial  (3 
as  top  level  editor).  Must  be  articulate 
and  confident  to  represent  the  pub¬ 
lication  at  industry  meetings. 

REPORTER/WRITER:  Seeks  motivated, 
experienced  reporter/writer  with  min¬ 
imum  4  years  experience  at  a  news¬ 
paper  ar  trade  magazine.  Must  be 
organized  and  write  clean,  creative 
features  and  news  stories  on  strict 
deadlines.  Health  care  or  business 
reporting  experience  a  plus. 

TO  APPLY:  Please  send  cover  letter, 
resume,  clips  and  salary  histary  (a 
must)  to  Matthew-EP,  Miramar  (lom- 
municatians,  Inc.,  P.O.  Box  8987, 
Malibu,  CA  90265-8987. 

www.miramar.com 
No  phone  calls,  please 


BUSINESS  COPY  EDITOR 

The  Columbus  Dispatch,  a  state  capital 
metropolitan  daily,  is  looking  for  a 
copy  editor  to  join  our  Business  News 
department.  We  are  a  leader  in  the 
use  of  the  latest  newspaper  technology, 
with  full  pagination  and  extensive  use 
of  color.  We're  looking  for  versatile, 
experienced  editors  with  talent  and 
initiative.  Three  years  of  experience  is 
required  and  a  Bachelor's  degree  is 
preferred.  Familiarity  with  QuarkX¬ 
Press  and  Atex  pagination  is  a  plus. 
Business  copy  editors  may  work 
weekends.  We  offer  excellent  pay  and 
benefits  and  an  atmosphere  that's 
friendly  and  professional.  We  are  an 
equal  apportunity  employer.  If 
interested,  please  tarward  a  resume 
and  cover  letter  with  salary  require¬ 
ments  to: 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Calumbus,  OH  43215 


BUSINESS  EDITOR 
PHOTO  EDITOR 

The  Killeen  Daily  Herald,  one  of  Texas' 
best  small  dailies,  has  openings  for 
business  editor  and  photo  editor.  Daily 
;  newspaper  experience  required  for 
i  both  positions.  Send  resume  and  work 
•  examples  ta  Brian  Pearsan,  managing 
j  editor,  P.O.  Box  1 300,  Killeen,  TX 
I  76548.  This  is  a  great  opportunity  to 
I  get  on  the  ground  floor  of  manage- 
:  ment. 

j  BUSINESS  EDITOR:  The  Great  Falls 
I  Tribune,  a  34,000  circulatian  Gannett 
:  paper  in  the  heart  af  Montana,  is  seek- 
:  ing  an  experienced  reporter  to  cover 
j  the  local  business  scene  and  direct  our 
j  business  coverage.  Please  send  cover 
I  letter,  resume,  and  clips  ta  Jim  Strauss, 
i  executive  editor.  Great  Falls  Tribune, 
:  P.O.  Box  5468,  Great  Falls,  MT 
i  59403. 


EDITORIAL 


BUSINESS  EDITOR 

The  Winston-Salem  Journal,  a  92,000- 
circulation  daily  in  the  Piedmont  Triad 
region  of  North  Carolina,  has  an  open¬ 
ing  for  a  business  editor.  Direct  a  staff 
of  four  reporters  and  an  editorial  assis¬ 
tant  to  produce  six  daily  sections  and  a 
Sunday  shared  section  in  competitive 
market  and  write  a  weekly  column.  To 
apply,  send  a  cover  letter,  resume  ond 
samples  of  your  work  to  Carl  Crathers, 
managing  editor,  Winston-Salem 
Journal,  P.O.  Box  3159,  Winston 
Salem,  NC  27102. 


BUSINESS  JOURNAUSTS 
Globally  respected  newsletter  publisher 
in  the  energy  industry  seeks  creative 
and  energetic  Business  News  Jour¬ 
nalists  to  work  in  Houston  office. 
This  is  an  exciting  opportunity  to  get 
out  of  the  local  scene  and  write  about 
world  trade,  politics,  finance,  and  cor¬ 
porate  news.  Our  high  cast  newsletters 
span  the  markets  far  ail  and  gas, 
including  Latin  America,  Europe,  FSU, 
and  Asia.  Our  coverage  is 
investigative  and  intelligent  and  our 
company  is  fast-paced  and  growing. 
Position  open  for  journalists  to  work 
with  international  team  of  over  50 
bright  and  highly  skilled  jaurnalists. 
Some  travel  possible.  Spanish  or 
Portuguese  skills  a  plus  but  not 
required.  Looking  for  journalists  with 
twa  or  more  years  experience  in  busi¬ 
ness  news.  Alsa  looking  for  entry-level 
candidates  with  high  GPA's.  Great 
fully  paid  benefits.  Learn  more  at 
www.petroleumargus.com 
Send  resume,  writing  clips,  and  cover 
letter  to  Petroleum  Argus,  4801 
Woodway,  Suite  270W,  Houston,  TX 
77056.  Fax:  (713)622-2991. 

E-mail:  arghou.massey@neosoft.com 


BUSINESS  REPORTER  -  For  aggres¬ 
sive,  fast-growing  48,000  daily  in 
the  best  place  to  live  in  the  US. 
Write  or  fax  (410)  268-4643,  Tom  Mar- 
quardt,  managing  editor.  The  Capital, 
Box  911,  Annapolis,  MD  21404.  No 
phone  calls. 


BUSINESS  WRITERS  -  The  Las  Vegas 
Sun  seeks  resumes  from  experienced 
business  writers.  Our  expanding  busi¬ 
ness  section  covers  economic  issues 
and  trends  in  the  nation's  fastest- 
growing  city.  Real  estate,  finance,  law, 
entertainment  industry  and/or  health 
care  industry  coverage  is  a  plus.  See 
us  at  www.fasvegassun.com  Contact 
Business  Editor  Steve  Green  at  Las 
Vegas  Sun,  800  S.  Valley  View  Boule¬ 
vard,  Las  Vegas,  NV  89107  or 

sgreen@lasvegassun .  com 


Money  magazine  calls  Manchester  the 
“best  smaK  city  in  the  Northeast". 
Can  you  improve  the  local  paper's 
hometown  coverage?  New  Hamp¬ 
shire's  largest  newspaper.  The  Union 
Leader,  seeks  an  experienced  editar 
who  can  increase  readership  with 
coverage  that  is  lively,  accurate, 
relevant  —  and  ahead  of  the  competi¬ 
tion.  Proven  personnel  and  manage¬ 
ment  skills  are  essential.  Send  resume 
and  clips  to: 

Human  Resources  Department 
Union  Leader  Corporation 
P.O.  Box  9555 

Manchester,  NH  03108-9555 
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HELP  WANTED 


COLORADO  SPRINGS  GAZEHE 
(103,000/125,000)  is  seeking  a  gen¬ 
eral-assignment  arts-and-entertainment 
reporter  for  a  position  with  an  empha¬ 
sis  on  pop  music  and  pop  culture.  Ideal 
candidate  will  have  two-three  years' 
experience  in  news  and  feature  report¬ 
ing  with  a  strong  background  knowl¬ 
edge  of  contemporary  music.  Concert 
and  CD  reviews  are  a  limited  part  of 
the  job.  Send  cover  letter,  resume  and 
non-returnable  work  samples  (no  more 
than  two  of  them  reviews)  to  Susan 
Edmondson,  The  Gazette,  P.O.  Box 
1779,  Colorado  Springs,  CO  80901 
by  September  1 6. 

COME  WORK  IN  PARADISE 
Hard-working  general  assignment 
reporter  for  Knight  Ridder  weekly  in 
the  highly  competitive  market  of  the 
upper  Florida  Keys.  Great  benefits 
begin  Day  1 .  Resume,  6-8  samples  to 
Jackie  Harder,  The  Reporter,  P.O.  Box 
1 1 97,  Tavernier,  FL  33037. 

COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 

COPY  EDITOR  wanted  for  small  5-day 
progressive  PM  daily  in  central  Massa¬ 
chusetts.  Must  be  proficient  in  QuarkX¬ 
Press,  and  be  a  team  player.  South- 
bridge  Evening  News,  25  Elm 
Street,  Southbridge,  MA  01550.  Please 
call  Editor  Henry  Frederick,  at  (508) 
764-4325  ext.  1 14.  Northeast  candi¬ 
dates  preferred. 

COPY  EDITOR 

Copy  editor  needed  for  busy  copy  desk 
on  this  20,000  circulation,  seven-day 
newspaper  in  West  Virginia's  Eastern 
Panhandle.  The  successful  candidate 
will  write  accurate  and  snappy 
headlines,  edit  local  and  wire  copy 
and  will  be  able  to  paginate  using 
QuarkXPress.  Located  an  hour  and  a 
half  from  Washington,  DC  and  Balti¬ 
more,  MD,  Martinsburg  is  located  in 
the  heart  of  the  beautiful  Shenandoah 
Valley.  Send  letter,  resume  and  design 
clips  to  Maria  Lorensen,  editor.  The 
Journal,  207  W.  King  Street, 
Martinsburg,  WV  25401 . 


USHER 


The  communication 
link  of  the  newspaper 
industry  every 
week  since  1884. 


COPYEDITOR 

The  Panama  City  News  Herald,  a 
Freedom  newspaper  located  in  the 
Panhandle  of  Florida,  has  an 
immediate  opening  for  a  copy  editor 
with  experience  in  deadline  and 
advance  page  copy  editing,  headline 
writing,  layout  and  pagination  using 
QuarkXPress.  The  position  requires  a 
bachelor's  degree,  preferably  in  jour¬ 
nalism,  daily  newspaper  experience 
and  excellent  QuarkXPress  skills.  Send 
resume  and  work  samples  to; 

Pat  McCann 
Copy  Desk  Chief 
Ponama  City  News  Herald 
501  W.  1 1th  Street 
Panama  City,  FL  32402 

COPY  EDITOR/PAGE  DESIGNER 

The  Berkshire  Eagle,  32,000  circula¬ 
tion  daily  and  36,000  Sunday  in  the 
cultural  Berkshires,  has  an  opening  on 
its  universal  editorial  desk.  We  are 
looking  for  a  copy  editor/page 
designer  for  the  night  copy  desk  who 
can  handle  wire,  local  and  feature 
pages  with  equal  enthusiasm.  This 
editor  will  maintain  high  quality  in  use 
of  language,  clarity  of  content  and 
adherence  to  news  positions;  write 
cutlines,  headlines,  summary  decks 
and  nugget  boxes;  process  photos 
electronically;  and  contribute  ideas  to 
the  news  gathering  operation.  Require¬ 
ments:  college  degree  and  one  year  of 
copy  editing  experience  on  a  daily 
newspaper;  knowledge  of  news  events 
and  national  and  world  issues; 
thorough  knowledge  of  language 
basics;  grammar,  spelling,  punctua¬ 
tion,  clarity  and  AP  style;  thorough 
knowledge  of  editing  issues,  such  as 
accuracy,  libel,  completeness,  balance, 
fairness  and  taste,  ability  to  work 
under  deadline  pressure  and  ta  work 
well  with  other  editors  and  depart¬ 
ments;  and  acceptance  of  the  Web  as 
a  necessary  component  in  the  practice 
of  journalism.  Pagination  experience  a 
plus. 

Send  letter,  resume  and  work  samples 
to  Alinda  Shank,  human  resources 
manager.  The  Berkshire  Eagle,  P.O. 
Box  1 171,  Pittsfield,  MA  01 202. 

DESIGN  EDITOR 

1 0OK  NE  Ohio  PM  wants  a  no-holds- 
barred  design  editor  who  can: 

•Take  a  gray  page  and  make  it  sing. 
•Meet  deadlines. 

•Figure  out  how  to  get  it  all  in  and 
make  it  look  good. 

•Handle  copy  editing  once  in  a  while 
without  fussing. 

•Paginate,  paginate,  paginate. 
Interested?  Tell  us  why  in  your  cover  let¬ 
ter  and  show  us  what  you're  doing 
now.  Design  a  one-page  resume  and 
send  it  PDQ  to: 

Mike  Braun 
Chief  Design  Editor 
The  Vindicator 
1 07  Vindicator  Square 
P.O.  Box  780 
Youngstown,  OH  44501 
(No  phone  calls,  please) 

Equal  Opportunity  Employer 


COURTS  REPORTER 
ENTERTAINMENT  REPORTER 

The  Patriot-News,  a  90,000  daily  and 
1 70,000  Sunday  circulation  AM  in 
Harrisburg,  PA,  has  two  openings  on 
its  reporting  staff. 

The  successful  applicant  for  COURTS 
REPORTER  will  have  at  least  three 
years  reporting  experience,  with  an 
emphasis  on  police,  crime  or  courts. 
We're  looking  for  someone  who  can 
get  beyond  the  legal  jargon  and  law¬ 
yers'  posturing  to  examine  issues  of 

t'ustice  and  spotlight  the  human  drama 
)ehind  the  docket  numbers.  Apply  to 
City  Editor  Bob  Heisse. 

The  successful  applicant  for  ENTER¬ 
TAINMENT  REPORTER  will  be  well- 
versed  in  today's  pop  music  and 
culture  trends,  able  to  handle  concert 
reviews  and  personality  interviews  and 
keep  track  of  the  local  club  scene. 
Three  years  experience  on  a  daily 
paper  necessary.  Apply  to  Features 
Editor  Cate  Barron. 

If  you're  up  to  either  challenge,  send 
your  resume  to  The  Patriot-News  Com¬ 
pany,  P.O.  Box  2265,  Harrisburg,  PA 
17105. 


E6?P 


EDITORIAL 


EDITOR  NEEDED  by  Russell  Daily 
News.  Local  copy,  wire,  sports,  heads, 
pictures,  supervise  makeup.  Allan 
Evans,  Box  513,  Russell,  KS  67665, 
(785)  483-2118. 

EDITOR  (METRO) 

Lead  competitive  PM  in  hard  news  city. 
Spark  local  news.  Must  be  demanding 
motivator,  creative  story  teller,  com¬ 
mitted  to  superior  journalism.  Two 
years  leadership  experience;  QuarkX¬ 
Press  skills.  Send  letter,  resume  to 
Managing  Editor,  The  Hour,  346  Main 
Avenue,  Norwalk,  CT  0685 1 . 

EDITOR  -  “Hands-on”  editor  needed 
immediately  to  lead  small,  veteran 
news  team  at  community  weekly.  Work 
with  creative,  active  and  affluent  com¬ 
munities  in  western  Sonoma  County 
where  vineyards,  orchards  and 
redwoods  meet  the  Pacific.  Salary, 
benefits  and  a  positive  working  environ¬ 
ment  offered.  Resumes  and  clips  ta 
Editor,  Sonoma  West  Times  &  News, 
P.O.  Box  521 ,  Sebastopol,  CA  95473. 


It's  Your  People-to-People 
Meeting  Place 

■iind  your  editor,  advertising 
IH  manager,  artist,  sales  represen¬ 
tative,  circulation  manager, 
public  relations  or  production  per¬ 
son  with  an  ad  in  Editor  & 

Publisher.  We  reach  the  working 
journalists  you  want  to  reach, 
every  week...  83,000  strong. 

Rate  information  is  at  the  end  of 
the  Classified  section.  To  increase 
accuracy  and  expedite  placement. 

Fax  your  ad  to  (212)  929-1259, 
E-mail  to  mattw@mediainfo.com, 
or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  West  19th  Street, 

New  York,  NY  10011 
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HELP  WANTED 

EDITORIAL 


_ EDITORIAL _ 

EDITOR  FOR  6  day  small  daily  located 
in  beautiful  Hudson  River  Valley  of 
New  York  State.  Excellent  living  and 
working  conditions  with  family-owned 
newspaper  group.  Competitive  pay 
and  excellent  benefits.  Reply  to  Box 
08621 ,  Editor  &  Publisher. 


EDITOR 

L.A.  area  alternative  weekly  needs 
strong  editor  with  experience  and 
vision.  A  strong  investigator,  writing 
background  will  be  helpful.  Live  on  the 
coast,  do  good  work  and  have  some 
fun.  Send  resume,  samples  and  a  witty 
diatribe  to  Box  08624,  Editor  &  Pub¬ 
lisher. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 

EDITORS/REPORTERS/RESEARCHERS 
needed.  New  NYC-based  web  site  cov¬ 
ering  police  and  crime  news  seeks: 
managing  editor  (mid-$70s);  CAR 
editor  (high-$50s);  editors  (mid-$40s); 
reporters  (high-$30s);  and  researchers 
(low-$20s).  All  also  receive  stock 
options.  Strong  work  habits  and  ethics 
required.  Knowledge  of  web  pub¬ 
lishing  helpful.  Editors  must  be  able  to 
generate  great  headlines  and  edit  copy 
until  spotless.  Send  resume,  3  references 
and  3  clips  to: 

APBOnline@hotmail.com 


FEATURES  EDITOR 

The  Observer-Dispatch  in  Utica,  NY,  a 
50,000  AM  Gannett  daily,  is  seeking 
an  energetic  and  creative  editor  to 
plan,  edit  and  design  features  pages 
and  supervise  a  team  of  copy/page 
editors.  This  position  requires  strong 
organizational,  editing  and  pre¬ 
sentation  skills.  Please  send  resume  and 
half-dozen  samples  of  your  best  work 
b  to  Rick  Jensen,  editor,  Observer- 
-  Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  is  an  immediate 
opening  for  an  associate  editor  in 
Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  lo: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please 


ENERGETIC  REPORTER  for  top  small 
CA  daily.  Resume,  clips  to  Mark  Derry, 
P.O.  Box  22365,  Gilroy,  CA  95020. 

FASTIDIOUS  COPY  EDITOR  wanted  for 
30-35  hours  a  week  contract  work  in 
house  for  the  online  SonicNet  Network. 
SonicNet  Network  includes  SonicNet 
and  Addicted  to  Noise  websites.  San 
Francisco  area  residents  only. 

E-mail  lisa@sonicnet.com  for  more 


FLORIDA  DAILY 

Education  writer,  copy  editor  sought  by 
40,000  AM  daily  on  Gulf  Coast. 
We're  looking  for  enterprising  writer  to 
take  readers  into  the  classroom,  not  the 
board  room.  Also  taking  applications 
from  copy  editors  proficient  in  design, 
headline  writing  on  QuarkXPress. 
Journalists  interested  in  working  in 
Florida's  nicest  spot  should  apply  with 
letter,  resume,  clips  to  Editor,  North¬ 
west  Florida  Daily  News,  P.O.  Box 
2949,  Fort  Walton  Beach,  FL  32549. 

GRAPHIC  ARTIST 

The  Ann  Arbor  News,  one  of 
Michigan's  fastest  growing  dailies,  has 
an  opening  for  an  experienced  graphic 
artist  and  page  designer.  We're  look¬ 
ing  for  a  journalist  with  the  skills  to 
design  the  charts,  maps,  information 
graphics  and  illustrations  we  need  on 
our  news  and  feature  pages.  We  want 
initiative,  creativity  and  an  artist  who 
can  help  us  explore  visual  options  in 
story  presentation.  Candidates  should 
be  experienced  with  QuarkXPress, 
Photoshop,  Freehand  and  Illustrator. 
Applicants  should  send  a  cover  letter, 
resume  and  samples  of  their  work  to 
News  Editor  Andy  Chapelle,  340  E. 
Huron  Street,  Ann  Arbor,  Ml  48106- 
1 1 47.  The  Ann  Arbor  News  is  an 
Equal  Opportunity  Employer. 

GENERAL  ASSIC5NMENT  REPORTER 

The  York  Daily  Record,  a  growing 
43,000  AM  daily  50  miles  north  of 
Baltimore,  is  a  great  place  to  build  a 
career.  Ask  our  staff.  Ask  our  alumni  at 
papers  such  as  the  Charlotte  Observer, 
New  York  Times  and  San  Jose  Mercury 
News.  We  need  a  deft  juggler  of 
deadline  news  and  projects  who  gets 
excited  by  the  challenge  of  real  compe¬ 
tition  in  a  two-newspaper,  four-tele¬ 
vision  station  market.  Learn  moreaboutus 
atwww.ydr.com 

Send  resume,  clips  to  Metro  Editor, 
York  Daily  Record,  P.O.  Box  15122, 
York,  PA  1 7405.  EOE 

HARD-HITTING  newspaper  in  North¬ 
east  Ohio,  winner  of  national  awards, 
circulation  40,000,  needs  someone  will¬ 
ing  to  go  beyond  surface  answers  for  a 
GA/business  reporting  position.  Pay  in 
mid-20s.  At  least  two  years  experience 
preferred.  Send  resume  and  clips  to 
Box  0861 9,  Editor  &  Publisher. 

HIGHLY  SELF-MOTIVATED  music  news 
editor  with  strong  line-editing  skills 
wanted  for  full-time  position  working 
out  of  the  New  York  office  of  SonicNet 
Network.  SonicNet  includes  SonicNet 
Music  News  and  Addicted  to  Noise 
websites.  E-mail:  lisa@sonicnet.com  or 
fax  to  (415)  551-9970  for  more 
information. 


_ EDITORIAL _ 

IF  YOU  ARE  looking  for  an  opportunity 
to  hone  your  journalistic  skills  in  a 
beautiful  mountain  environment,  the 
Aspen  Daily  News,  a  12,000- 
circulation  paper,  is  the  place  for  you. 
We  are  looking  for  news  reporters  to 
fill  our  hard-hitting  enterprising  news¬ 
room.  Applicants  must  have  at  least 
one  year  of  daily  experience  and 
dig  up  the  news  independently. 

Please  send  resume  and  writing  sam¬ 
ples  to  Carolyn  Sackariason,  Aspen 
Daily  News,  517  E.  Hopkins  Avenue, 
Aspen,  CO  81 611. 


JOB  OPENINGS 

The  Independent  in  Gallup,  New  Mex¬ 
ico  has  two  positions  open  for 
reporters.  One  position  covers  the 
Dine'  Bureau  in  Window  Rock,  Ari¬ 
zona,  the  capital  of  the  Navajo 
Nation.  The  other  position  is  in  Gallup, 
covering  local  issues. 

Both  openings  are  challenging,  take- 
charge  positions.  The  Window  Rock 
position  includes  a  generous  housing 
allowance.  Send  resume,  clips, 
references  to  Managing  Editor,  The 
Independent,  P.O.  Box  1210,  Gallup, 
NM  87305  or  call  (800)  545-3817  for 
more  information. 


LEADING  NYC  law  firm  seeks  experi¬ 
enced  freelance  journalist  to  write/ 
develop  editorials,  commentaries,  op¬ 
ed  pieces.  Strong  sense  of  editorial 
style.  Strong  research  (NEXIS/Internet)/ 
reporting  skills.  Willing  to  apply  legal 
language/citation  form.  Consumer 
advocotes  preferred.  Fax  letter/ resume 
Attn:  WRITER  (21 2)  278-1733. 


LAKE  UFE  AND  WATER  ISSUES 

Spend  your  summers  on  the  lake,  and 
your  winters  on  hard-hitting  enterprise 
stories  that  focus  on  North  Idaho's 
lakes  and  rivers.  The  Spokesman- 
Review  is  looking  for  an  experienced 
reporter  to  cover  lake  life,  recreation 
and  water-based  issues  from  our 
Coeur  d'Alene,  Idaho,  office.  This  is  a 
high-profile  regional  beat  that  requires 
enterprise,  investigative  and  feature¬ 
writing  abilities.  We  are  a  114,000 
daily  (140,000  Sunday)  newspaper 
with  a  national  reputation  for  quality 
and  innovation.  Send  resume,  clips, 
and  a  cover  letter  explaining  your 
journalism  philosophy  to  Peggy  Kuhr, 
managing  editor.  The  Spokesman- 
Review,  999  W.  Riverside  Avenue, 
Spokane,  WA  99019.  Minimum  expe¬ 
rience  requirement:  three  years  of 
reporting  at  a  daily  newspaper. 

MANAGING  EDITOR:  Award-winning 
chain  of  12  weekly  newspapers  in 
Queens,  NY,  seeks  a  high-energy 
person  to  help  manage  newsroom. 
Strong  news  editing  and  organiza¬ 
tional  skills  a  must.  Great  opportunity 
in  metro  newspaper  environment.  Daily 
newspaper  experience  required.  Send 
resume,  clips  and  salary  requirements 
to  Steven  Blank,  Times-Ledger  News¬ 
papers,  41-02  Bell  Boulevard,  Bayside, 
NY11361. 


Faith  is  to  believe  what  we  do  not  see; 
the  reward  of  this  faith  is  to  see  what  we 
believe 

Saint  Augustine 


_ EDITORIAL _ 

MANAGING  EDITOR  For  11,000 
circulation  daily  in  Southeast  Vermont. 
We  are  seeking  a  strong  leader  to 
supervise  a  newsroom  staff  of  1 2  in  the 
pursuit  of  local  news  and  to  provide 
the  editorial  voice  of  the  paper.  A 
passion  for  local  news  and  issues  is  the 
most  important  attribute  we're  looking 
for,  but  the  ideal  candidate  should  be 
able  to  offer  copy  editing  and  page 
layout  skills  as  well.  Organizational 
skills,  photography  experience  and 
pagination  experience  are  also  impor¬ 
tant.  This  is  a  managerial  position  and 
involves  budgeting  and  management 
of  resources.  The  Reformer  is  a 
MediaNews  Group  Newspaper.  To 
apply,  send  resume  to  Richard  Macko, 
publisher,  Brattleboro  Reformer,  P.O. 
Box  802,  Brattleboro,  VT  05302.  EOE 
Phone:  (802)  254-231 1,  ext.  101 
FAX:  (802)  257-1305 
E-mail:  reform2@sover.net 


MANAGING  EDITOR:  The  Carlsbad 
Current-Argus,  New  Mexico's  best 
small  daily  newspaper,  needs  a  highly 
skilled,  experienced  and  energetic 
managing  editor  to  lead  a  9,000 
circulation  AM  paper.  Send  cover  letter 
and  resume  to  Carlsbad  Current- 
Argus,  620  S.  Main  Street,  Carlsbad, 
NM  88220.  Also,  E-mail  us  at 
argus@caverns.com  or 
Fox  us  at  (505)  885- 1 066 


MUSIC  NEWS  EDITOR  wanted  for  30- 
35  hours  a  week  of  contract  work  for 
the  online  SonicNet  Network.  SonicNet 
Network  includes  SonicNet  and 
Addicted  To  Noise  websites.  San  Fran¬ 
cisco  area  residents  only.  E-mail: 
lisa@sonicnet.com  for  more. 


MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Ft.  Lauderdale.  Strong  writing 
skills  essential.  Job  entails  planning/ 
editing  music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Andy  Van  De 
Voorde,  P.O.  Box  5970,  Denver,  CO 
8021 7.  No  calls  or  E-mail,  please 

NEWS  EDITOR 

There's  an  opening  for  a  news-wise 
News  Editor  at  The  New  Jersey  Herald, 
a  strong  local  daily/Sundoy  newspa¬ 
per  in  rural/suburban  northwest  New 
Jersey.  The  news  editor's  respon¬ 
sibilities  are  to  lead  the  evening 
copy  desk.  This  editor  must  be  adept 
with  local  news,  the  bread  and  butter 
of  this  newspaper.  This  editor  has  to  be 
willing  and  able  to  guide  reporters  with 
news  judgments  in  pursuing  the  news 
and  focusing  stories  for  swift  understan¬ 
ding.  S/he  will  oversee  other  editors  in 
creating  lively  pages,  including  wire 
pages,  with  graphics  while  achieving  a 
timely  page  now.  Reports  to  managing 
editor.  Knowledge  of  MAC  grofmics 
helpful  in  supervisory  role.  Health/life 
insurance  included  in  full  benefit 
package.  Respond  to  The  New  Jersey 
Herald,  Joe  Moszczynski,  managing 
editor,  2  Spring  Street,  Newton,  NJ 
07860. 
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EDITORIAL 

EDITORIAL 

REPORTERS  NEEDED 

SPORTS  COPY  EDITOR 

_ EDITORIAL _ 

NEWS  REPORTERS  for  13,000- 
circuloHon  daily.  Zone  2  applicants 
only.  Resume,  5  writing  samples  to  Tim 
Fonda,  managing  editor.  The  Leader- 
Herald,  8  E.  Fulton  Street,  Gloversville, 
NY  12078. 

NEWS  ROOKIES 

Features  writer  and  editorial  assistant 
for  lively  PM.  Degree,  some  experi¬ 
ence.  Talent,  energy,  reliability  vital. 
Send  letter,  resume  to  Managing 
Editor,  The  Hour,  346  Main  Avenue, 
Norwalk,  CT  06851 . 

NIGHT  CITY  EDITOR:  The  Wisconsin 
State  Journal,  with  a  90,000  daily  and 
165,000  Sunday  circulation,  seeks  a 
night  city  editor  to  direct  coverage  of 
late-breaking  news,  help  decide  play 
of  local  and  regional  stories,  zone 
copy  for  two  editions  and  work  with 
other  city  desk  editors  to  edit  stories. 
Applicants  should  be  able  to  edit  news 
stories  quickly  and  accurately,  work 
effectively  on  deadline,  exercise  sound 
and  ethical  news  judgment  and  com¬ 
municate  well  with  colleagues.  Pre¬ 
ferred  experience:  a  minimum  of  five 
years  in  daily  journalism  with  at  least 
two  years  as  an  editor.  The  State 
Journal  is  the  morning  newspaper  in 
Madison,  consistently  rated  one  of  the 
best  places  in  the  nation  to  live.  Send  a 
resume,  cover  letter  and  three 
references  by  September  14  to  Joyce 
Dehli,  city  editor,  Wisconsin  State 
Journal,  P.O.  Box  8058,  Madison,  Wl 
53708.  Fax  (608)  252-6119. 

E-mail:  jdehli@madison.com 

Affirmative  Action/ 

Equal  Opportunity  Employer 

OUTDOORS/RECREATION  REPORTER 
Experienced  reporter  to  serve  as  No.  2 
person  on  outdoors/ recreation  beat  at 
a  major  metro  daily.  Responsible  for 
features  on  the  entire  range  of  self- 
participatory  sports,  as  well  as  news  cov¬ 
erage  of  agencies  that  manage  fish, 
wildlife  and  recreational  resources.  Job 
will  include  some  editing  work.  Prior 
experience  in  this  field  of  reporting 
and  photography  is  helpful  but  not 
mandatory.  Clips,  resume  to  Steve 
Rocca,  sports  editor.  The  Times- 
Picayune,  3800  Howard  Avenue,  New 
Orleans,  LA  701 40. 

PHOTO  EDITOR,  COPY  EDITOR 

The  Star-Banner,  a  50,000-pl  us  New 
York  Times  newspaper  in  beautiful 
Ocala,  FL,  is  seeking  a  photo  editor 
and  a  copy  editor.  The  photo  editor 
will  direct  a  six  person  photography 
staff.  This  position  includes  scheduling 
staff,  coordinating  photo  coverage  and 
taking  a  leadership  role  in  digitaf  imag¬ 
ing.  A  college  degree  or  equivalent 
newspaper  experience  required.  Three 
to  five  years  of  newspaper  experience 
and  proficiency  with  Photoshop,  QuarkX¬ 
Press,  and  remote  photo  transmission 
reauired.  The  copy  editor  candidate 
will  paginate  pages  and  should  have  a 
flair  for  design.  One  year  of  newspa¬ 
per  experience  required. 

Resume  with  references  only,  no 
portfolios,  no  phone  calls.  Send  to 
Photo  Editor  Job  or  Copy  Editor  Job, 
c/o  Star-Banner,  P.O.  Box  490,  Ocala, 
FL  34478. 


_ EDITORIAL _ 

PHOTCX5RAPHER:  Greater  Niagara 
Newspapers,  a  cluster  of  four  daily 
newspapers  in  Western  New  York,  is 
looking  for  an  enterprising,  creative 
photographer  to  fill  out  its  staff.  Please 
send  resume  to  James  Neiss,  chief 
photographer.  Greater  Niagara  News¬ 
papers,  MPO  549,  Niagara  Falls,  NY 
14302-0549. 

REGION  EDITOR 

The  Citizen,  an  award-winning  16,000 
afternoon  doily,  is  seeking  a  newsroom 
leader  who  can  manage  our  stable  of 
free-lancers  and  help  direct  newsroom 
coverage  while  filling  in  on  a  geo¬ 
graphic  beat.  Great  for  a  reporter  who 
wants  to  move  to  editing  without  giving 
up  writing.  Position  works  closely  with 
a  talented  team  of  reporters,  photog¬ 
raphers,  designers  and  editors  to  put 
out  a  community  newspaper  with  the 
breadth  and  depth  of  much  larger 
paper.  Send  resume,  clips  and  1 0  local 
story  ideas  to  Managing  Editor  Alan 
Vaughn,  The  Citizen,  25  Dill  Street, 
Auburn,  NY  1 3021  or 

E-mail  to  newsroom@tds.net 

REPORTER  for  Idaho's  largest  weekly 
newspaper.  Looking  for  bright  writer, 
tenacious  story  researcher,  self-starter. 
Must  enjoy  living  in  a  mountain  ski 
resort.  B.A.  in  journalism  required,  but 
will  consider  other  degrees  plus  news¬ 
paper  experience.  Send  resume,  clips 
and  references  to  Barbara  Perkins, 
editor,  Idaho  Mountain  Express,  P.O. 
Box  1013,  Ketchum,  ID  83340. 

REPORTER:  Delaware  capital  daily 
needs  aggressive  reporter  with  strong 
values  and  commitment  to  community 
'  news.  Excellent  benefits.  Send  resume, 
clips  to  Andrew  West,  managing 
editor,  Delaware  State  News,  P.O.  Box 
737,  Dover,  DE  1 9903.  E-mail  to: 
awest@new5zap.com 

REPORTER:  Energetic,  resourceful 

writer  with  well  developed  personal 
standard  of  excellence  needed  to  cover 
cops  and  do  general  assignment  report¬ 
ing  for  23,000  PM  in  Appalachian 
Kentucky.  Degree,  2  years  of  reporting 
experience  required.  Competitive 
salary,  excellent  benefits.  Send  cover 
letter,  resume  and  clips  to  Paul  Gott- 
brath,  c/o  The  Daily  Independent, 
P.O.  Box  311,  Ashland,  KY  41105- 
0311. 

REPORTER 

Cover  municipal  government  for  The 
Register-Mail,  a  7-day  Copley  Press 
newspaper  in  Galesburg,  IL.  We  need 
a  professional  (although  this  might  be 
your  first  job)  who  can  handle  a  beat, 
write  hard  news  and  produce  bright 
features.  Great  news  community,  good 
place  to  live,  competitive  pay  and 
comprehensive  benefits.  Send  resume 
immediately  to  Robert  Harrison,  editor. 
The  Register-Mail,  1 40  S.  Prairie 
Street,  Galesburg,  IL  61 401 . 

REPORTERS  -  The  Las  Vegas  Sun  is 
seeking  government/political  writers 
with  at  least  3  years  experience  to 
cover  one  of  the  richest  news  areas  of 
the  country.  No  calls.  Send  cover  letter, 
resume  and  clips  to  Mike  Kelley, 
managing  editor.  The  Las  Vegas  Sun, 
800  S.  Valley  View  Boulevard,  Las 
Vegas,  NV  891 07. 


Hard-working,  enthusiastic  entry-level 
reporters  needed  for  immediate  open¬ 
ings  at  this  seven-day  morning  news¬ 
paper  in  the  heart  of  the  Shenandoah 
Valley.  West  Virginia's  Eastern  Panhan¬ 
dle  is  the  fastest  growing  area  in  the 
state  and  is  located  about  65  miles 
from  the  nation's  capital  and  Balti¬ 
more,  MD.  The  paper's  circulation  is 
growing,  too.  Send  resume  and  clips  to 
Maria  Lorensen,  editor.  The  Journal, 
207  W.  King  Street,  Martinsburg,  WV 
25401 . 

REPORTER 

The  Telegraph  Herald  in  Dubuque, 
Iowa  is  currently  accepting  resumes  for 
an  experienced  reporter.  We  are  a 
family  and  employee  owned  daily 
newspaper  that  offers  an  excellent 
salary  and  benefits  package.  Send 
resume  and  clips  to  Susie  Wells, 
employment/compensation  manager. 
Telegraph  Herald,  a  division  of 
Woodward  Communications,  Inc., 
P.O.  Box  688,  Dubuque,  lA  52004- 
0688.  AA/EOE.  Women  and  minorities 
are  encouraged  to  apply. 

REPORTER 

We're  seeking  an  energetic  self-starter 
to  join  our  talented  team  of  writers.  We 
want  someone  who  can  report  in-depth 
on  a  wide  variety  of  challenging  topics. 
Contact  Matt  Gerszewski,  assistant 
editor,  Minot  Daily  News,  P.O.  Box 
1 1 50,  Minot,  ND  58702.  Or  fax  (701 ) 
857-1961. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriecT  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


The  Seattle  Times  seeks  an  experienced 
sports  copy  editor  with  at  least  three 
years  of  experience  on  a  metro  daily. 
Must  be  strong  word  editor,  with  an 
eye  for  detail,  good  news  sense,  broad 
sports  knowledge  and  the  creative 
spark  to  write  punchy  headlines  and 
captions.  Ability  to  design  a  page  in  a 
pinch  a  plus;  pagination  training  will 
be  given,  if  needed.  Send  cover  letter, 
resume  and  references  to  Cathy 
Henkel,  Seattle  Times  Sports,  1120 
John  Street,  Seattle,  WA  98109-5321 , 
telephone  (206)  464-5321  or  fax 
(206)  464-3255.  Don't  hesitate  - 
we're  on  a  fast  track. 

SENIOR  REPORTER 

Business  Writer  Sought:  The  Electronic 
Commerce  Group  within  Phillips  Busi¬ 
ness  Information  is  accepting  applica¬ 
tions  for  a  seasoned  writer/reporter. 
The  successful  candidate  will  write 
about  supply  chain  and  Year  2000 
issues,  providing  insights  on  news, 
trends,  strategies  and  technologies. 
Applicants  must  demonstrate  an  ability 
to  go  beyond  tried-and-true  storylines 
and  develop  thought-provoking, 
behind-the-scenes  stories  that  make 
their  copy  “must  reads”.  The  successful 
candidate  will  produce  lively,  crisp, 
clean  and  concise  stories  without 
sacrificing  detailed,  exhaustive  cov¬ 
erage.  Salary  is  negotiable.  Require¬ 
ments:  Bachelor's  and  three-plus  years 
writing  exhaustive  news  stories.  Knowl¬ 
edge  of  electronic  commerce  or 
telecom  a  plus.  Must  juggle  tasks  and 
deadlines.  Strong  interpersonal  com¬ 
munication  skills,  as  well  as  focused 
writing  and  presentation  skills,  essen¬ 
tial.  PC  skills  (MS  Word)  a  must; 
PageMaker  a  plus.  Each  qualified 
candidate  must  submit  a  cover  letter, 
resume,  1 0  clips  and  a  list  of  references 
to: 

Phillips  Business  Information,  Inc. 

Attn:KMM 
P.O.  Box  60111 
Potomac,  MD  20859-01 1 1 
E-mail:  kmcintyre@phiHips.com 
Visit  our  web  site  at 
http://www.phillips.com 

SPORTS  COPY  EDITOR/DESIGNER 
We  value  creativity  and  enthusiasm.  If 
you  have  both,  let  us  hear  from  you. 
We  are  a  PM  daily  with  a  sports  sec¬ 
tion  voted  in  the  top  10  nationally  by 
APSE.  Send  resume  and  samples  to 
Chet  Fussman,  sports  editor,  Birm¬ 
ingham  Post-Herald,  P.O.  Box  2553, 
Birmingham,  AL  35203. 

SPORTS  COPY  EDITOR 

The  Anchorage  Daily  News  has  a  full¬ 
time  position  open  in  our  award  win¬ 
ning  sports  section.  Qualified  appli¬ 
cants  must  have  a  minimum  5  years 
daily  editing  experience,  excellent  edit¬ 
ing  and  headline  writing  skills  as  well 
as  experience  in  using  color,  graphics, 
and  design.  Send  resume,  work  sam¬ 
ples  ana  references  to  Anchorage 
Daily  News,  Attn:  Human  Resources, 
P.O.  Box  149001,  Anchorage,  AK 
99514. 
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HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR:  The  Niagara 
Gazette,  a  27,000  circulation  seven- 
day  paper  in  Western  New  York,  is 
seeking  a  strong  leader  for  its  sports 
staff.  The  paper  is  part  of  a  cluster  in 
the  Niagara  Frontier,  and  the  sports 
editor  will  be  the  lead  person  for  sports 
for  all  four  papers.  Please  send  resume 
to  Terry  Shaw,  managing  editor, 
Niagara  Gazette,  MPO  549,  Niagara 
Falls,  NY  14302-0549. 


SPORTS,  POLICE  REPORTERS:  The 
Daily  Star  (www.hammondstar.com), 
an  award-winning  and  growing 
1 5,000  six-day  PM  north  of  New 
Orleans,  needs  two  reporters  with  keen 
writing  skills  and  zeal  for  community 
news.  Send  resume,  clips  to  Lillian 
Mirando,  P.O.  Box  1149,  Hammond, 
LA  70404. 


SYSTEMS  EDITOR:  News  tech  support, 
format  writing,  troubleshooting  and 
training.  Good  salary  and  benefits. 
Need  journalism  background.  Apply  to 
Bill  Ruberry,  Richmond  Times-Dispatch, 
P.O  Box  85333,  Richmond,  VA 
23293.  wruberry@timesdispatch.com 


EDITORIAL 


SPORTSWRITER/COLUMNIST 
The  Lawrence  (KS)  Journal-World,  the 
best  20,000  circulation  daily  in  Amer¬ 
ica,  is  looking  for  a  talented  writer  who 
is  excited  about  his  or  her  profession 
and  has  something  to  say.  We  have  a 
compatible  sports  staff  of  seven.  We 
run  a  16-page  sports  section  on  Sun¬ 
day.  We  cover  the  dickens  out  of  Kan¬ 
sas  University  with  two  beat  writers  in 
place.  Same  with  local  and  area  high 
schools.  We  are  looking  for  someone 
who'll  produce  exciting  sidebars  and 
columns  on  KU  home  and  road  games. 
Someone  who  can  grab  readers  with  a 
column  on  the  K.C.  Chiefs,  a  high 
school  coach,  a  karate  kid  or  a 
horseshoe  pitcher.  Experience,  talent 
and  fire  in  the  belly  are  essential.  We 
are  a  third  generation  family  owned, 
7-day  AM  paper  with  a  great  staff, 
many  with  larger  newspaper  experi¬ 
ence.  Check  our  website: 

www.ljworld.com 

Contact  sports  editor  Chuck  Woodling 
at  cwoodling@ljworld.com  or  (785) 
832-71 47  or  Lawrence  Journal-World, 
609  New  Hampshire,  Lawrence,  KS 
66044.  Fax:  (785)  843-4512. 


EDITORIAL 


THE  BURLINGTON  Times-News,  a 
28,000  circulation  AM  in  North  Caro¬ 
lina's  most  dynamic  region,  has 
immediate  openings  for  a  night-shift 
REPORTER  and  news  and  sports  COPY 
EDITORS  with  QuarkXPress  experi¬ 
ence.  We're  looking  for  applicants 
who  like  the  pressure  of  working  in  a 
competitive  market  and  want  to  grow 
in  their  jobs.  Send  resume  and  work 
samples  to  Editor,  Times-News,  707  S. 
Main  Street,  Burlington,  NC  27215. 
For  information  on  the  area,  go  to: 
www.thetimesnews.com 


THE  COMMONWEALTH,  a  6-day 
daily  serving  the  heritage-rich  Missis¬ 
sippi  Delta,  needs  a  reporter.  Cover 
government,  cops,  schools,  write  fea¬ 
tures.  Send  resume,  clips  to  Green¬ 
wood  Commonwealth,  P.O.  Box  8050, 
Greenwood,  MS  38930  or 
E-mail:  miller@gwcommonwealth.com 


THE  DAILY  ITEM,  a  28,000  circulation 
newspaper  in  central  Pennsylvania,  is 
seeking  a  sparts  reporter  to  cover  a 
sports  rich  area  with  emphasis  on 
scholastic  sports  but  which  also 
includes  Big  Ten  basketball,  Penn  State, 
and  Bucknell  University  sports.  Please 
send  cover  letter,  clips,  and  resume  to 
Charlie  Lentz,  sports  editor.  The  Daily 
Item,  200  Market  Street,  P.O.  Box  607, 
Sunbury,  PA  1 7801 . 


EDITORIAL 


THE  DENVER  POST,  Colorado's  state¬ 
wide  newspaper,  is  seeking  a 
versatile,  competitive  business  reporter 
who  is  adept  at  aggressive  beat  cov¬ 
erage,  telling  stories  well  and  explain¬ 
ing  complex  issues.  Our  immediate 
need  is  for  a  reporter  to  cover  the 
health-care  industry,  with  an  emphasis 
on  consumer  issues.  Contact  Business 
Editor  Dan  Meyers,  The  Denver  Post, 
1 560  Broadway,  Denver,  CO  80202. 

(303)  820-1306 
business@denverpost.cam 


THE  ELGIN  COURIER-NEWS  seeks  an 
experienced  reporter.  Strong  writer 
preferred.  Excellent  salary /benefits. 
Resume,  clips  to  Dennis  Robaugh,  P.O. 
Box  531,  Elgin,  IL60121. 


THE  PEKIN  DAILY  TIMES,  an  award¬ 
winning  1 5,000  six-day  PM  daily  near 
Peoria,  IL,  seeks  a  highly-mativated 
reporter  to  cover  city  government, 
news  features  and  human  interest 
staries.  Applicants  may  be  recent 
graduates  or  seasoned  journalists. 
Superior  writing  and  reporting  skills 
required.  A  masters  degree  in  journal¬ 
ism  is  preferred  but  not  required. 

Send  resume  and  writing  samples  to 
Editor  Joel  Steinfeldt,  Doily  Times,  P.O. 
Box  430,  Pekin,  IL61555. 


E&P  runs  monthly  recruitment  features  and  special  sections  highlighting 
issues  that  affect  Human  Resource  professionals  at  newspapers. 

To  place  an  advertisement  in  any  of  these  sections  call  the  E&P  Classified 
Department  (212)  675-4380.  Ext.  171  or  173. 

_ 1998  Recruitment  &  HR  Features; _ 

Issue  Dates:  Space  Deadlines: 

SEPTEMBER  19  SEPTEMBER  9 

OCTOBER  17  OCTOBER  7 

NOVEMBER  21  NOVEMBER  1 1 

DECEMBER  19  DECEMBER  9 


THE  SPARTANBURG  Herald-Journal,  a 
60,000-circulation  daily  in  the  New 
York  Times  Regional  Newspaper 
Group,  seeks  a  sports  copy  editor/ 
page  designer  with  2-3  years  experi¬ 
ence.  We're  looking  for  candidates 
who  can  produce  clean  page  designs 
and  snappy  headlines  on  a  daily 
deadline.  Applicants  who  have  experi¬ 
ence  with  QuarkXPress  and  Microsoft 
Word  are  preferred.  Spartanburg,  nes¬ 
tled  in  the  South  Carolina  Upstate,  is 
within  easy  driving  distance  of  the 
Smoky  Mountains,  the  beach,  Atlanto 
and  charlotte. 

Please  send  a  cover  letter  and  resume 
to  Jim  Fair,  sports  editor,  Herald- 
Journal,  P.O.  Box  1657,  Spartanburg, 
SC  29304-1657.  Applications  also 
may  be  faxed  to  (864)  594-6350  or  E- 
mailed  to  newsdesk@teleplex.net 


TOP-NOTCH  SPORTS  DESK 
Downstate  Illinois'  largest  daily  seeks 
top-shelf  skills  —  copy-editing,  design, 
headline-writing,  pagination  —  for  sec¬ 
tion  serving  a  thriving  sports  com¬ 
munity.  Send  cover  letter,  resume  and 
references,  design  and  headline  clips 
ta  Kirk  Wessler,  sports  editor.  Journal 
Star,  1  News  Plaza,  Peoria,  IL  61 643. 


WE'RE  LCXXING  for  someone  seeking 
adventure  an  the  last  frontier  with  a 
firm  grasp  of  Illustrator,  QuarkXPress 
and  Photoshop.  You  must  be  able  to 
gather  information  independently  and 
distill  it  into  a  strong  visual  package. 
Send  work  samples  and  resume  to 
Anchorage  Daily  News,  Attn:  Human 
Resources,  P.O.  Box  149001,  Ancho¬ 
rage,  AK  9951 4-9001 . 

WRITER/URBAN  PLANNER 

Small  but  growing  research/publishing 
firm  seeks  writer/editor.  3-5  years 
solid  journalism  experience,  plus 
interest/experience/training  in  urban 
and  environmental  planning.  Attractive 
Southern  California  location.  Reply  to 
Box  08623,  Editor  &  Publisher. 
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HELP  WANTED 


THE  TUSCALOOSA  NEWS,  a  39,000 
circulation  New  York  Times  Regional 
Newspaper  in  the  home  of  The  University 
of  Alabama  and  Mercedes-Benz,  has  two 
openings  for  editors: 

CITY  EDITOR:  Seeking  energetic  person 
who  can  motivate  staff  of  1 1  reporters. 
Leadership  and  people  skills,  creative 
story  ideas,  and  strength  in  writing  and 
editing  required.  Two  to  four  years 
supervisory  experience  preferred. 

BUSINESS  EDITOR:  Savvy  editor-reporter 
with  strong  writing,  editing  and  computer 
skills.  Ideal  for  editor  wanting  to  do  more 
writing  or  reporter  wanting  to  move  into 
management.  Knowledge  of  automotive 
industry  a  plus.  QuarkXPress  skills,  four 
years  writing  experience  preferred. 

Send  resumes  and  samples  of  your  work 
to  Bruce  Giles,  executive  editor.  The 
Tuscaloosa  News,  P.O.  Box  20587, 
Tuscaloosa,  AL  35402-0587. 


INFORMATION  SYSTEMS 

ADMARC  PROGRAMMER 

The  Fayetteville  Observer-Times  is  in 
search  of  a  qualified  candidate  to  fill 
the  role  of  Admarc  Programmer/ 
Analyst.  The  ideal  candidate  would 
have  several  years  of  Admarc  and  AS/ 
400  Cobol  programming  experience. 
The  ability  to  work  closely  with  advertis¬ 
ing  and  billing  are  essential  skills.  A 
strong  systems  analysis  background 
will  enhance  your  ability  to  succeed. 
Please  call,  mail,  fax  or  E-mail  your 
resume  and  salary  history  to: 

Fayetteville  Observer-Times 
attn:  Bill  Steigerwald 
Director  Information  Systems 
458  Whitfield  Street 
Fayetteville,  NC  28302 
(910)486-3507 
(910)  486-3544  (fax) 
bsteiger@fayettevillenc.com 


MARKETING 


INFORMATION  SYSTEMS 


CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 

E-mail  resume  to:  hr@cnicorp.com 
Please  include  your  name 
on  the  subject  line. 


DIREaOR  OF  FIELD  OPERATIONS 
CNI,  a  leading  systems  integration 
company  servicing  the  publishing 
industry,  is  looking  for  a  take  charge 
person  to  direct  and  manage  a  high 
energy  field  installation  team  who 
install  pre-press  systems  for  newspa¬ 
pers.  Responsibilities  include:  project 
management,  scheduling,  and  coor¬ 
dination  with  home  office  production 
staff.  Travel  is  required.  Knowledge  of 
pre-press  and  networking  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 
or  fax  to  (603)  672-6633. 

Please  include  your  name  on 
the  subject  line. 


THE  SEAHLE  TIMES 
INFORMATION  SPECIALIST/ 
REFERENCE  LIBRARIAN 

The  Seattle  Times  (227K  daily;  505K 
Sunday)  seeks  an  information 
specialist/ reference  librarian  to  help 
acquire,  maintain  and  promote 
information  services  in  its  newsroom. 
Strong  computer  skills  are  required, 
plus  the  ability  to  take  on  challenging 
research  projects,  coach  beat  reporters 
and  work  closely  with  renowned 
investigative  team.  Requirements:  4- 
year  college  degree,  preferably  with 
research  background  and  experience 
in  the  news  or  other  deadline-oriented 
business.  Must  be  expert  at  searching 
online  services  such  as  Nexis  and 
Dialog,  and  must  be  familiar  with  pub¬ 
lic  records.  Experience  with  web  build¬ 
ing  and  PC  databases  desirable.  The 
Times  is  a  Pulitzer  Prize-winning,  fam¬ 
ily  owned  newspaper  with  excellent 
benefits.  Send  cover  letter  and  resume 
to  Patricia  Foote,  assistant  managing 
editor.  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA981 11. 


MARKETING 


Marketing  Manager 


Bill 


The  New  Music  Showcase 


This  New  York  based  entertainment  company  is  dedicated  to 
breaking  new  ground  by  connecting  tomorrow's  hit  artists  to 
the  industry  and  consumers  via  the  Internet.  We  are  seeking 
an  innovative  copywriter  with  successful  marketing 
experience.  Advertising  agency  experience  and  familiarity 
with  (semi-)  professional  recording  industry  a  plus.  Creativity 
and  vision  is  key.  E-mail:  awuerfel@billboardtalentnet.com  or 
fax  resume  and  copy  samples  to  (212)  757-2041. 


INFORMATION  SYSTEMS 


CIRCULATION  INFORMATION 
SYSTEM  MANAGER 

The  Virginian-Pilot  has  an  opening  for 
a  Circulation  Information  System  Man¬ 
ager.  This  position  will  be  responsible 
for  utilization  of  GEAC's  VYorld  Class 
series  circulation  system.  The  position 
will  be  responsible  for  user  support, 
data  management,  and  helping  circula¬ 
tion  with  sales  and  marketing  analysis. 
Other  duties  will  include  subscriber 
sales  and  retention  analysis  utilizing 
our  VisionShift  database  marketing 
system. 

The  candidate  must  have  a  proven 
record  of  accomplishments  using 
GEAC's  circulation  system  and  a  work¬ 
ing  knowledge  of  Microsoft  Access  and 
Excel.  Knowledge  of  Mapinfo  and/or 
UNIX  is  desired  but  not  necessary. 

Come  see  why  Money  Magazine 
recently  selected  Norfolk/Virginia 
Beach  as  the  #1  metropolitan  area  for 
quality  of  life. 

Interested  candidates  should  submit  a 
resume  to: 

Pam  Smith-Rodden 
Circulation  Director 
The  Virginian-Pilot 
1 50  West  Brambleton  Avenue 
Norfolk,  VA  23501 

Fax:  (757)  622-2591 
An  Equal  Opportunity  Employer 


MAILRCXDMAND 
CIRCULATION  MANAGER 

Zone  2.  Opportunity  for  experienced 
manager,  well-versed  in  GMA  SLS- 
1 000  operations  and  maintenance,  1  st 
and  3rd  class  postal  regulations.  Com¬ 
puter  knowledge  a  plus.  Bilingual 
English-Spanish  desirable.  Attractive 
compensation  package.  Resumes,  with 
salary  history,  in  confidence  to  Suffolk 
Life  Newspapers,  P.O.  Box  9167, 
Riverhead,  NY  11901,  or  FAX  (516) 
369-5930,  attn:  IBK. 


MARKET  RESEARCH 


DATABASE  MARKETING  MANAGER 
The  San  Antonio  Express-News  is  look¬ 
ing  for  a  Database  Marketing  Man¬ 
ager  to  assist  its  Advertising  depart¬ 
ment  in  new  business  development.  The 
position  requires  a  4-year  degree  from 
an  accredited  college  or  university  in  a 
related  field,  two  or  more  years  of 
experience  in  database  marketing.  The 
candidate  will  research  and  recom¬ 
mend  list  selection,  set  up  and  manage 
the  merge/purge  process  and  track  the 
results  of  direct  mail  campaigns.  Knowl¬ 
edge  of  Access,  SQL,  Excel  and 
Mapinfo  is  preferred.  The  San  Antonio 
Express-News  is  an  Equal  Opportunity 
Employer.  Please  address  your  resume 
to: 

San  Antonio  Express-News 
Human  Resources 
P.O.  Box  21 71 

Son  Antonio,  TX  78297-2 1 71 


Classified  Advertisers:  If  you  don't 
see  a  category  that  fits  your  needs, 
please  call  us  at  (212)  675-4380 
ext.  171, 173 


MARKETING 


DATABASE  MARKETING  MANAGER 

The  Virginian-Pilot  has  an  opening  for 
a  Database  Marketing  Manager.  This 
position  will  be  responsible  for  building 
a  marketing  database  utilizing  GEAC's 
VisionShift  database  management 
system.  The  position  will  be  responsible 
for  creating,  maintaining  and  measur¬ 
ing  the  results  of  targeted  subscriber 
sales  and  retention  campaigns.  Other 
initiatives  will  be  aimed  at  generating 
incremental  advertising  revenue  utiliz¬ 
ing  targeted  sales.  Initial  projects  will 
include  linking  all  internal  databases  to 
the  VisionShift  system,  selecting  and 
importing  external  data  as  appropriate. 
Later  projects  will  be  aimed  at  utiliz¬ 
ing  the  database  to  generate  addi¬ 
tional  revenue  and  subscriber  reten- 


The  candidate  must  have  a  proven 
record  of  accomplishments  in  targeted 
sales  campaigns  and  strong  inter¬ 
personal  skills.  Demonstrated  knowl¬ 
edge  of  Microsoft  Access  and  Excel 
or  VisionShift  is  highly  desired 
but  not  required.  Knowledge  of  Mapinfo 
is  a  plus. 

This  is  a  high  visibility  position  with  lots 
of  room  to  grow.  The  successful  candi¬ 
date  will  have  an  opportunity  to  create 
a  database  marketing  effort  from  the 
ground  up.  Come  see  why  Money 
Magazine  recently  selected  Norfolk/ 
Virginia  Beach  as  the  #1  metropolitan 
area  for  quality  of  life. 

Interested  candidates  should  submit  a 
resume  to: 

D.R.  Carpenter  III 
Vice  President/ (General  Manager 
The  Virginian-Pilot 
1 50  West  Brambleton  Avenue 
Norfolk,  VA  23501 

Fax:(757)622-2591 
An  Equal  Opportunity  Employer 
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HELP  WANTED 


MARKETING 


TIMES  HERALD  RECORD,  located  70 
miles  north  of  NYC,  has  two  openings 
in  the  Marketing  Department. 

RESEARCH  SPECIALIST  -  candidate  will 
gather  and  organize  market  data  for 
our  advertising,  circulation  &  editorial 
departments.  Total  management  of 
primary  and  secondary  research  from 
design  to  presentation  of  results.  Will 
alert  senior  management  to  changing 
market  conditions  and  emerging 
trends.  5  years  experience  in  media 
research  with  strong  math/statistics 
and  analytical  skills  required.  MS 
Excel,  presentation  and  communication 
skills  required. 

SPECIAL  SECTION  SPECIALIST  -  can¬ 
didate  will  be  responsible  for  the  pro¬ 
duction  of  Times  Herald-Record  Special 
Publications  from  start  to  completion. 
Will  develop  content  strategies  and 
graphic  layouts.  Will  write  editorial 
copy,  create  headlines,  select,  edit, 
crap  and  layout  art/ photos  for  content 
use.  3-t-  years  editorial  experience 
required.  Knowledge  of  AP  &  Dewor 
systems  and  QuarkXPress  required. 
Flexible  hours  to  complete  projects. 
Manager  skills  a  plus.  We  offer  com¬ 
petitive  salary  and  benefits.  Send 
resume  and  salary  requirements  to 
Times  Herald  Record,  Human  Resources 
Department,  P.O.  Box  2046,  40  Mul¬ 
berry  Street,  Middletown,  NY  1 0940. 

EOE 


NEW  MEDIA 


NEW  MEDIA  COORDINATOR 
The  Sioux  City  (lA)  Journal  (50,000 
circulation)  is  looking  for  the  ideal 
individual  to  guide  the  development  of 
our  just  created  new  media  depart¬ 
ment.  The  primary  emphasis  of  this 
department  will  be  classified.  We  have 
purchased  the  full  compliment  of  Infinet 
classified  products  and  are  interested 
in  the  creation  of  top  flight  verticals  in 
the  areas  of  employment,  real  estate 
and  automotive.  This  position  will  have 
responsibility  for  assisting  in  the  devel¬ 
opment  of  the  verticals,  establishing 
products  for  sale  along  with  pricing 
structures,  and  making  sales  in  the 
areas  of  real  estate  and  automotive. 
The  position  will  report  to  the  Classified 
Advertising  Director. 

The  ideal  candidate  will  have  both 
newspaper  advertising  sales  and  new 
media  experience,  an  abundance  of 
initiative,  and  the  desire  to  “get  things 
done  yesterday". 

We  offer  a  highly  competitive  salary 
and  benefits  package  and  the 
opportunity  to  experience  a 
midwestern,  "heart  of  America”  life¬ 
style  in  a  city  set  at  the  confluence  of 
three  rivers  and  the  crossroads  of  three 


The  Sioux  City  Journal  is  an  Equal 
Opportunity  Employer.  We  require  a 
pre-employment,  post  job  offer  drug 


To  apply,  please  send  or  E-mail  resume 
and  cover  letter  to: 

Sioux  City  Journal 
P.O.  Box  118 
Sioux  City,  lA  51 1 02 
Attn:  Cindy  Sease 

E-mail:  csease@siouxcilyjournal.com 


PHOTOGRAPHY 


PHOTO  TECHNICIAN, 

CYAN  GOT  YOU  DOWN? 

Have  you  been  processing  hundreds  of 
mugs  and  thinking  if  you  take  the  cyan 
out  of  the  mayor's  face  one  more  time, 
you'll  scream?  What  if  you  were 
encouraged  to  put  the  mayor's  mug  in 
an  infographic  or  page  layaut?  Would 
it  still  be  boring? 

Would  you  like  a  job  where  you  could 
use  your  Photoshop,  Freehand,  and 
QuarkXPress  skills  to  help  create  the 
best  visuals  for  our  readers?  If  you 
would,  WE  WANT  YOU!  Stars  and 
Stripes,  a  daily  First  Amendment 
newspaper  for  the  U.S.  military 
overseas,  has  openings  for  full-time 
photo/graphic  techs  in  Washington, 
DC. 

If  you  are  a  photographic  jack-of-all- 
trades  and  practice  ethical  journalism, 
you  could  become  part  of  our 
dynamic,  creative  team.  Our  depart¬ 
ment  will  handle:  preparing  photos  for 
pre-press  (this  is  not  a  shooting  posi¬ 
tion);  creating  maps,  infographics  and 
illustrations,  and  designing  pages  for 
publication.  Yes,  we'll  do  it  all  and  do 
it  well  because  our  readers  deserve  it. 

You'll  need  to  have  strong  skills  in 
either  Freehand  or  Illustrator,  and 
QuarkXPress,  and  be  expert  in  using 
Photoshop.  In  return,  we'll  offer  a 
salary  range  of  $30,C)00  to  $45,000, 
full  benefits,  a  cubicle  and  nameplate, 
your  own  loupe,  a  challenging  but  fun 
working  environment,  and  most  impor¬ 
tantly,  creative,  talented  people  to  feed 
off  of. 

If  you  are  an  energetic,  self-starter  who 
has  a  lot  to  contribute  to  our  photo/ 
graphics  team  please  send  resume, 
three  examples  of  your  work,  and  a 
cover  letter  describing  how  your  skills 
would  benefit  our  readers,  to  NAF 
Personnel  Office,  Building  1 1 ,  Room  2- 
106  WRAMC,  Washington,  DC 
20307-5001.  Applications  must  be 
received  by  September  15,  1998. 
Stars  and  Stripes  is  an  equal 
opportunity  employer. 

Fax:  (202)  782-7607 
E-mail:  webbs@stripes.osd.mil 

j  PRE$SR(X)M 

i  COMMERCIAL  PRINTER  looking  for 
:  single  width  web  offset  press 
j  operators.  We  print  lots  of  color  and 
:  are  growing  over  20'^  per  year. 
;  Supervisory  opportunities.  Full  benefits. 
:  Send  resume  to  Personnel  Department, 
:  P  &  P  Press,  Inc.,  6513  N.  Galena 
:  Rood,  Peoria,  IL  61 61 4. 


PRESSROOM 


PRESS  OPERATOR 

Advancement  opportunity,  excellent 
benefits,  401  (k),  clean  modern  facility, 
great  pay.  Applicants  should  have 
Goss  Community  or  similar  press  run¬ 
ning  experience.  Send  resume  or  call 
CM  Printing,  5253  Sinclair  Road,  Col¬ 
umbus,  OH  43229.  (614)  885-6020. 
All  replies  confidential.  EOE 


NIGHT  PRESSROOM  FOREMAN 

The  Scranton  Times/Tribune,  a  family 
owned  newspaper  in  scenic  North¬ 
eastern  Pennsylvania,  is  looking  for  an 
experienced  press  person  to  run  our 
night  side  operation.  We  print  both 
AM  and  PM  editions,  along  with 
weekly  commercial  printing.  The  can¬ 
didate  must  have  at  least  10  years 
experience  in  newspaper  printing  and 
some  experience  in  supervision.  Must 
possess  strong  interpersonal  and  com¬ 
munications  (training)  skills  along  with 
mechanical  and  trouble  shooting 
aptitude.  Should  be  PC  literate  and  be 
familiar  with  working  in  a  unionized 
environment.  Double  width  experience 
a  must  and  knowledge  of  Goss 
Headliner  offset  press  a  plus  but  not 
necessary. 

The  position  reports  directly  to  the 
Pressroom  Supervisor.  Responsibilities 
include  working  closely  with  press 
supervisor  on  quality  control,  planning, 
training,  preventive  maintenance  and 
job  performance  evaluations. 

Interested  opplicants  should  send  their 


Bill  Nish 

Human  Resources  Manager 
Scranton  Times/Tribune 
1 49  Penn  Avenue 
Scranton,  PA  1 8503 
or  E-mail  printing@scrantontimes.com 

PRODUCnON/TECH 


SEND  E&P  BOX  REPLIES  TO; 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  1001 1 


PRESSR(X>M 


PRESSROOM  MANAGER 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  seeking  an 
experienced  press  manager  with  prov¬ 
en  leadership  ability  to  oversee  the 
pressroom  operation,  including  plan¬ 
ning  and  directing  pressroom  activities, 
daily  pressruns,  expense  budgets,  qual¬ 
ity  improvement,  employee  perfor¬ 
mance  reviews  and  recognition, 
and  other  pressroom  issues.  Must  have 
minimum  five  years  experience  leading 
press  operations;  offset,  flexo,  double¬ 
wide  press  background  preferred.  Suc¬ 
cessful  candidate  will  have  strong 
communication  skills  to  provide  clear 
and  consistent  direction  for  a  staff  of 
35,  knowledge  of  PC  programs  (Office 
97,  Word  &  Excel),  and  college 
d^ree  or  equivalent  training  in  related 

Competitive  salary  and  excellent 
benefit  package,  including  medical, 
dental,  vision,  life,  retirement  and 
401  (k)  with  company  match. 

If  you  meet  the  above  qualifications 
and  thrive  on  meeting  team  goals 
under  deadline  pressure.  E-mail  to: 

resume@fresfK3bee.com 
or  mail  resume  and  cover  letter  before 
September  25  to  THE  FRESNO  BEE, 
Human  Resources  Department,  1 626  E 
Street,  Fresno,  CA  93786.  An  Equal 
Opportunity  Employer. 


PRESS  SUPERVISOR 

The  Sun  Herald  on  the  beautiful  Gulf 
Coast  in  Biloxi,  MS,  is  looking  for  a 
press  supervisor  to  run  a  Headliner 
:  Offset  press  crew.  Successful  candi- 
j  dates  must  hove  a  commitment  to  qual- 
:  ity,  good  communication  skills  and 
j  must  be  able  to  work  nights.  Excellent 
I  benefits  package.  Send  salary  history 
I  and  resume  to  Pressroom  Manager, 
I  c/o  The  Sun  Herald,  P.O.  Box  4567, 
j  Biloxi,  MS  39535. 

i  PRODUCTK?N/TECH 


ASSISTANT  FOREMAN 

The  Baltimore  Sun  is  seeking  an  experienced  Assistant  Foreman 
for  our  Newspaper  Packaging  operation.  This  position 
involves  hands-on  responsibility  for  operating  and  managing  an 
SLS  2000  machine  and  crew.  Duties  will  include  the  completion  of 
production/shift  reports  and  helping  to  maintain  a  safe,  productive 
work  environment. 

Qualified  applicants  will  have  3-5  years  previous  supervisory 
experience  in  a  newspaper  operation  with  a  proven  track  record  in 
production  management,  be  experienced  in  supervising  in  a  Union 
environment,  and  computer-literate  with  Microsoft  Office 
experience  preferred  but  not  required.  Ability  to  adhere  to  daily 
production  deadlines  a  must. 

We  offer  a  competitive  compensation  and  benefits  package  that 
includes  medical,  dental,  vision,  a  401(k)  plan  and  a  bonus 
incentive  program.  Interested  candidates  must  submit  a  resume 
and  cover  letter  to: 


THE  BALTIMORE  SUN 


Sun  Park  Plant,  MAP 

300  E.  Cromwell  Street,  Baltimore,  MD  21230 
Fax:  (41 0)  385-721 2,  E-mail:  barbara.jones(§)baltsun.com 
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HELP  WANTED 


_ PRESSRCX?M _ 

PRESSROOM  MANAGER 

Opportunity  for  hands-on  foreman, 
expert  in  single-width,  process  color, 
offset  press  supervision,  operation,  and 
maintenance.  Newspaper,  commercial 
web  management  experience  required. 
Computer  knowledge  a  plus.  Bilingual 
English-Spanish  desirable.  Two  press 
lines  plus  platemaking.  Attractive  com¬ 
pensation  packages.  Resumes,  with 
salary  history  to  Suffolk  Life  Newspa¬ 
pers,  P.O.  Box  9167,  Riverhead,  NY 
1 1 901 ,  or  FAX  (516)  369-5930,  attn: 
IBK. 


PRODUaiON/TECH 

CREATIVE  SERVICES  SUPERVISOR 

The  Daily  Bulletin,  an  80,000  circula¬ 
tion  daily  located  in  Ontario,  East  of 
L.A.,  is  seeking  a  Creative  Services 
Supervisor.  Qualifications  include  3-5 
years  of  newspaper  production  experi¬ 
ence,  Macintosh  literate  with  knowl¬ 
edge  of  QuarkXPress  and  Photoshop. 
Thorough  knowledge  of  prepress,  color 
printing  and  pagination  procedure  is 
required.  Previous  supervisory  experi¬ 
ence  preferred.  Successful  applicant 
must  be  able  to  work  evening  and 
weekend  hours. 

Send  resume  and  salary  history  to: 
Human  Resources  Department 
2041  E.  Fourth  Street 
Ontario,  CA  91 761 

Final  employment  consideration  con¬ 
tingent  upon  drug  screen  results.  We 
are  an  Equal  Employment  Opportunity 
Employer. 


PRODUaiON  MANAGER 

South  Jersey  Newspapers  Company,  a 
division  of  MediaNews  Group,  has  an 
immediate  opening  for  a  hands-on 
Production  Manager. 

Responsibilities  include  pre-press, 
press,  and  mailroom  operations  at  two 
printing  facilities  for  three  dailies  and 
commercial  print  operation. 

This  is  an  exciting  and  challenging  posi¬ 
tion  where  dramatic  and  measurable 
results  are  waiting  for  your  direction 
and  leadership. 

Successful  candidate  will  have  Goss 
Urbanite  running  experience  or 
thorough  knowledge  of  offset  printing 
methods,  working  knowledge  of  Mac 
applications  for  ad  and  news  composi¬ 
tion  and  pagination. 

If  you're  a  no-nonsense,  hands-on 
Production  Manager  looking  for  an 
exciting  opportunity,  fax  me  your 
resume  and  salary  history  at 
(609)  845-6814 
E-mail  to  bhopwd@aol.com 
or  send  to  Barry  Hopwood,  publisher. 
South  Jersey  Newspapers  Company, 
309  South  Broad  Street,  Woodbury, 
NJ  08096. 


PRODUaiON/TECH 

PRODUaiON  DIREaOR 

For  a  Macintosh-literate,  people- 
centered,  we-can-do-that  leader  famil¬ 
iar  with  newspaper  production,  this  is 
a  rare  chance  to  shape  history.  We're 
an  independently-owned  21,000 
circulation  daily  in  America's  No.  1 
medium-sized  city.  We  need  a  great 
Production  Director  who  can  help  us 
fulfill  a  team  vision  to  be  the  best 
media  company  in  northwestern  Wash¬ 
ington.  Send  cover  letter  and  resume  to 
Human  Resources,  Skagit  Valley 
Herald,  P.O.  Box  578,  Mount  Vernon, 
WA  98273. 


_ SALES _ 

CALL  CENTER  SALES  MANAGER 

Orange  County's  leading  newspaper  is 
seeking  an  individual  with  minimum  5 
years  Sales/Marketing  Business  Man¬ 
agement  experience  to  staff,  d'rect  and 
manage  the  business  activities  of  a 
diverse  sales  organization  to  sustain 
revenue,  volume,  market-share  and 
customer  growth  in  defined  markets 
and  customer  groups;  Consumer 
Telemarketing  Commercial  Classified 
and  Community  Newspapers.  A  self¬ 
starter  with  strong  organizational  and 
project  management  skills.  Strong 
leadership  ability,  people  skills,  motiva¬ 
tional  techniques,  initiative  and  follow 
through.  Excellent  oral  and  written 
communication  skills.  Knowledge  of 
Inbound/Outbound  Call  Centers.  Send 
resume  to  Tracy  Shannon,  The  Qrange 
County  Register,  P.O.  Box  1 1 626, 
Santa  Ana,  CA  9271 1 . 


NVS  is  a  leading  technology  provider 
to  the  publishing  industry.  We  are 
known  for  our  ethical  partnership  style 
approach  to  sales,  commitment  to  our 
word,  superior  products,  marketing 
and  direction.  Our  business  focus  is 
voice  personals  with  a  product  line  that 
includes  state  of  the  art  audiotex 
sytems  including  real  estate  lines  and 
carlines.  Our  popular  personals 
Internet  site  leads  the  industry,  provid¬ 
ing  our  partnering  papers  with  high 
traffic  and  in-demand  content. 

We  are  building  a  sales  team  for  an 
exciting  new  business  opportunity  for 
the  publishing  industry.  We  want 
highly  motivated  self-starters  who  can 
advise  as  well  as  sell.  Candidates  must 
have  direct  sales  experience  and  knowl¬ 
edge  and  relationships  within  the  pub¬ 
lishing  industry.  Relocation  is  not 
required. 

If  the  opportunity  to  be  on  the  cutting 
edge  of  new  technology  interests  you, 
we  can  provide  maximum  satisfaction 
and  compensation  in  return  for  energy 
and  motivation. 

Send  inquiries  to  Lynda  Maywalt,  Vice 
President,  Newspaper  Voice  Services, 
1 1 50  Wehrle  Drive,  Williamsville,  NY 
14221.  Call  (71 6)  626- 1870  or 

E-mail:  mmaywalt@date-maker.com 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING! 


Use  the  best  read 
Classifieij  Ad  Pages 
in  the  industry 

E&P's  Classified  Section  is  where  you'll 
find  the  used  equipment  you  need,  discover 
new  employment  opportunities,  get  a  feel  for 
who’s  hiring  where,  find  the  key  profession¬ 
als  to  make  your  newspaper  run,  sell  your 
used  equipment,  locate  industry  service 
providers,  even  buy  or  sell  your  newspaper 
business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX;  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 
Mail:  E&P  Classified  Ads,  1 1  West  19th  Street,  New  York,  1001 1 
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CUSSIFIED  ADVERTISING 
INFORMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 

the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . 

. . .  $110  pci 

2-5  weeks . 

. .  .$105  pci 

6 -13  weeks . 

. . .  $100  pci 

14-26  weeks . 

...  $  95  pci 

27-52  weeks . 

...  $  90  pci 

PAYMENT 


Make  check  payable  to  Editor&_ Publisher 
BSSErSmI  charge  to  your  American  Express. 
VtsA  MasterCard  or  Visa.  Please  supply  name 

■mamh  on  card,  account  number,  expiration  date 
and  card  holder’s  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


ADMINISTRATIVE 


EXPERIENCED  daily,  weekly,  business 
journal  publisher.  Versafile,  profitable, 
revenue  getter.  Community  minded. 
Reply  Box  08620,  Editor  &  Publisher. 


ENTHUSIASTIC  journalist  seeks  report¬ 
ing/editing  position  with  daily  news¬ 
paper  or  magazine.  Was  a  city  editor 
tor  close  to  two  years  with  lllinais  pub¬ 
lishing  group  which  published  34 
newspapers.  I  am  diligent,  detail 
oriented,  a  great  interviewer  and 
reporter  and  do  not  shy  from  any 
story.  $35-$40K  to  start.  Prefer  Chi¬ 
cago  area.  Cover  features,  human 
interest  topics,  as  well  as  politics,  edu¬ 
cation  and  police.  I  am  currently  a 
police  reporter  for  a  Connecticut 
weekly.  Moving  to  Chicago  very  soon. 

Manzimo@aoT.cc)m 


EXECUTIVE  EDITOR 

Aggressive,  award-winning  editor 
seeks  top  spot  or  senior-level  post  on 
quality  Zone  2  daily.  Packaging,  staff 
motivation  and  local  news  are  my 
specialties.  Write  in  confidence  to  Box 
0861 6,  Editor  &  Publisher. 


EXPERIENCED  award-winning  editor/ 
writer  seeks  new  career  challenge  with 
specialty  publication.  Willing  to 
relocate.  (305)  891-2595 


I  HAVE  1 5  years  of  writing,  editing 
and  opinion-making  experience  with 
major  metro  newspapers.  Conservative 
to  moderate.  News  and  sports  commen¬ 
tary.  Seek  position  as  columnist.  Reply 
to  Box  083 1 2,  Editor  &  Publisher. 


INNOVATIVE  WRITER  whose  stories 
have  been  nationally  syndicated  seeks 
fresh  writing  opportunity.  Reply  to  Box 
08605,  Editor  &  Publisher. 


MAD  SOCIAL  Commentary  Columnist 
looking  for  weekly  newspaper  to  house 
my  wacky,  Fran  Leibowitz  on  acid 
voice.  Rossi  at  (212)  436-0872. 

E-mail:  RossiNYC@aol.com 


NEED  LOCAL  EDITORIALS?  Retired 
editorialist  will  write  them  for  your 
small  daily  or  weekly.  Reasonable 
rates.  Reply  to  Box  08617,  Editor  & 
Publisher. 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mecliainfo.com  anytime. 


EDITORIAL 


NOVELIST  SEEKS  COLUMN.  Writes 
humor,  living,  features,  more.  Open  to 
suggestions.  Experienced  page  design¬ 
er.  (305)  759-4029. 

adlib@herald.infi.net 


SEEKING  CHANGE  OF  scenery.  Expe¬ 
rienced  editor/ reporter  seeks  editorial 
position  with  top-quality  community 
paper.  Zone  5.  Dave  (319)  653-7482. 


SEMINARY  GRADUATE  seeks  to  com¬ 
bine  22  years  in  daily  journalism 
(reporting  to  editorships)  with  people's 
growing  interest  in  spirituality,  religion. 
Embracing  orientation;  multifaith  aware; 
flexible  in  media;  Reply  to  Box  08608, 
Editor  &  Publisher. 


SPORTS  WRITER.  Five  years  experi¬ 
ence.  QuarkXPress  knowledge.  Focus 
of  preps.  Will  relocate.  Prefer  Zone  5. 
Call  Keith  (8 10)  395-7215. 


TALENTED,  versatile  journalist  seeking 

1 )  Relocation  to  New  York  City  and 

2)  Freelance  work  in  the  interim. 
Have  2  years  experience  in  newspapers 
and  versed  in  education,  government 
and  criminal  justice.  Have  prodigious 
love  for  rock  'n'  roll  as  well.  Call  Chris  at 
(413)796-7860. 


PHOTCX5RAPHY 


CREATIVE  PHOTOGRAPHER  seeking 
freelance  assignments.  Southern  Cali¬ 
fornia  area.  Digital/E-mailed  nation¬ 
wide. 

Walt  Weis  (909)  865-5672 


PHOTOJOURNALIST  for  over  25  years 
is  relocating  to  Annapolis,  MD  area. 
Seeks  full-time  or  freelance  work. 
Good  shooting,  editing  and  manage¬ 
ment  skills.  Proficient  on  Mac  and 
Adobe  Photoshop.  Contact  B.  Vartan 
Boyajian  (609)  822-7300  or 
BVartan@aol.com 


PHOTOGRAPHY,  COPY  EDITOR,  web 
site  consultant,  page  layout.  1 0-f  years. 
Looking  for  new  challenge.  Relocate? 
Contact:  sapio@clarilyconnect.com 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers. 
For  Newspapers,  magazines,  books. 
Jeff  (973)  575-1005 
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SHOP  TALK  AT  THIRTY  by  Jennifer  r.  hlmphrey 


Stop  Pandering 
To  Reader  Whims 


15  VE  JUST  FINISHED  reading  one 
too  many  letters  in  the  commu- 
nit)’  newspaper  from  someone 
griping  about  the  news  cover¬ 
age.  I  sigh  in  frustratktn  when  I  peruse 
complaints  that  a  story  appearing  rea¬ 
sonably  straightforward  to  me  was  per¬ 
ceived  by  someone  else  as  gratuitously 
slanderous  or  overtly  fawning,  that  the 
newspaper  was  “obviously”  displaying 
some  bias  (liberal  or  conservative,  anti¬ 
business  or  pro-business.  Democratic 
or  Republican,  and  so  forth),  that  the 
reporting  was  too  nosy  or  too  wimpy 
and  the  reporter  too  arrogant  or  too 
ignorant,  that  the  paper  gave  the  topic 
too  much  or  not  enough  coverage. 

Having  spent  several  years  in  jour¬ 
nalism,  nearly  three  of  those  as  execu¬ 
tive  editor  of  a  regional  business  jour¬ 
nal,  I’ve  personal!)'  heard  these  lec¬ 
tures,  rebukes  and  tirades  before. 

Sometimes,  I’ve  dealt  with  outraged 
readers  having  diametrically  opposing 
opinions  of  the  same  story.  (Person  A; 
“You  are  a  raving  liberal  who  ought  to 
be  working  for  some  hippie  rag  sheet!” 
Person  B:  “You  are  a  disgusting,  knee- 
jerk  conservative  with  oatmeal  for 
brains!”) 

After  many  attempts  at  pleasing 
readers  (such  as  adding  new  features, 
discontinuing  stale  features,  changing 
course  in  news  emphasis),  1  eventually 
discovered  that  no  matter  what  a  news¬ 
paper  does,  or  why,  or  how,  some  fac¬ 
tion  of  readers  will  surely  howl  — 


Humphrey  is  writing  a  book  about 
public  relations  and  news. 
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loudly,  indignantly  and  with  great  venom. 

Cover  more  local  news,  and  readers 
will  reproach  you  for  willfully  over¬ 
looking  national  and  international 
events.  Include  some  feel-good  articles 
and  you  will  be  accused  of  filling  your 
paper  with  worthless 
fluff.  Avoid  “fluff,”  and 
people  will  claim  that 
you  smack  your  lips  in 
glee  over  others’  mis¬ 
fortunes  and  purposely 
ignore  any  positive 
happenings. 

Indeed,  “good”  news 
of  any  kind  is  routinely 
slammed  as  fluffy  filler. 

Apparently,  only  “bad” 
news  qualifies  as  jour¬ 
nalism,  but  significant 
coverage  of  tragic  events  is  practically 
guaranteed  to  raise  the  popular  cry 
that  newspapers  are  too  negative. 

Whatever  you  cover  or  how  you 
cover  it,  you  will  also  doubtless  be 
accused  of  currying  favor  with  adver¬ 
tisers,  of  sensationalism,  of  slanting  the 
news  instead  of  reporting  it.  And  of 
sleaze-mongering.  Of  course.  Everyone 
in  the  newspaper  business  relishes 
wallowing  in  sewage,  don’t  they? 

1  lay  the  blame  for  much  of  this  ram¬ 
pant  foolishness  at  the  hands  of  news¬ 
paper  management  and  staff  through¬ 
out  the  country. 

The  industry  fad  of  constantly,  anx¬ 
iously,  ingratiatingly  asking  readers 
what  they  want  to  see  in  the  news  fos¬ 
ters  readers’  self-righteous  cavalcade  of 
complaints.  It’s  like  timidly  asking  chil¬ 
dren  over  every  possible  morsel  what 
they  will  deign  to  consume  at  dinner. 
Being  too  solicitous  breeds  willful  dis¬ 
satisfaction. 

But  responsible  parents  give  their 
children  what  is  good  for  them, 
whether  the  youngsters  ask  for  it  or 
not,  and  journalists  should  do  likewise 
with  the  news. 

For  starters,  we  should  stop  putting 
so  much  emphasis  on  focus  groups 
and  such. The  readers  don’t  know 
what  they  want  to  read.  This  is  a  fact.  If 
asked,  they  simply  parrot  some  notion 
that  they  heard  somewhere.  If  increas¬ 


ing  coverage  of  local  news  is  the  bally¬ 
hoo  of  late,  they’ll  say  they  want  more 
local  news.  If  negative  news  is  the  pre¬ 
miere  bugaboo  of  the  day,  they  ’ll  claim 
they  want  happy  news. 

But  woe  to  the  newspaper  that  gives 
them  what  they  say 
they  want,  for  the 
integrity  of  the  news 
will  be  diminished  — 
and  readers  will  still 
stamp  their  feet  and 
whine  about  the  fare. 

Readers’  desires  are 
blown  hither  and  yon 
upon  the  winds  of 
popular  opinion,  and 
journalism  profession¬ 
als  should  stop  chas¬ 
ing  after  them  with 
butterfly  nets.  Which  is  not  to  say  that 
focus  groups  and  other  solicitations  do 
not  have  their  place.  We  should  listen 
to  readers’  views,  but  then  make  the 
best  news  decision. 

Let’s  stop  being  afraid  of  readers  and 
so  easily  swayed  by  their  mercurial  and 
ill-informed  opinions. 

What  do  readers  want?  Some  of 
them  want  only  to  complain,  to  sit  in 
judgment  on  the  news  industry,  to  spin 
fantasies  of  ulterior  motives  hidden  in 
“slanted”  coverage,  to  imagine  them¬ 
selves  as  smarter  than  us  and  as  better 
evaluators  of  the  news  than  us. 

Most  of  the  time,  they  have  no  idea 
what  they’re  talking  about. Allow  them 
the  amount  of  credence  they’re  due  and 
no  more.  I’m  not  anti-reader;  I  am,  how¬ 
ever,  against  kowtowing  to  nonsense. 

Remember,  we’re  the  professionals; 
members  of  the  public  at  large  are  not. 
We’re  the  ones  with  the  access  to  the 
vast  array  of  information  and  news  top¬ 
ics,  and  the  experience  to  sift  through 
it  all  to  select  a  balanced  assemblage  of 
offerings. 

We  must  stop  basing  our  decisions 
on  the  whims  of  amateurs.  Some  of 
them  will  complain  no  matter  what 
we  do  any'way.  But  at  least  they’ll  have 
some  good,  solid  news  to  read  and  may 
even  learn  things  they  never  would 
have  imagined  during  focus-group  ses¬ 
sions. 


No  matter  what  a 
newspaper  does, 
or  why,  or  how, 
some  faction  of 
readers  will 
surely  hotel  — 
loudly,  indignantly, 
venomously 


48  Editor  (S' Pi  BI.ISMKR 


http://www.mediainfo.com 


September  5, 1998 


1 


WHEN  YOUR  ADVERTISERS 
CO  ONLINE, WHAT  WILL 


YOU  BE  LEFT  WITH? 


A  POINT  &  SHOP  MALL  KEEPS  THEM 
WITH  YOU,  WHERE  THEY  BELONG. 


When  you  open  a  Point  &  Shop™  online  mall  with  your 
name  over  the  door,  you  turn  a  potential  threat  into  an 
opportunity.  Point  &  Shop  malls  are  the  fastest,  easiest 
way  for  any  publisher  to  profit  from  online  commerce. 
Giving  advertisers  their  own  "store"  in  a  successful 
Point  &  Shop  mall  protects  and  expands  your  advertising 
sales  and  gives  you  a  new  profit  center,  instantly. 

ABSOLUTELY  NO  COST  TO  YOU. 

Internet  Tradeline  can  attach  a  Point  &  Shop  mall 
to  your  home  page  without  cost  or  effort.  It’s  a  com¬ 
pletely  turn-key  solution.  We'll  design  and  build  any 
number  of  secure,  transaction-capable  stores  virtually 
overnight,  and  give  retailers  the  tools  to  maintain  their 
own  sites.  Nothing  could  be  simpler,  or  more  risk-free. 
Visit  us  at  www.pointshop.com  and  see  for  yourself. 


$20  REBATE  ON  A 
POINT  &  SHOP 
PURCHASE 

Watch  your  mail  for  our  special  offer; 
a  $20  rebate  on  any  Point  &  Shop  online  purchase. 
Can't  wait?  Call  us  at  1-800-872-3390  or  visit 
www.pointshop.com  for  eligibility  and  details. 

&L 

P  O  I  N  T  Jlr,,  $  H  O  R 

_ \  I _ 

Point  &  Shop  is  a  trademark  of  Internet  Tradeline.  Inc. 

©1998  Internet  Tradeline,  Inc. 
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We’ve  perfected  the  art  of  reaching  the  nation’s  most  intelligent,  affluent  readers. 


The  word  is  out.  The  New  York  Times  reaches 
3.6  million  readers'*'  all  over  the  country  who  are  well 
read,  well  educated  and  well  worth  advertising  to. 
For  the  rest  of  the  story,  call  Dan  Cohen,  Senior  V.P., 
Advertising,  at  212-536-1493. 
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